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has the biggest woman’s readership of 
any popular weekly in Great Britain 


Figures on application 
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Guide Book Ads. 


Sin.—-A_ correspondent chides 
me in your last iwsue for some- 
thing | said about municipal 
handbooks, guides and brochures 
in a recent address to the Wol- 
verhamp.on Publichy C.ub. “Is 
one to that Mr. Whit- 
worth coosiders these books 
should be sold and carry no 
advertising,” he asks, and pro- 
ceeds to answer this question 


assume 


wid another how eke cao the 
cost be kep: dowa to a reasonabie 
hgurs?” 

His meaning is obscure. Does 
he reier \oO the cost of the books 
or the cost of producing them? 
Woes he mean that the cos of 
one of the other can be kept 
down only if the books are sold 
Or, alternatively, i they carry 


adverising’ he fai’s sigaally to 
make himseif clear 
In any event, his inquiry 


ignores certain fuadamental coa 
siderations. If the books are to 
be sold, there must be a demand 


for them, and | cannot imagine 
people in large numoers rushing 
to buy muaic pal handbooks, 
guides and brochures, especiaily 
those produced by outside con 
tractors for local authorties in 
industrial areas 

If the booklets are to carry 
advertising, they must establish 
their clam to do :o This is 
something of which your corres- 


poadent appears to be blissfully 
unaware. He has only h.mself to 
thank if | have misunderstood 
him, but it is cerainly to be 
inferred from woat he that 
the sole purpose of the advertis 
ing is to keep down the cost of 
the books or of their production, 
as the case may be. Whether the 
books have any advertising vaiue 
or not is, apparently, bes.de the 


Says 


point 

As I said in my address at 
Wolverhampton, the LS.BA 
takes the view that, broadly 
speaking, the only consideraiion 
that should enter a space selling 


and buying operation is that of 
economic value to the advertiser 
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How many of these official book- 
lets would satisfy this condiiion? 

Your correspondent also takes 
exception to my that 
advertisers should avoid two or 
three year contracis. He declares 
that the practice of selling space 
to (sic) local guide books on two 
or three year contracts has been 
in existence for a great number 
of years. “W hy " he asks, “should 
Mr. Whitworth now consider this 
to be an unethical practice?” I 
have never described it as un- 
ethical, although | have always 
considered it wrong since I first 
heard of itt many years ago 
Whatever the period covered by 
an oficial handbook, whether it 
be iwo or three years, there is not 
the slightest justification, in my 
submission, for charging a yearly 
rate So far as | am 


suggestion 


advertising 


aware, this practice obtains only 
in the class of business with 
whch your correspondent § is 


and I can assure 
advertisers with whom 
1 have ind they are 
many, abominate it Some | 
know have signed a contract only 
to find, too late, that they have 
committed themselves to an 


associated 
Nat ati (he 


discussed uf 


expenditure exactly double or 
treble that they thought they 
would be required to pay. It may 
have been careless of them, but 
that 1s not the point Le. fact 
remains that such contracts are 


capable of being misu 0 eeothes 


nm interesting 
thrown on 


sdelight was 
matter when, a 
few weeks asked a firm 
which the produc 
tion of municipal booklets for an 


this 
ago, we 


specialises in 


eaAp.s ion of a two year 
contract for advertising in one of 
their publications which we knew 
was to have only one main 
printing With unexpected 
candour the reply came back over 
the telephone that they knew 
from experience that advertisers 


would not pay the 28 guincas 
a page they were intending to 
charge in this instance—so it was 


necessary for them to 
payment inio two parts! 


spit the 


I can see no justification for the 
practice whatsoever It is 
cordially disliked and, I should 
say, is bad public relations for 
those who follow it. The custom 


Coverage in the London Postal Area 


62 out of 73 


Wholesalers handling stockings 
and knitted underwear 


Apply for particulars to Advertisement Manager, 


UNDERWEAR & STOCKINGS, 


is to charge a firm advertising 
rate and have done with it. 
commend it to your correspon- 
dent and others who share his 
views. 
ALAN WHITWORTH, 
Incorporated Society of 
British Advertisers. 
Empire House, 
Regent Street, W. I. 


P rinciples And 


Practice 
Sir,—I wonder if the views of 
your correspondent S. P. 
O'Connor were modified when he 


read your. leading news item 
(March 16), in the same issue, 
regarding the 1.1.P.A. representa- 


tions causing withdrawal of the 
Society of Motor Manufacturers’ 
request for competitive § (i.e 
‘buckshee™) tenders? 

Such practice, it 
out, would have involved the 
agents concerned contravening 
“princ.ples of agency praciice as 
laid down in 11.P.A. rules.” 

The views of Mr. O'Connor 
that “the right of any designer 
to submit proposals without obli- 
gation must be respected” plus his 
qualifying phrase “for this is in 
the glorious tradition of free 
enterprise and heritage in our 
national |ife, etc., etc..” whatever 
that means, are not shared ap- 
parently by the Institute—or the 
agencies. 

We could wish the LLP.A.’s 
attitude was more widespread in 
the exhibition field, and we would 
risk the “g'or.es” and “heritages” 
for the decencies following ac- 
ceptance of the theory “the 
labourer is worthy of his naire.” 


JOHN HORROCKS, 


was pointed 


General Manager, 
Co-operative Art Services Ltd 
la Doughty Street, W.C.1 


Distribution Of 
*\ Sponsored Films 


Sin,—1 read with interest Mr. 
E. Mitchel] Greenwood's article 
on “The Importance of Planned 


Distribution of Films” and 1 
thought perhaps the services 
which the Film Division of G.B. 


Equipments has to offer may help 
those who may have films for 


24/7 High Holborn, W.C.1 


4] Hertiord Street, Maytair, London, W.!. 


distribution or are planning to 
have films made. 1 believe our 
Service is quite unique in this 
country and certainly not as 
widely known as it should be. 
In brief, we have many thou- 
sands of regular Film Library 
users of feature and general in- 
terest films; the members range 
from the owner of home cine 
equipment to the hospital, school 
and prison and even the public 
road-show operator in the wilds 
of the North. To them we offer 
the free loan service of commer- 
cial sponsored films. The films 
are listed in our catalogue and 
examined regularly to keep the 
prints in tip-top condition, all for 
a very small nominal! payment. It 
is really a “something good for 
nothing” for the Library sub- 
scriber, as Mr. E. Mitchell Green- 
wood says, and we believe it is a 
very economical method of distri- 
bution for a sponsored film 
A call to the manager of the 
Film Division at Perivale or a 
letter will bring full particulars 
of what we think is a useful ser- 
vice to industry. 
CHARLES MESLING, 
Director of Publicity, G.B. 
Equipments Ltd. 
80-82 Regent Street, W.1. 


Bombay Ad. Tax 


Sir.—The note given 
issue of April 6, page 32, is mis- 
leading. Item 32, Bombay Act 
No. 11, of 1949, reads as follows 

“There shall from the Is st day 
of April, 1949, be levied and paid 
to the Government of Bombay 
a tax at the rate of one anna 
in the rupee paid or payable in 
respect of any advertisement 
appearing in any newspaper 
published in the Province of 
Bombay.” 

In part VII of the same Act the 
word “Newspaper” has been 
defined to include “any journal, 
magazine or other periodical 
publication.” 

W. H. BAPTIST SMITH. 
A. Vernon Keith & Co., 
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¥ the sale of WIFE AND HOME mounts, so does 


its list of satisfied readers. For here is a brightly 


produced ninepenny monthly magazine which caters 
supremely well for young mothers and housewives. 
And there's something about its homely touch and 
sympathetic understanding that secures their com- 
plete configence. Such an ambassador of goodwill 


is a gilt-edged investment to advertisers. 


CHAS E MANDEAR ADVERTISEMENT DIRECTOR, 


THE AMALGAMATED PRESS LTO THE FLEETWAY WOUSE. E.C.4 


AN A-P PUBLICATION « 9° MONTHLY 


PAGE RATE £100 


Te a Sr acne a ieee ey 


Re 


— 


. Ox | 

é ao fe sy ' 

. a Ay , & | 

1a ® » ) m- W ; 

4g Vom AG A x) Nt 

che ee ah " 

Be rey oy e | ; 

or ey x j a 

SY wor a 

ee yo a x% | fe 

ce < pene” at $ anne — 
. ® 

bi fe wre qvt oF ji 
+ oe VJ ex Bc: 
| “re QO 

xo a. 
g0" 2G. || 

Cae ie 

: FY F ~~ . 
ni + i 

. | 

re a 3° 

®. 


ADVERTISER'S WEEKLY i9so 


* 


and nearly half 


dhe readers are 


women 


PUTLIP EMANUEL, ADTRRTISEMENT DIRECTOR, OT LAM) PRESS of O8, LONG SORE, LONDON, W.Ce SLL-ROUND VALUE AND SQUARE CUARANTER POR A STRAIGHT LINE 
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AGRICULTURE 
has its LEADERS 
SPORT & 
SOUNTRY 
REACHES THEM 
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of being SEEN 


SPHERE. 


in The 


F.B.L-Betro Announce “Mutual 


Aid” Agreement 
BETRO WILL REMAIN INDEPENDENT, 


FINANCED BY INDUSTRY: 
WILL END 
By an agreement announced this week, the Federation of 


GRANT 


GOVT. 


British Industries and the British Export Trade Research 


Organisation enter into what is 


described as an “ enge 


to render mutual aid” which will involve close collaboration 


at home and overseas. 

Betro will continue to be an 
entirely independent overseas 
research body, and under the 
new arrangement will be 
financed solely by = industry 
through its membership and 
turnover of work 

The Grant-in-anl received by 
Beiro from the Government 
through the Board of Trade will 
end. after a final payment 

This grant has been enjoyed for 
the last two and a half years 
The Government agreed, over a 
period of five years, to meet half 
of the deficit on Betro operations, 
up to a limit of £150,000. It is 
understood that the total amount 
drawo when the final payment is 
made will fall appreciably short 
of that figure. 

The statement issued by the 
F.B.L.. which is to be claborated 
at a Press conference to be given 
to-day (Thursday) by Sir Norman 
Kipping. director general of the 


F.BI. and Mr. Roger Falk, 
director general of Betro, states 
that the collaboration between 


the two bodies “hesides climinat 
ine a certain overlapping of effort 
and function that has hitherto 
existed, is intended as a positive 


move mm vunaproving constructive 
help available to British ex 
porters 

“By this Engagement,” the 


statement continues “the FBI 
will promote the wider use of 
Betro for market survey and re 
search work among F.B1. mem 
bers, and Betro, by being given 
facilities to use the services of 
the F.B1. overseas representa 
tives. will be able to arrange 
schemes of overseas market re 
search at an economical cost for | 
its own members, for FBI 


members, and for 
generally 

Betro will cease to handle ex 
port inquiries that are outside the 
field of market survey and re 
search, and which are part of the 
normal functions of the F.B.L, 
Board of Trade, and other organ 
sal Ons, 

‘Sir Norman Kipping is going 
next week to Toronto and New 
York with the primary object of 
m ting and developing the 
F.B.1. offices there. Mr. Roger 
Falk is also paying a visit to North 
Amer.ca to see the Betro offices 

Advantage will be taken of 
these visits for Sir Norman and 
Mr. Falk, with the help of local 
experts, 10 prepare the ground 
fer the building up of an econ 
omical Product-Testine Service 
available to British manufac 
rurers 


ex porters 


Arrangements will also be 
made for Betro’s representatives 
to be acoommedated wm the FBI 
oftices.” 
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Builders’ Posters 
Tell Public 


A series of posters to remind 
the public what private enter 
prise builders have done, and 
could still do if controls were 
removed, has been distributed to 
its members by the Eastern 
Federation of Building Trades 
Employers for display on their 
premises and vehicles. Gummed 
labels for car windows, handbills 
ireductions of the posters) for 
distribution with correspondence, 
and letter stickers have also been 
distributed Posters were de 
signed by the = Federation's 
director, Mr. R. W. Poricr 


“GRAPHIC: FULL-PAGES 

the Daily Graphic last Piiday 
carried two full-page advertise 
ments, for the first time since the 
war. Both were for publ cations 

Woman's Journal and Eagle 


Independent Bus 


Bus and long-distance coach 
operators are to join in the fight 
against nationalisation. Although 
seme firms, such as Tillings, have 
already been bought by the State, 
control of the industry has pot 
yet been centralised to such an 
extent that  de-nationalisation 
would be impossible A joint 
action committee of the Passenge: 
Vehicle Operators Association 
has appointed Aims of Industry 
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Now you can get BIGGER 
SPACES=-and MORE, in 
BRITANNIA and EVE 
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REPUBLIC OF 
IRELAND 
SUPPLEMENT 


With next week's issue of 
ADVERTISER'S WEEKLY 
will appear another of our 
Special Overseas Supple- 
ments, dealing with the Re- 
public of Ireland. 

Contents will comprise a 
number of =«authori ative 
articles giving up-to-date in- 
formation about the Republic 
as a market and describing 
advertising facilities there. 

Contributors include three 
leading advertising agents, 
Mr. Charlies E. McConnell, 
who writes on Anglo-trish 
trade; Dr. D. B. O' Kennedy, 
on market research; and Mr. 
Kenneth A. Murphy, of 
Domas ttd., who gives the 
latest information about the 
Press in trejand. 


. se 

Owners To Fight 
to handle the campaign, firt 
step in which has been the issuc 
of three posters to member firms 
for display on bus sides, stations 
and windows. A leaflet is being 
prepared for distdbution by 
conductors to passengers on long 
distance coach trips 


The Breswh Insurance Asso 
cation have restarted sending 
leaflets with correspondence to 


poley holders 
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Kish Friers Fight Shy Of 
Publicity Scheme 


The suggested £20,000 a year 
collective advertising campaign 
on behalf of fish and chip friers 
put forward inthemonthlymaga 
zine Fish Friers’ Review 
lished by The National 
ton of Fish Freer bid 
woved popular 

Not one of the 10.000 members 
has offered to put forward £2 (o 
wards the scheme, which sug 
gesied that each should pay that 
sum 

The April issue of the Review 
contains on article which says 
lam convinced that such adver 
tising i not only desirable but 
and | think u would 
pay for ptself over and over again 

but only if there ts 
financial backing 
Unfortunately, | 
fact that 
say the 


pub 
bedera 
has not 


necessary 
proper 


have to tac 
tis highly unlikely 
that 10.000 
members will shortly be per 
suaded to fork out the £2 per 
head that would be essential for 
1 worthwhile national campaign 

But, for those who think with 
me that Press 


the 


(to least) 


vivertising for the 


NEWSPAPER SOCIETY 
ANNUAL MEETINGS 
The sectional meetings of the 
Newspaper Society take place on 
Tuesday next week, followed in 
the evening by the Society's 
annual dinner. The annual meet 
ing of the Society ts to be held 
on Wednesda) 


trude would help to beat the de 
pression 
the 


there 1 alternative 
campaign 
im the 
Associa 
no m 
proposal 


an 
£20, (00)-a-year 
is collective advertssing 
| Press by the local 
Although | had 
hopes for my 
s natronal scheme, | do think 
local schemes in a few 
Iistriets are a possibility almost at 
once.” 

Ihe writer 
plans for such a scheme, adding 
that the minimum space which 
would be required would be 3 in 
across two columns 

This suggests 
wut at about Sd 
member. or 


Ons 

nediate 
for 
that 


outlines suggested 


work 
per 


would 
per week 


he 


less 


L.1.P.A. ELECTS 


the annual meetings of the 
of Incorporated Pract) 
in’ Advertising and of 

and Associates 
the following 
the Council of 
980 SI 


its 
last 
Thursday 
elected to 
Institute for 
1. Appleton Uohn Haddon 
Ltd): F. B. Ball (Greenly’s 
Ltd); Ff W. Barney if Ww 
Barney Ltd); H. Guy Biddle 
(Biddk Bros. & Taylor) N 
Gordon Boggon (Mather & 
Crowther Lid.) R. B. Browne 
(Tt. B. Browne Ltd); R. S. Capho 
(KR. S. Caplin Lid), C. R. ¢ 
‘C. R. Casson Ltd.) T. I 
Rt White & Son Ltd 


were 
the 


isson 
Clarke 
WokK 


H. W. Carter 


Reorganise 


Sales Dept.: 


Gollings 


DY CC. binhles 


bollowing 4 reorganisation of 
nents of HOW 
Co bid 


the sales depart 
Carter & 
turers of blackcurrant 
md ’ trout 


which 


ranula 


syrup 
proahicts 
Apyniotnen ot 
( untwell 
controller 
Fmbley tof 

Lid) as firs 

leity manage 
ind 
the 


trom 


plas 
melded = the 
Mr D> \ 
(of Aspro Lidl) as sales 

inf oof Mr b ¢ 
High Duty Alloys 
sdvertising and pub 

W. H. Geollings 
Associates e to) take ove 
firm's advertising account 
July 1. Mr Cc. HW Massing 
ham remains irketing directo 
of H.W. Carter Lid 

Mr. Cantwell has been 
Aspro for 20) yea 
years as 
which 


with 
ten 


1" 


uding 
howic inuge 


position | has he 


Siles 


Agents 


ceeded by Mi 
ember af 
Mr tn 
position as public 

High Duty Alloys 
sUulliitic Hi 


veral Ady 


John 
Aspro sales 


wil 


Hammond 
1 staff 
bley leave 
“wt 
vite f itd 
City 
1934 
Crood 
now 


porned 
tising im 
went to 


m ale 
omad Cae 
ind ate 
\dvertising Lid which is 
owned by W HH. Gwllings & 
After a penod with 
Thompson Co. and 
S.A. studying ad 
vertising, he urned to join the 
Mond Nickel Co. and its 4ub 
sidiary Henry Wiggins & Co. He 
wemt to High Duty Alloys in 
1945. Mr. Embley was the first 
president of the Berks and Bucks 
Publicity Club. and has been its 
a etary tor ine last Ik nonths 


yeul 


A\ssoctites 
J. Walter 


two years in | 


Aprau 20, 1950 


In this view of the advertising spread at Paddington Station, in the 


1870's 


largest 


can he such 


the world 


seen 


circulation wu 


advertisements as 


Daily Telegraph’ 
Standard’—largest daily paper’: 


Every disease of the eve cured by Ede’s patent American eve liquid’ 


j 
am 


and 


Lamplough's Pyretic 
skin This 


Saline 


affections 


cures headache 


picture is from the 


sickness, biliousness 
files of W. H. Smith 


and Son 


Its COUNCIL 


Crampton Chalk (the 
Advertising Service); Sir William 
Crawford (W. S. Crawford Lid.) 
V. P. Doyle (S.C. Peacock Ltd.) 
1. ©. Elder (industrial Publicity 
Service Lid); W. H. F. Emmett 
(W. H. Emmett & Co,, Ltd.) 
James M. Greenwood Games M 
Greenwood Advig. Lid, J. E 
Harrison (G. Street & Co., Lid.); 
1 N. Hart John Hart & Com 
pany) R. G. Hervey (Spottus 
woode, Dixon & Hunting Lid.) 
Wm. Hinks (. Walter Thomp- 
son Co. Ltd) J. G. P. Hent 
(Samson Clark & Co., Ltd.) A 
Everett Jones (Everetts Advertis 
ing Lid. J. Po MeNuhy U.P 
McNulty & Co Lid.) Wm 
Meikletohn iMcMurtric Ltd.) 
Norman Moore (S. H. Benson 


FOR COMING 


Technical - 


YEAR 


Lid.):° W. E. Osborne (Osborne 
Peacock Co Ltd), H A 
Oughton (W. S. Crawford Ltd); 
t. Howard Potter (Fredk. E 
Potter Ltd.); Max Ritson (Max 
Ritson & Partners Ltd); G. § 
Royds (G. S. Royds Ltd.); H. G 
Saward (Saward, Baker & Co 
Lid); R. H. Sharp (Robert Sharp 
& Partners): RC. Sykes (London 
Press Exchange Ltd.) P 
Thomson (Service Advertising 
Co Ltd.) ¢ I Tomkinson 
iLondon Press Exchange Ltd.); 
S. D. Toon (S. D. Toon & Heath 
Ltd); C. Harold Vernon (C 
Vernon & Sons Lid.); G. Warden 
(Armstrong-Warden Ltd.); 
Wilkinson (London Press 
change lid.) A. BE. Woodward 
(Willings Press Service Ltd.) 


Luncheon To Leonard Fletcher 


Mr 


director of 


Leonard Fletcher, now a 
Middlesex Coun 
was last Friday entertained 
luncheon the Waldort 
Hotel, oy th ’ nd mem 
bers of Het and Beds 
Newspape Advertisement 
Association (of which 
founder Infor 
Officer to News 
Society) 
with an 


Press 
w a 


Fxccutives 
he wa 
nation 


pauper 


when 

thre 
ind was presented 
thed 
i token of 

Guests pachuided 
Crrbis hort 
paper \ 


directo 


nser silver cigarette 
their esteem.” 
Messrs. R. A 
News 
governing 
Counties Group 
und hon. secretary of the 
nd Beds Newspaper Pro 
prectors Association John 
Rodgers. MP I H. Kaott 
Harold St (directors) 
John Freldwalker. W. Gaskell 
) Walter Thompson Co.. and 
Tom Caute nanager, British 
Bureau of Market Research 

Mr. W. Gillespie (advertise 
ment manager, West Herts and 
Watford Observer), presided, and 
made the presentation to Mr 
b leteher 


bor “as 


president 
wret point 
Hornic 
luton) 


Hy 


nsdury 


Others present included Messrs 
( W Gilder (advertisement 
manager, Home Counties Group) 
vice-chairman, C. W. Blyth (ad 
vertisement manager, Hertford 
shire Mercury), hon secretary, 
G. Bushell (director, Hertford 
shire Mercury), and the advertise 
ment managers of the weekly 
newspapers published in Hert 
fordshire and Bedfordshire; and 
\ L iversidgc (advertisement 
nanagel Middlesex Advertiser 
md County Gazette) 

\fterwards. the party visited 
the J. Walter Thompson Co 
wemises in Berkeley Square, and 
were entertained to tea 


1,000 SQ. FT. OF ADS. 


the 
finished 


During 
yust 
Evening 


rauoning period 
the Manchester 
News A and B editions 
carried 83,600 columns inches 
total advertising, or 1,088 square 
fect. This was a weekly average 
of 5,573 column inches The 
newspaper also printed the total 
possible number of pages—-1.296 
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Arru 20. 1950 


Home 


Recruiting Campaign 


FULL WEIGHT WILL BE FELT IN AUTUMN 


A Home Office official 
described as “Nonsense” a report, 
in the Sunday Chronicle on April 
16, saying that publicity for the 
Civil Defence recruiting cam- 
paign had cost £100,000 and had 
produced only a trickle of 
recruits. 

The report stated that the six- 
months-old drive for volunteers 
was a failure. This the official 
denied. 

“Two campaigns are planned 
for this year,” he said. “The first 
is not yet finished, and the second 


will not take place until the 
autumn. The spring campaign 
was an interim one, and cost 


about £20,000. 

“Results for March are only 
available yet. The advertising 
did not reach Sunday papers 
until March 12 Therefore we 
have only a fortnight’s advertis- 
ing to go on. No figures are avail- 
able yet for April, and it is unfair 
to judge the campaign before it 
is finished.” 

Final results of the spring cam- 
paign will not be available until 
the end of June, he added 


The Sunday Chronicle stated 


ART EXHIBITION 
AWARDS 


Judges in the Courier art exhi- 
bition at the Galleries of the 
Royal Society of Painters in 
Water Colours decided to make 
awards in two categories—oils 
and other media 

The results were 

Oils: 1, James Neal, School of 
Photo Engraving (Gretton); 2, 
J. Y. Gilroy, Guinness poster 
artist and ex-art director, S. H 
Benson Ltd. (Young Pianist); F. L 
Giles, G. Street & Go., Ltd. (The 
Milliner) 

Other Media: 1, C. Allen Mold, 
free-lance poster artist (St. Just- 
in-Roseland); 2, J. McCulloch, 
commercial artist (Mevagissey, 


Cornwall); 3, Bernard Calver, 
colour artist, Lintas Ltd. (Pine 
Forest, Perthshire) 


More than 2,000 people, mainly 
advertising executives, visited the 
exhibition. 


that the first stage of the £100,000 
campaign had ended, and that the 
Central Office of Information 
was conducting an inquiry into 
the reasons for public apathy 
“We carried out a normal sur- 
vey before the campaign started,” 
said the official, “and based the 
themes for both the spring and 
autumn campaigns on the results 


Office Denies Failure Of C.D. 


of this inquiry. This is normal 
advertising practice. 

‘The full weight of the cam- 
paign will not be felt until the 
autumn, when Press, posters, 
films and exhibitions will be used 
The Treasury has yet to give ap- 
proval to final plans, but the 
allocation is likely to be sufficient 
to cover a strong, all-round cam- 
paign.” 

The amount to be spent on 
Press advertising in the autumn, 
it is understood, is likely to be 
greater than the whole allocation 


for the spring campaign 


r= 3 
be belanesl. 


ime Your. 


NATIONAL 
SAVINGS 


This silk screen poster, placed on 
London escalator cards and 


buses for the National Savings 
Committee by A. W. Newton 
Lid., is believed to be the first 


advertisement cashing-in on the 
popularity of Brumas and Ivy 


Agency Got Coach 
Televised 


Stuart Hirst Lid., of Leeds, 
claims to have been one of the 
first agencies to get a client's pro- 
duct shown on British television. 

They arranged a Press party at 
the Savoy Hotel, London, for a 
motor coach which is now on 
exhibition in New York, with a 
view to stimulating American 
traffic in this country. 

The B.B.C. took shots of the 
coach interior, with its glass roof, 
and showed them in their news- 
reel | last week. 


Four Election Forecast Problems 


There are four technical diffi- 
culties in forecasting an election 
result, Dr. Henry Durant, direc- 
tor, British Institute of Public 
Opinion (Gallup Poll) said at a 
Market Research Society 
luncheon meeting last Thursday 

The first was the choice of 
sample: his organisation used 
quota sampling. Next, discover- 
ing how people were going to 
vote—-this was not very difficult, 
they would tell willingly. The 
refusal rate was less than one per 
cent. 

Did people change their minds 


between the time of interview 
and the election? His experience 
was that they tended not to do 
so unless something really serious 
happened in the intervening 
period, 

The fourth problem—whether 
people would actually vote or 
stay at home—was a really 
serious problem, to the solution 
of which practically no advance 
had been made. Such factors as 
the efficiency of the party 
machine in getting people to the 
polling booth were extremely im- 
portant 


Underground Ad. 
Scheme For Glasgow 


Glasgow Transport Committee 
approved on Monday a scheme 
for advertising on the city’s 
Underground The matter will 
come before the next meeting of 
the Corporation 

Frank Mason & Co. Ltd., 
London, who are carrying out 
the advertising contract on the 
trams and buses, submitted the 
scheme 


Diplomas For Best 
Co-Op. Publicity 
Diplomas for the best Co-oper- 

ative Society publicity used in 

1950 by any retail society are to 

be awarded by the Co-operative 

Union. The awards will be the 

first ever to be made on a 

national scale 
There will be six classes 

literature, Press advertisements, 


posters, showcards, reports and 
balance sheets and letter headings 


NIELSEN 


Members of the Industrial 
Management Research Associa- 
tron were guests al a reception 
and dinner held at the Randolph 
Hotel, Oxford, on Wednesday of 
last week by A. C. Nielsen Co., 
Ltd. The guests had previously 
inspected the Nielsen organisa- 
tion for marketing researc 


Nichen personalines present were 

Dr. E L. Lievd, managing director 
Me.bumsh, manager, client ser 
vice divwion: D. Donovan, secretary 
1 B Staniland. cxccutive, client service 
charge of few pharmaceutica) 
index; KL. Briery, manager, statistical 
comrol ! Macdonald 
manager, A. M. Jenkin. PRO. D. A 
Dawson, manager, production divition 
©. 5. Cross Brown: FE. R Mullins and 


ADVERTISER'S WEEKLY 


“Chair For 
Advertising” 
Plea Renewed 


In a renewed plea for chairs 
in advertising at our universities, 


Mr ¢ I Smith, Dunlop's 
general advertising § manager, 
gave Willesden Chamber of 
Commerce yesterday (Wednes- 


day), Many interesting details of 
the extent to which insruction 
on the subject could now be had 
in the United States 

Nearly 600 of their institutions 
which conterred degrees, he said, 
taught at least some subjects 
related to advertising and market- 
ing. About 500 olfered at least 
the minimum of courses con- 
sidered’ necessary in covering the 
main essentials of advertising and 
some SO of 60 universities and 
colleges offered sufficient courses 
in the many different phases of 
advertising to constitute what 
might be considered adequate 
coverage in advertising education, 
That, he commented, was a 
correct recogniion of the 
importance of advertising 

Dealing with advertising policy 
in general, Mr. Smith declared 
that experience had shown the 
wisdom of the policy adopted by 
Dunlop many years ago, of con- 
centrating the main line of attack 
through the Press 

consistent and regular 

appeal in its = advertisement 
columns could achieve sules at a 
reasonably low cost; selling 
appeal could be changed at a 
moment's notice; topicality 
secured when desired; competitive 
claims and activities could 
countered at once; and an im- 
provement in a product could be 
blazoned forth overnight to the 
ete nation 


co. ENTERTAINS | I.M.R.A. 


D. R. V_ Tate, executives, client service 
veetorm 


G. Muir 


comprised 
(Coau) 
(Associated 
McCallum (W 
(Raboock & 
S. Stephem and 5. Lew 
Lewis (Briwh Ny.on Spinners), | s 
Thomas and RR Ww 
Printers), € 
den, (Courtau’ds) 1. A. Smith (imperial 
Chemical Induaries), G. C. C. Chivers 
R Taggart and H Gearing (Metal Box 
Co). F. G. Daraborougsh W RR. Hare 
and H. Stone (Reckut & Colman), L 
(raw'ey (Standard 
Cables) 
Crucible Co) D. BR, Alt. bison and R 
Rode (Tootal Broadhurst Lee Co), W. C 
Thompson (Wiggins Teape & Co.), W. C 
Sera (United Stee! Co), 
Tebbutt (Wolsey) 
and Capt H. Ward (score ary. Industri 
Mansecmem Research Asociation) 


tOxtord 


Malt photo 


Members of the A. C. Nielsen Organisation at Oxford, with their 
guests, of the Industrial Managemem Research Association 
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ADVERTISER'S WEEKLY 
CLUB NEWS 


Southampton To Welcome Delegates To 
1951 Convention 


FOLLOW SUIT, C.D.C, 


In a discussion on the 1951 
International Advertising Con- 
vention, Mr. H. F. S. Kimber, 
of Southampton Publicity Club, 
told members of the 
Development Committee, at their 
meeting at Birmingham on Satur- 
day, that his club would offer the 
Advertising Association full co- 
operation in meeting delegates 
arriving at the port for the Con- 
vention. The Club was hoping 
to form a welcoming committee 
to the delegates. 

The Southampton Club, he 
said, was also calling a meeting 
of kindred associations to investi- 
gate the setting up of a Festival 
Welcoming Centre within the 
new Dock Terminal! Building. 

The Club Development Com- 
mittee delegates unanimously 


welcomed the initiative of the 
Southampton Club and recom- 
mended that clubs at other 


centres at which overseas dele- 
gates would arrive should take 
similar steps. 

Commander Alan Robertson- 
Macdonald, the chairman of the 
committee, presided at the meet- 
ing, and delegates were present 
from Aberdeen, Berks and Bucks, 


ase 
Lionel Berry For 


Presidency 

When nominations for officers 
of the Regent Advertising Club 
for the ensuing year closed on 
Sunday, the following had been 
posed: president, Hon. Lionel 
rry; chairman, George Wor- 
ledge (Alfred Pemberton Ltd.); 
vice-chairman, Basil Napper (C. 
& BE, Layton Ltd.), hon, secretary, 
Kenneth Pounds; hon. assistant 
secretary, Geoffrey Tyas (George 
Murray Ltd); hon. treasurer, 
F. C. Trash; and assistant hon. 

treasurer, Neville Lea. 
Mr. J. H. Brebner and Cmdr. A. 
Robertson-Macdonald, retiring 
sident and chairman, have 
heen proposed for vice-presiden- 


‘A.A. President For 
Oratory Finals 


Sir Miles Thomas, president of 
the Advertising Association, will 
present the trophies and prizes 
to the winning teams at the final 


of the National Advertising 
Public Speaking Competition, to 
be held at the Wal Hotel, 


London, on May 2 

The three teams “competing are 
the Publicity Club of Leeds, the 
Publicity Club of Leicester and 
the Publicity Club of London. 


The judges will be Mr. lan 
Harvey, M.P., o, A. M. Lyons, 
K.C., and Mr. W. J. Brown. 


URGES, OTHER CLUBS 


Birmingham, Bradford, Coventry, 
Glasgow, Leeds, Leicester, Liver- 
pool, London, Manchester, New- 
castle-on-Tyne, North Wales, 
Oxford, Regent, Southampton, 
Sunderland and Wolverhampton. 

The delegates were the guests 
at a luncheon and dinner organ- 
ised by the Birmingham Gazette 
Ltd., and the Birmingham Post 
and Mail Ltd., at the Queen's 
Hotel, They were welcomed at 
the luncheon by the Lord Mayor 
of Birmingham (Alderman 
Hubert Humphreys) and Mr. 
Bertram J. Keene, president, 
Birmingham Publicity Associa- 
tion. 


Responding, Mr. Drummond 
L. Armstrong, director and 
general secretary, Advertising 
Association, said club develop- 
ment was progressing rapidly. A 
year ago, 25 clubs were affiliated 


to the Association; to-day the 
number was 31. 
At the dinner the speakers 


were Messrs. E. Luscott-Evans, 
A. Robertson-Macdonald, 
W. Hamp Hamilton (vice-chair- 
man, Club Development Com- 
mittee), H. N. Brealey (hon. 
treasurer, Birmingham Publicity 
Association), H. aoe an 
Club of Aberdeen), 

Morrell, director and manager, 
Birmingham Gazette Ltd (repre- 
senting F. L, Johnson, man- 
aging director) and E. M. Clay- 
son, managing director, Birming- 
ham Post & Mail Ltd. 


Oxford 


“Press For Chair At University” 


A plea that the Advertising 
Club of Oxford should press for 
a “chair of persuasion” at 
Oxford University was made by 
Mr. Sinclair Wood at the Club's 
annual dinner and dance, held at 
the Agricola Restaurant, Oxford, 
on Wednesday of last week. 

“A Chair of Salesmanship at 
Oxford University twenty years 
ago would have resulted, I 
believe, in our export drive being 
vastly more successful than it 
he said. 
. Wood, who is president, 

and Bucks Advertising 
Club, claimed that advertising 
thought did not begin in London; 
advertising would begin to stag- 
nate if new thought did not flow 
in from the provinces. 

Of the Oxford Club he said, 
“Upon this particular club rests 
the responsibility and privilege 
that no other advertising club in 
England can shoulder, because 
you are in this city of Oxford. 
It is clear, I think, that if adver- 
tising and publicity are to work 
for the common good, there must 
come into advertising an increas- 
ing stream of young men and 
women who are going to get the 
liberal education that the Uni- 
versity of Oxford provides. What 
1 would like to see is for adver- 
tising to find some way of getting 
into the hearts and minds of 
those who run this University a 
deeper understanding of what 
advertising and publicity are. If 
we could get a chair of per- 
suasion in the University now, 
or in the immediate future, there 


“LOVE IN A MIS 

Publicity Club of London 
Theatre Guild are presenting 
Kenneth Horne’s “Love in 2 
Mist” at the Fortune Theatre on 
May 26-27. Tickets, price 3s. 6d. 
and 7s. 6d., can be obtained from 
Miss F. Johnson, Publicity House, 
Bucknall Street, W.C.2. 


would be a greater chance of 
building the kind of educated 
democracy that we must build, if 
we are to remain a democracy 
and a free people. 1 hope the 
Advertising Club of Oxford will 
find the energy to try, and keep 
on trying, to this end.” 


“Small Spaces 


Stifle Ideas” 


Sir Harold West, managing 
director, Newton Chambers & 
Co., Ltd., and chairman, Institute 
of Industrial Administration, 
speaking at the Publicity Club of 
Sheffield luncheon meeting last 
Friday declared that loss of some 
of the adventurous spirit in ad- 
vertising had resulted in a 
“mundane and rather regrettable 
drop” in the standard of publi- 
city 

Rie he asked, could publicity 
men really develop nid typo- 
graphy and layout in the tiny 
space of three-inch or four-inch 
double column advertisement? 
Kt could not be done. This had 
the rather unfortunate effect of 
damping down the ideas of the 
bright young men. 


Newcastle 


Woodroff Is Junior 
Section Chairman 


Officers elected at a recent 
meeting of the Junior Section of 
the Newcastle upon Tyne Publi- 
city Club, were: chairman, Mr. 
David J. Woodroff, Doig Adver- 
tising Service; secretary, Miss 
Dorothy Chambers, Kemsiey 
Press; council liaison, Mr. Harry 
Oliver, Kemsley Press. 


Bradford 


LORD MAYOR INVESTS POWNEY AS CHAIRMAN 


At the meeting of the Bradford 
Publicity Association at the Mid- 
land Hotel, Bradford, last Thurs- 
day, Mr. Kenneth W. Parkinson, 
president, presided. In the absence 
of Mr. Stuart A. Hirst, the donor, 
the Lord Mayor of Bradford 
(Councillor G. T. Meggison) in- 
vested the chairman, Mr. C. G. 
Powney, with his badge of office. 

Mr. H. E. Clough, Bradford 
manager, the Yorshire Post, spoke 
of the high aims of the Associa- 
tion. He also welcomed Mr 
Stanley Gray, chairman, Publi- 
city Club of Leeds 

Dr. F. J. O. Coddington, the 
Bradford stipendiary magistrate, 


Left to right: 


Kenneth W. Parkinson (president); 


who was the speaker, uttered a 
warning on the threat to the free- 
dom of the Press and the Courts 
Of the Press he said: “There is 
now some talk of controlling it 
by some sort of committee. 1 am 
told that the leaders of the Press 
are considering the acceptance of 
such a committee if composed of 
themselves or their elected dele 
gates. 1 think they are wrong 
even to consent to this, for any 
committee can ultimately be 
packed. So long as the Press is 
controlled only by Acts of Parlia- 
ment, administered ‘by the Law 
Courts, the newspapers will know 
where they are.” 


("Yorkshire Observer” 
The investiture of the chairman of Bradford Publicity Association 


photo 


Cc. G. Powney 


(chairman); the Lord Mayor of Bradford (Councillor G. T. Meggison); 
and Dr. F. J. O. Coddington, Bradford stipendiary magistrate. 
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Apa 20, 1950 


CLUB NEWS (Continued) 


East Sussex Club 
Projected 


The formation of an East 
Sussex Publicity Club is pro- 
posed, to cover Hastings, St. 
Leonards, Eastbourne, Bexhill, 
Rye and Battle. 

Al a recent meeting at Hastings 
to discuss the project, Mr. E. M. 
Ford said he knew of no town 
which was more justified in 
telling the world about itself thar 
Hastings. 

Mr. Arthur Chadwick, chair- 
man of the club extension sub- 
committee of the Advertising 
Association, said the purpose 
of a publicity club was not 
merely limited to boosting of a 
town. Its job was to make ad- 
vertising and publicity more 
effective. and to raise its stan- 
dards higher. 

He paid tribute to Mr. E. W. I. 
Hayward, who had been largely 
responsible for the initial moves 
to form the club. 

Mr. W. H. Dyer, Hastings 
Borough publicity officer, recalled 
that for some years Hastings, 
Bexhill and Eastbourne were 
advertised together as the “Con- 
queror’s Coast” with very great 
benefit, and there had been talk 
of restarting area advertising 
which had been so successful 
before the war. 

He criticised the poor wording 
of some advertisements to be seen 
in the Press, and said there was 
tremendous room for improve- 
ments He also referred «© 
“shocking bills” put up to adver- 
tise local functions. 

The meeting appointed an 
interim committee to report to 
another public meeting later on 


London 


> 
Cup Presentation 
May 15 

The Lord Mayor of London 
will present to Lord Mackintosh 
the Publicity Club of London 
Cup, awarded annually for out- 
standing services to advertising, 
at the Mansion House on May 15. 

In the evening, Mr. Kenneth 
Adam, of the B.B.C.. will address 
the Club on “How Television 
Affects Consumer Habits,” after 
which members will travel to 
Wembley to see the televising of 
a basket-ball game in which the 
Harlem Globetrotters, a US. 
Negro team, will play a US. 
white team. 


U.S. Ad. Bodies 
Described 


The work of such organisations 
as the Four A’s (American Asso- 
ciation of National Advertisers) 
and the Advertising Council 
were described to the Publicity 
Club of London at the Waldorf 
Hotel on Monday, by Mr, Abbott 
Kimball, president, Abbott 
Kimball Co.. Inc., of New York, 
whose British associates are 
Graham & Gillies Ltd 


At Liverpool Publicity Association birthday luncheon. 


In the picture 


are: Drummond Armstrong; Edward L. Stuart (chairman); Ald. Ernest 


Shennan; 


Lord Mayor of Liverpool (Ald. Cleary); 


Wm. Town 


(Edmondson's); Stanley Hopkinson (Liverpool Gas Undertaking); Sir 
Stephen Tallents (in light suit); Allan Jeans (managing director, 
“Liverpool Post” and “Liverpool Echo.”). 


“Advertising Depends On Freedom 
Of Choice” — Armstrong 


The future of advertising in a 
free country rests on the 
nition by a free people that free- 
dom of choice is just as vital as 
freedom of thought and speech, 
said Mr. Drummond W. Amn- 
strong, director, Advertising 
Association, addressing the birth- 
day luncheon of the Liverpool 
and District Publicity Association 
last Friday. 

Speaking on “The importance 
of advertising,” he declared that 
there was no justification for 
charging advertising with being 
designediy wasteful, dishonest, 
being one of the principal factors 
in maintaining high prices, or 
with being unscrupulous. 

Such charges showed _ill- 
informed and unjust discrimina- 
sion against an industry that was 
a natural target for attack. The 
industry had been working for 
years to eliminate unscrupulous 
advertising. “I think it has been 
most successful” he said. 

“It cannot be ignored,” said 
Mr. Armstrong, “that a large 
proportion of advertising expen- 
diture is helping to sustain the 
country’s production effort, and 
maintain a high level of employ- 


ment through stimulating demand 
for commodities and services.” 

Underlying the attacks on ad- 
vertising might be attempts to 
discredit the system of branded 
goods. 


The advertising industry had 
proved before and would con- 
tinue to prove that it was capable 
of managing its own affairs. 

Among the guests at the 
birthday luncheon were Sir 
Stephen Tallents, who claimed to 
be a godfather of the Liverpool 
Publicity Association, the Lord 
Mayor of Liverpool, Alderman 
E. A. Shennan and Mr, Allan 
Jeans. 

Alderman Shennan said the 
advertising man needed the wit 
of Danny Kaye, the faith of 
Bunyan’s Pilgrim, the psychol 
of a Joad and the iloso 
and resignation of a Stoic. 


Mr. Bruce Parker, Scottish 
northern area manager of the 
General Billposting Co., spoke 
or “The Planning of a Poster 
Campaign” to members of Aber- 
deen Publicity Club recently. 


Haddon Cup Contest 
To-night 


Contest for the Walter Haddon 
Cup for public speaking, pre- 
sented annually to the best 
speaker in the Regent Advertis- 
ing Club public speaking section, 
will take place this (Thursday) 
evening, following a dinner at 
the Chez Auguste Restaurant, 
London. 


At the fortnightly luncheon 
meeting of the Publicity Club of 
Leeds, presided over by Mr. 
W. C. Strachan, Mr. A. R. U. 
Enfield, of Aims of Industry. 
spoke on “Co-Partnership and 
Profit Sharing Schemes in Indus- 
try.” 


The Aldwych Club will be 
available to members of the Pub- 
licity Club of London on Mon- 
days until the end of June, with 
the exception of Whitsun Mon- 
day. 


The Publicity Club of North 
Wales, which now has 60 mem- 
bers, is to issue a journal called 
Publicity Post. 


Death Of Former 
Hull President 


Mr. Frederick Eustace, a 
former president, chairman and 
founder member of the Hull Pub- 
licity Club, has died, aged 70. 
He had been in failing health for 
some, time, but attended the 
annual mecting of the club a 
fortnight ago. 

Mr. Eustace was a solicitor, 
and had other business interests 
which brought him in touch with 
the advertising world. He repre- 
sented Hull Publicity Club on the 
Hull Corporation Development 
Committee, and was president of 
the Hull and District Trade Pro- 
tection Association. His many 
services to the club included the 
duties of honorary solicitor. 
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F.B.I. Issues New 
Monthly 


| The Federation of British 
Industries has now issued the first 
| (April) issue of its new monthly 
journal, F.BJ. Review. 

Sir Robert Sinclair, F.B.1. 
president, writes in an introduc- 
tion that the journal will seek to 
define and elucidate problems 
common to all in industry. 

Printed on art paper, 10} in. x 
8 in., the issue contains 32 pages 
plus covers, 11 being advertise- 
ments. F. C. Pritchard, Wood & 
Partners Lid. have the inside 
front cover. 


FULL - COLOUR PAGE 


FOR HERCULES 

Inspired by Mr. D. D. Me 
Lachlan, advertising manager of 
The Hercules Cycle & Motor Co., 
Lid., in collaboration with Reid, 
Walker Advertising Lid., the first 
four-colour full-page newspaper 
advertisement for Hercules Cycles 
appeared in the Glasgow Record 
just before Easter. 


Farming Ad, Control 
Board Officers 


At the recent annual meeting 
of the Farming and Poultry Ad- 
vertiserrent Control rd, 
Messrs. H. L. Parson (Farmer & 
Stockbreeder) and S. F. Forton 
(Dairy Farmer) 
chairman and 
respectively for 1950. Mr. F. R. 
Broomhead (Poultry) was again 
clected hon. secretary. 

Latest member to join the 
Board, which is now ~~ of 
incorporation, is the Accredited 
Poultry Breeders’ Federation. 
“Sunday Times” Page 

In “Guardian” 

First full page advertisement 
carried by ft Manchester 
Guardian since the war appeared 
on Thursday last week. It was 
for the Sunday Times. 


C. W. Hibbitt, space buyer at the 
J. Walter Thompson Co., with the 
trophy and rosebowl presented 
by “Sporting Record” at the 
recent Fleet Street Golf Tourna- 
ment “Get-together.” 
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Aynsley-Cooper To 
Start Consultancy 


Simms Is Central Ad. 


Service Director 


William Lee To 
Succeed Batten At 
Eastbourne 


R. AynsleyCooper has re 
signed his position of export 
sales manager, Direct Mail 
Centre, to establish his own 
business of direct mail consultant 
for U.S., Canadian Central and 
South American, Australian and 
New Zealand direct mail and 
mail order business He has 
exclusive agencies for mailing list 
business ‘in all these countries 
Mr. Aynsley-Cooper is a mem 
ber, Institute of Export, and an 
associate member, American 
Chamber of Cammerce 


* * ° 


R. E. Simms has been ap 
pointed a director of Central 
Advertising Service Ltd. Mr 
Simms has been in advertising 
for about sixteen years, and at 
the last general clection contested 
Bristol South-East as a Conser 
vative candidate 


. * * 


Raymond Morton Stanley has 
joined W. S. Crawford Ltd. as 
executive, He has served in the 
special branch of the C.LD. in 
the Indian Police, and after the 
partition of India, resigned to 
join Adarts-Kar Lid. of Bombay 
From 1948-50 he was manager 
for Pakistan of Adarts-Kar Ltd 
Karachi 


* + * 


Reresby Sitwell, son of Sache- 
verell Sitwell, who is with Gillette 
Industries Ltd., has been seconded 
to W. S. Crawford Ltd. to learn 
copywriting. Mr. Sitwell served 
in the Grenadier Guards for three 
joining Gillette 


. a * 


John Morris 
connections with 
(Publicity) Lid. and is leaving 
his late co-director Bernard 
Lewis, as the continuing director 
in the company. Mr. Morris says 
he intends to form a new com 
pany very shortly 


has severed his 
John Morris 


R. Ayasley-Cooper ri 


Tavlor 


NEWS ABOUT PEOPLE 


T. L. Taylor “Yorkshire Post” Chairman: 


Ernest Osborn Now A Director 


I. L. Taylor, since 1920 direc 
tor of the Yorkshire Conservative 
Newspaper Co,, Ltd., proprietors 
of the Yorkshire Post and the 
Yorkshire Evening Post, has been 
appointed chairman in succession 
to the Hon. Rupert FE. Beckett, 
who recently retired from the 
Board, 

Ernest Osborn, genera! mana 
er, and past president and 
ounder of the Publicity Club of 
Leeds, has been made a director 

Mr. Taylor started his career 
with his father's firm, Taylor 
Brothers & Co., Ltd, and had 
other business interests. He was 
widely known for his cricket acti 
vities; he played for Cambridge 


William Lee, deputy director of 
publicity at Blackpool, has been 
appointed director of publicity at 
Eastbourne from June 1. in suc 
cession to John Batten, who from 
the same date becomes advertis 
ing manager, Watney, Combe 
Reid & Co 


* . * 


R, V. Cuthbert has resigned as 
sales manager of C. & E. Layton 
Ltd. to form his own company. 
Print & Display Services, 34 
Clarges Street, W.1 

The firm will act as consultants 
creators and buyers of print, 
posters, displays and other forms 
of advertising other than Press 


a * . 


L. D. Martin Brown, publicity 
organiser and advertising manager 
of R. & W. Paul Ltd., Ipswich, 
since 1946, has left to jom 
Willsmore & Tibbenham (Nor 
wich) Ltd. as account executive 


* al al 


Denis B. Wylie has left the ad 
vertisement staff of the ¥ orAshire 
Post to join that newspaper's pub 
henty department 


Roy Watson, advertising mana- 
ger of the Goodyear Tyre & 
Rubber Co., Ltd., is leaving for 
the U.S. on April 22 for a two 
months visit 


Prnest Osborn 


M. Stanle 


for three years, was captain of 
the University in 1900, played for 
Yorkshire, toured Australia and 
New Zealand, and became presi- 
dent of Yorkshire County Cricket 
Club in 1947. He also played 
hockey for Cambridge and Eng- 
land, and was a leading York- 
shire lawn tennis player 

Mr. Osborn joined the staff 
of the Yorkshire Conservative 
Newspaper Co., Ltd.,in 1901, and 
became general manager in 1946 
As a member of the Newspaper 
Society he has played a leading 
part in negotiations on labour 
questions, and was president of 
the Yorkshire Newspaper Society 
for two years 


£. G. Marshall has resigned the 
position of circulation manager 
of the Hutchinson Periodical Co.., 
which he assumed last August 
He also handled their “Pie” pub- 
heations 
* * * 


Ken Blakesley has been 
pointed chief copywriter 
Napper. Stinton, Woolley Ltd 
Mr. Blakesicy spent some years 
with Alfred Pemberton Ltd., and 
after war service joined Ben 
Wilkinson Ltd. as chief copy- 
writer. When this agency merged 
with McCann-Erickson he acted 
as executive on the Anglo- 
American Oit Company account 

* * * 


ap- 
with 


David Bottomley has been ap 
pointed head of the market re- 
search department of McCann- 
Frickson Advertising Ltd 

Mr. Bottomley, who holds a 
number of degrees, is an Austra- 
lian. He was Manchester man 
ager for Market Survey and 
Advisory Service Ltd before 
joining MeCann-Erickson Adver- 
tising Ltd 


. * . 


Reg. Quye, who was on the 
advertisement staff of Srrand 
Magazine before it ceased publ 
cation, has returned to Homes 
& Gardens which he first joined 
nearly »0 years ago 


David Bottomley E 


G 
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Rowntree To Be 
“Oxford Times” 
Assistant Manager 


E. G. Marshall Resigns 
From Hutchinson's 


Manase Is Director Of 
Thomas Skinner 


Michael H. Rowntree, assistant 
manager of the North of England 
Newspaper Co., Ltd., publishers 
of The Northern Echo and 
Northern Despatch, has been ap 
pointed assistant manager of the 
Oxford Times Ltd., which pub 
lishes the Oxford Mail and the 
Oxford Times, He will take up 
ae new duties at the beginning of 
uly. 

Mr. Rowntree has been with 
the North of England Newspaper 
Co., Ltd., at Darlington, since 
1946, and has been assistant 
manager since 1948 


* . * 


F. M. Mamnase has been ap- 
pointed an executive director of 
Thomas Skinner & Co. (Pub 
lishers) Litd., and advertisement 
director of The Stock Exchange 
Official Year Book, the Bankers’ 
Almanac & Year Book and the 
Directory of Directors. He will 
continue to handle advertising for 
The Wool Record and Textile 
World and Silk & Rayon 


* * * 


Alexander McLean Ewing, for 
66 years with George Outram & 
Co Ltd publishers of the 
Glasgow Herald, Evening Times 
and The Bulletin, has retired 
from the Board 

At the annual meeting, A. M. 
MacGeorge, chairman, said that 
Mr. Ewing had held every posi- 
tion on the commercial staff, 
from office boy to chairman 


* * * 


The international travel maga 
zine Go... published by World 
Wide Publications (London) Ltd., 
has appointed Wallace Reyburn 
executive editor of World Wide 
Publications. He will be in charge 
of all editorial matters of present 
and future publications of WWP 
Francis Noel-Baker has taken 
over the editorship of Go... and 
Gorden Lennox, formerly of 
B.B.C. Publications. will handle 
all advertisements for WWP 


Marshall K. Blakesle 
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A few of the articles in 
a recent issue:— 


Twe Vital Years Before Us 
Christopher Hollis, M.P. 


Among the Headhunters 
Willard Price 


Margaret Ratherford Queen of Comedy 
Jj. C. Trewin 


Furnishing a Nursery 
Julia Cairns 


THEATRE 


HISTORY 


LINDLEY SPARKES + ADVERTISEMENT DIRECTOR ~- Jt14 FLEET STREET 
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Statesmanlike Move 


HE agreement between the Federation of British Industries 

and the British Export Trade Research Organisation, 

announced this week, is a statesmanlike move that should 
prove of great practical advantage to both parties, and render 
even more comprehensive and efficient than hitherto the research 
facilities available in overseas markets to British exporters. It 
should also enable the volume of research in such markets to be 
substantially increased. 

In particular, it should provide a sound basis for intensification 
of the dollar drive. As contributors to our supplement, The 
American Market, emphasised, research as a preliminary to sales 
campaigns in the U.S.A. is all-important. It will be noted that 
“an economical product-testing service for British manufacturers,” 
for which the ground is to be prepared by Sir Norman Kipping 
and Mr. Falk during their visit to the U.S.A. and Canada, is to 
be one of the first fruits of the “mutual aid” agreement. 

For Betro, the agreement, with its concomitant financial 
arrangements, represent, what might be termed a coming of age 
After a long struggle against financial stringency, only overcome 
by the government grant, now to be discontinued, it can at last 
hope to stand on its own feet, a truly independent concern, allied 
to the F.B.1., but free to work for other bodies, and supported 
entirely by free enterprise in the interests of British industry 
The courage that has inspired such a bold move should be its own 
guarantee of success. 


First Impressions Count 


oro impressions count for a lot, because they are often 
vividly recalled when whatever follows remains but a blur in 
the memory. It is therefore all-important that overseas delegates 
to the 1951 International Convention shall be warmly welcomed 
when they arrive in this country. To extend such a welcome is 
a task for which the advertising club movement is admirably 
fitted, and it is satisfactory to learn that the Club Development 
Committee has the matter well in hand 

Southampton has undertaken to meet and welcome delegates 
who disembark at that port, and other clubs favourably situated 
are asked to take similar action. Their enthusiastic response can 
be taken for granted, and, like Southampton, they may well 
decide to enlist the co-operation of civic and other public bodies 
in their areas 

On the Advertising Association falls the responsibility of 
planning and organising the Convention, and a major operation 
it will be, requiring all the assistance that can be given by the 
clubs and other advertising bodies. One way the club movement 
can help is to ensure that delegates and their ladies are treated, 
both on arrival and during their stay here, as honoured guests, 
not only of British advertising, but of the British nation 
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To-morrow’s Topics 


SOME INTERESTING figures con- 
cerning expenditure on news- 
papers and magazines are given 
in the White Paper on National 


Income and Ex- 
MORE FOR penditure published 
this week. 
PAPERS AND The British pub- 
MAGAZINES lic spent 36 million 
pounds on news- 
papers in 1938 In 1948 and 


1949 the totals were 60 and 64 
millions respectively. On maga- 
zines the 1938 expenditure was 
18 millions; in 1948 it had risen 
to 33 millions, and 1949 showed 


another substantial rise to 39 
millions. 
The increases shown afe ap- 


proximately in proportion to the 
increases in total] personal spend- 
ing on consumer goods and ser- 
vices over the period. As per- 
sonal expenditure is probably 
still tending to rise, and may rise 
still more if, as seems inevitable, 
the wage-freeze is somewhat re- 
faxed, a further rise in spending 
on newspapers and magazines 
may be expected this year, especi- 
ally now that freedom from paper 
control has made more copies of 
periodicals available 

—_— 


_—_— om 


When U.S. DELEGATES come to 
this country next year for the 
International Convention, one of 


the things they will be most 
anxious to talk 
COULD IT about will doubt- 
BE DONE less be the work of 
their Advertising 
HERE? Council. This is 
already regarded 


with wonder and admiration by 
everybody here who knows any- 
thing about it. News has come 
to hand this week about its latest 
campaign decisions 

In the near future, because 
many hospitals in the States, like 
our own, are direly understaffed, 
the Council will renew its cam- 
paign to recruit student nurses. 
It will again conduct a campaign 
for United Nations Day (October 
24), and next November it will 
run a further campaign on 
Religion in American Life. The 
inter-faith religion campaign. 
conducted for the first time last 
year, 1s described as “one of the 
most successful] short-term pro- 
jects in Council history.” 

J. Walter Thompson Co. 
as “volunteer advertising agency” 
for all three campaigns, will 
again prepare advertisements for 
the new series. The public ser 
vice advertising conducted by the 
Council is, of course, a voluntary 


service given to the community 
through co-operation of adver- 
tisers, agents, and media. There 
are some in this country who 
believe that although the Govern- 
ment sponsors a certain amount 
of this type of advertising it 
might not be a bad thing to fol- 
low the American example, with, 
perhaps, certain reservations 


HERE tS YET another instance of 
the American conception of ad- 
vertising as a social force 

The Pan American Broadcast- 
ing Company re- 


SELLING cently wrote to 
AMERICA Franklin D. Roose- 

velt Jr. and to the 
OVERSEAS State Department 


Suggesting that. to 
encourage American export firms 
to begin in overseas markets an 
advertising campaign to “sell 
Americanism and the American 
Way of Life,” Congress should 
legislate to allow such firms to 
deduct from federal income tax 
the cost of such advertising. 
Arguments to show that this 
would provide propaganda for 
American world policy as well 


as for business interests were 
cogently presented. 
About a week later, a resolu- 


tion calling for a greatly expanded 
programme of information and 
education about the U.S.A. “a 


Marshall Plan in the field of 
ideas” was introduced in the 
Senate. This may or may not 


have been cause and effect, and 
nothing is reported to have been 
said about a tax rebate to adver- 
tisers, but it does show which 
way the wind is blowing 


FILM PRODUCERS in Scotland are 
finding industrialists much more 
interested in film publicity than 
for some time past, owing largely 
to the development 


SCOTLAND ofa buyer's market 
Many manufac- 
TURNS TO turers now have 
FILMS either surplus 
goods or produc- 


tive capacity and films are being 
called in. 

More industrialists are using 
colour, although they feel the 
cost, anything from £1,000 to 
£5,000, is somewhat steep. Films 
are being made with an eye on 
the export market, and already 
a number of excellent examples 
have been circulated abroad with 
satisfactory results. 


ROUND TABLE 


me 


nd 
x Ra are REY, 


\ \ 
& the 1 


FASHION “yp 


age. LRG Gore sas 


THE NATIONAL MAGAZINE CO. LTD. 28/30 GROSVENOR 


GARDENS, ‘LONDON, SW. 


° Skee, = het 7 Tie, > tee P eee ag ee a — ao ae FT 
_ if a F 7 By ee e 
Se, ee || PS i 
re é 
Pa a 
oP ae 
# —_—— | ; 
es es at 
igi —_———— ees . 
7 = 
oe on 
3 
aap 
cian ” fe 
7 
i. fs 
a th 
4 
2 ‘ 
oD 't E ; 
oa | : 
Y ; 7 
= : 
% : 
 * 
4 
ae 1 
“ 7 
va 
om 4 
iy 7 ” 
| 
= - 
a Pe 
a rauy et see. a. Rea eee 
] - sie " : ; 
\ ’ " " ( 4 . b ri k ’ a 
-. ; 4 , ‘ ¢ . “ ~~ ‘ j b } % 
I if ‘ «WAG t th 
| s ) ‘a. ‘ ; ew > rae 
: . } » x / ’ a) 
i ¥ be” - 4 rr: ‘di 3 , i 
: " Cs * xX 
7 — 
ae ee th > Oa ee oe a re 2a * =: yo or » _ ee 7 ; Pe = 


192 advertisement pages in 1945 


96 advertisement pages in 1946 


a4 advertisement pages in i947 


64 advertisement pages in 1948 | 


; Ba dvertisement pages in 1949 | 


: by advertisers towards Men Only. More and more 


é my post-war advertising campaigns. are profiting from the unique penetrative strength of this popular 


magazine devoted exclusively /§@ n ’s interests. Selling at Is. 6d. a copy, Men Only provides 


er 150,000, but also a quality readership of many, many more. : 


Minot only a specialist circul 


A TERR! 9 CEP AE eh Sod 
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Space goes fast in Men Only. Be certain of the cumulative impact of your advertising — 


make your requirements in Men Only known well in advance! 


me by men — for men — about men 


STUART MANODER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LTD. TOWER HOUSE SOUTHAMPTON STREET. LONDON, WC2 TEMPLE BAR 436) (40 LINES) 
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LTHOUGH architects have 
very little to do with the 
roduction of print, their 
influence on a certain class of 
printing is profound. They 
may know nothing about letter 
forms later than the Trajan, 
but businesses who hope to sell 
their wares through the recom- 
mendation of the architect take 
great pains, and go to consider- 
able expense, to produce “litera- 
ture” which they hope will im- 
press architects. If there is a 
sameness about all this specially 
directed print it is due to a con- 
viction among typographers that 
architects will tolerate only the 
severe. Thus we find that a great 
majority of such books are set in 
Gill, have squared-up bieed-off 
pictures, and acres of white space. 
To one who spends his time 
among print of all kinds, much 
of it quite vulgar, these books are 
pleasant cases. I sometimes 
wonder, however, whether there 
is only one typographic idiom 
which is in good taste and also 
attractive to architects. It may 
be that they find relief from the 
exotic requirements of their less 
amenable clients in print of the 
most austere design. On the other 
hand, it may be that they would 
appreciate the occasional con- 
trolled experiment and some in- 
dividuality, for architects, like 
typographers, are ever aware of 
the problem of appropriateness 
in decoration. They feel, too, 
that decoration should be a 
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DO ARCHITECTS INSIST ON 
TYPOGRAPHICAL AUSTERITY ? 


natural efflorescence of design, 
not something which is stuck on 
afterwards. The commercial 
house, therefore, which has the 
time and money to experiment 
boldly might find its trouble well 
repaid. 

Gill type imposes its discipline 
on all but the most insensitive 
users, and for this reason comes 
first to mind when planning books 
which should be without frills. 


by 
Brian Hilton 


It has been used extensively in a 
180-page book produced by 
Pilkington Brothers Ltd. in col- 
laboration with the British Vitro- 
lite Co., Ltd., to demonstrate the 
use of Vitrolite glass panels. It 
is interesting to observe, however, 
that while Gill is used for head- 
lines and captions throughout the 
book with |mprint for text, Erbar 
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light and bold are used for the 
titles and the headlines in the 
early pages and for sectional 
headings. This gives the impres- 
sion that the typographer pre- 
ferred Erbar, but could not use 
it throughout the book either be- 
cause it is handset or because 
there is not enough of it avail- 
able (a founder's type, fonts get 
exhausted or battered and cannot 
yet be replaced). The differences 
between Erbar and Gill may be 
subtle but they are positive—the 
narrow top of the T, the almost 
circular G, the flat tops to the § 
in bold face and the bold loop of 
the R with the straight tail being 
outstanding characteristics of 
Erbar. On the other hand Erbar 
does not render such an even 
line of caps as Gill, which may 
make Gill preferable if more than 
one line is to be put on a page. 
The juxtaposition of narrow letters 
such as the T and the J with 
very wide letters such as G and O 
gives a lively but rather jumpy 
effect which some eyes find toler- 
able only in small quantities— 
though to be sure several lines of 
caps are seldom desirable in any 
face. 

The Vitrolite book is a seemly 
production. I) is good without 
being ostentatious, while the 
arrangements of the contents by 
sections makes reference easy. 


7 * 


THE PROMOTION MATTER pro- 
duced by advertisement depart- 
ments of newspapers and maga- 
zines is frequently of the corniest. 
Is it because advertisement mana- 
gers themselves fail to appreciate 
the distinction between an adver- 
tisement manager and an advertis- 
ing manager? George Newnes, 
however, have just put out three 
promotion pieces for Practical 
Television, The Wide World 
Magazine and London Opinion 
which can be sent to advertising 
agents and other critical buyers 
of space without fear of the 
scornful razz. 

The London Opinion job is a 
folder of few words but many 
pictures reproduced from that 
periodical. Its theme is expressed 
in the simple phrase “The right 
mood” which is solus on the 
front cover in a bold brush script. 

To publicise the claims of the 
other two publications copies are 
enclosed in pulp-board folders on 
the covers of which the selling 
stories and rates are printed. 
The Wide World Magazine has 
been accorded elaborate treat- 
ment. There are two folders, 
alike except for the wording on 
the front covers. One reads “A 
copy of this has gone to your 
client,” the other “A copy of this 
has gone to your advertising 


congratulate Mr 
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A twin of this “Wide World 
Magazine” promotion folder is 
sent to the advertising agent. 


Inside cover of the promotion 

folder in which the first issue of 

“Practical Television” was sent 
oul. 


Mander on the use of the words 
“has gone.” Many people in 
authority are so afraid of simple 
words like “get” and “go” and 
insist on such circumlocutions as 
“has been dispatched.” that 
simple Anglo-Saxon is much 
more rare in advertising copy 
than it ought to be. 
* * * 

THe East MIDLANDS Gas 
Board has produced an attractive 
map of its area which is flanked 
by photographs of heads of each 
of its sub-divisions. Under the 
caption “B. A. Mallender, Notts 
Derby Div.” there is no picture, 
only the words “No photograph 
available.” One speculates 
whether Mr. Mallender was so 
ill for so long that no photograph 
could be taken, or whether he was 
inaccessibly on holiday in Thibet! 

* * * 

THe Ipswich ENGINEERING 
Society celebrates its Jubilee in a 
manner most public-spirited by 
the production of The History of 
Engineering in Ipswich. The job 
has been extremely well done. It 
was written by a member of the 
Society, Mr. A. E. Newby, who, 
however, died while it was on 
(Continued n page 106) 
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All in one day... 


Mr. ‘B’ found a buyer 
for his car 


Mrs. ‘C’ booked 
her holiday 
hotel 


The ‘A’ family found 
their country house 
“a aml 


Miss ‘E’ obtained 


*‘D’ & Co. Ltd. 
found a new sales 
manager 
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ADVERTISER'S WEEKLY 


The abundance of Local 
Advertisements is proof 
of the confidence which 
local shopkeepers and 
business men 
have in the 


HULL 


PRINT REVIEW 


(Continued from page 104) 


the Press. Design, printing and 
publishing (it carries a price of 
10s. 6d. on the jacket) is by W. S 
Cowell Lid., who have helped to 
make Ipswich notable for print- 
ing as well as engineering 
The grown quarto pages look 
well in 10 pt. Bembo set to 27 
ems with margins of 5 ems at the 
head (to the running line), 6 in 
the foredge, 8 at the foot and 
44 in the gutter. Red is used as 
second colour on the decoratively 
bordered title page and for the 
chapter number and three line 
drop initials at the beginning of 
each chapter 
* * * 


THe WorKINGTON WORKS 
Handbook, produced by The 
United Stee! Companies Ltd., for 
distribution to employees, has 
been built to last. It is bound 
in stout and well-finished cloth 
boards on which the title is em- 
bossed in gold. Well laid out, 
and with excellent photographs. 
it is excellently printed (by Lund 
Humphries) in two colours with 
as much care for detail as if it 
were to sell the Company's pro- 
ducts. Most employees, surely, 
will read and preserve a book 
prepared with such care 

* * * 


DOES WHIMSY SFLL to tech- 
nicians? Two or three firms are 
trying it—notably Desoutter and 
Sankey-Sheldon—on the best 
advice. So why shouldn't success 
attend a leaflet produced by 
Reid, Walker for The Gerrard 
Industries Ltd., in which Lulu, the 
Zoo chimpanzee, is shown using 
the Gerrard “S” model tensional 
steel strapping machine? 

Lulu certainly seems to be 
operating the machine in a series 
of very amusing pictures, but 
judging from the obvious re- 
touching she isn't using the 
machine on a packing case—that 
appears to have been put in 
afterwards 

As a publicity effort this book- 
let undoubtedly wins attention; 
if it establishes the name it will 
have succeeded One would 
hardly expect it to sell a single 


Apran. 20, 1950 


Front cover design of the 
Warerite booklet. 


machine by itself, though stranger 
things have happened, 

Reid, Walker have wisely made 
the booklet look a quick newsy 
job with the very simplest layout 
and typography. 

* * * 


A BOOKLET IN a hurry for an 
exhibition’ Certainly. Warerite 
Ltd. made a most interesting job 
by using actual photographs of 
Warerite in use (it is a plastic 
used for table tops, murals, trays, 
etc.) and duplicating the text on 
a through-the-ribbon duplicator 
and then binding pictures and text 
by the Wiro process. For a small 
number this method is inexpen- 
sive and quick It also has a 
freshness which is unusual in the 
print one picks up at exhibitions 


* * * 


Aca Heat Lrp. have produced 
another of their lush brochures 
advertising the Aga _ cookers. 
Quarto landscape gives plenty of 
room for fine colour pictures of 
kitchens in which the Aga has 
been installed. The typography, 
however, is a bit messy. Caslon 
Old Face italic for headlines on 
art paper have poor colour and 
in this case sprawl across the 
page. 

The cover is most effective in 
black with embossed gold letter- 
ing for the rather curious title 
“The Saga of the Aga.” 


DAILY MAIL 


TRADE ADVERTISEMENT RATE 


1 insertion © 22/6 per s.c. inch 


} 

One of the sixteen newspapers serviced by the Advertisement Department of | 

NORTHCLIFFE NEWSPAPERS GROUP LTD R. 4. PENNEY, Director 
CARMELITE HOUSE * LONDON - E.C4 


Adver nsement 
CENTRAL 6000 


a 


Lula, the Zoo's chimp, is called in to help sell a tensional steel 
strapping machine 
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ADVERTISER'S WEEKLY 


TO THE MAN WHO 
HAS THE’ SAY” 


If a campaign is to influence public 
opinion towards the aims and achieve- 
ments of a great Industrial concern 
there is no British publication to surpass 


The ILLUSTRATED LONDON NEWS. 


On a cost and coverage basis The 
ILLUSTRATED LONDON NEWS 
justifies a high position on your media 
list, for the reason that, apart from 
the cost, you acquire home and world- 
wide prestige which cannot be assessed 
in terms of money. 


Your campaign will be stronger and 
more effective if you nominate the use of 
The ILLUSTRATED LONDON NEWS, 
and your announcements would keep 
uncommonly good company ... stand- 
ing to commend your good judgment. 


', Advertisement Manager, Commonwealth House, New Oxford Street, London, W.CA. HOL. 6955 
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BRITISH ADVERTISING AGENCY FINANCE AND ACCOUNTING—3 


Remuneration Of Agency Executives 


HE fair and adequate 

remuneration of their 

accounts executives must 
be a matter of concern to the 
management of most agencies. 

If an executive is not satisfied 
with his earnings, and cannot get 
satisfaction, he will very soon 
join that not inconsiderable num- 

t who are “in transit” from one 
agency to another, and it is more 
than probable that he will take 
a number of clients with him. 
Even if he can be replaced by 
someone who will in turn bring 
some clients from another agency, 
the resulting upheaval is om 8 
worth while. 

This article is written to discuss 
the various means of remunera- 
tion in use, and in the hope that 
it may be of help to at least a 
few members of the advertising 
profession in dealing with the 
problem. 

The bases of remuneration now 
im use can be classified into four 
main groups. 


Payment Of A Salary Only 

The chief merit of this is its 
simplicity and certainty. The 
executive knows his earnings, and 
the agency knows its commit- 
ments. The executive, however, 
is liable to feel that he has litrle 
incentive to seek new business, 
or to try to expand the business 
already available, and may there- 
fore get in a rut. This difficulty 
might be met by offering a rise 
in salary ‘commensurate with 
turnover handled, but if this 
course is adopted, considerable 
difficulty would be encountered 
in imposing a reduction should 
business diminish If such 
changes are made to relate too 
closely to the volume of business, 
then the salary becomes in effect 
a pure commission, and might 
better be expressed as such. It 
would not, however, be very 
popular, as the employee would 
lack the security of a minimum 
salary 


Salary And Introduction 


Fees 


The addition to a salary of an 
introduction fee, payable to an 
executive on his introducing a 
new client to the agency will, in 
theory at least, meet the objec- 
tion of a lack of incentive to ex- 
pand. In practice it may cause 
difficulties. The main one arises, 
of course, over the amount of the 
fee. A fixed fee for an introduc- 
tion would hardly be feasible or 
fair to either party. The amount 
must bear some relation to the 
benefit which the agency will 
enjoy from the introduction, and 


J. CARLEY, A.S.A.A., Incorporated Accountant, concludes 

his series of three articles giving practical guidance on 

accountancy for advertising agencies, with particular 
attention to the smaller organisation. 


this is almost impossible to fore- 
cast. While the new client's ap- 
propriation may be known, and 
the gross profit on it capable of 
close estimation, no one knows 
how long the client will stay with 
the agency. The fee might well 
be based on the assumption that 
the client will stay for three years, 
and the right retained to recover 
part of the fee if this proves not 
to be the case. The possibility of 
the executive leaving meanwhile 
must also be considered 

If a suitable scale of fees can 
be agreed upon, and the executive 
can rely for the main part of his 
income on his salary, it will 
enable the agency to be more 
selective in the type of business 
it handles. The moral obligation 
to accept almost any business, 
which is present when executives 
rely largely on commission, will 
be avoided. The executive, too, 
relieved of the necessity of spend- 
ing a large part of his time in 
finding new clients, will feel more 
able to devote an adequate 
amount of time to the existing 
clients, It may be said that this 
type of arrangement is generally 
suitable for a large, old-estab- 
lished agency. 


Salary And Commission 


This basis is in very common 
use and has considerable advan- 
tages. It provides a good incentive 
for new business to be sought, 
which will enable an agency to 
grow appreciably, if the right men 
are employed, and it gives the 
executives a direct share in the 
business they produce. 

There are two main factors to 
be worked out—the equitable 
division of the total remuneration 
between salary and commission, 
and a suitable basis for the com- 
mission. Ctosely allied with the 
former is the question of com- 
parable bases for all executives. 
Where a number are engaged, 
with differing responsibilities, it 
seems axiomatic that their com- 
mission terms should be the 
same, and that due allowance be 
made by varying their basic 
salaries, for such factors as 
managerial] status, group super- 
vision, age, experience, special 
duties, ete. 

The basis of the commission 1s 
generally either, turnover, gross 
profit or net profit of the execu- 
tive In an agency where all 
clients are handled on precisely 


the same terms, the turnover basis 
is quite fair. It has the merit of 
being easy and quick to calculate, 
and it is equally simple for the 
executive to satisfy himself on the 
figures. Where, however, clients 
enjoy differing terms, the turn- 
over basis will give to those 
executives whose clients pay 
smaller service fees (or none at 
all) a commission which is dis- 


proportionate to the benefit 
derived by the agency. In these 
circumstances, it is generally 


better to base the commission on 
the gross profit earned by each 
executive, that is to say, the ex- 
cess of the sales invoices (includ- 
ing Service Fees) over the net cost 
of the space and production 
charged. The commission will 
be expressed as a percentage of 
the gross profit, but the actual 
percentage to be used must be 
determined in relation to the facts 
of the case, and particularly in 
relation to the scale of basic 
salaries. 

The actual calculation of the 
gross profit can be done at the 
stage where the sales invoices are 
checked against the purchases, by 
recording the net cost against 
each one. The figures for each 
executive can then be summar- 
ised as soon as the invoicing is 
complete. Commission based on 
either of these bases will normally 
be paid one month in arrear 

Where there is some material 
disparity between the expenses 
incurred by various executives, 
such as the amount spent on 
travelling, or the costs of a 
branch office to handle a group 
of clients, it may be preferable 
to base the commission. on the 
net profit carned by each one 
This will be quite feasible if 
analysed profit and loss accounts 
are prepared, as suggested in the 
previous article. The percentage 
of commission to be paid must 
again be determined in the light 
of the special circumstances. The 
precise basis of the preparation 
of the accounts should be ex- 
plained to the executives, to avoid 
any suggestion or feeling of sharp 
practice at any time. One draw- 
back to this basis is that the 
profits of the agency cannot 
really be kept secret, as some 
very simple arithmetic by all of 
the executives will give that infor- 
mation 

A point to be watched in con- 
nection with all commission cal- 
culations is the incidence of bad 


debts and allowances. Any 
credit notes sent to clients in 
respect of overcharges or for 
disputed work will automatically 
be deducted from turnover, and 
hence from gross profit. Occa- 
sions may arise, however, when 
a decision has to be made as to 
whether such a loss is to be 
deducted from the turnover or 
gross profit, as the case may 
require, or from the commission 
itself, in whole or part. If the 
allowance arose through the 
negligence of an executive, it may 
justifiably be held that he should 
bear a fair part of the loss. If he 
is receiving a commission of, say, 
2 per cent on turnover, then he 
will not be unduly worried by the 
loss of 2 per cent (less tax) of 
such an allowance. Against this, 
care must be taken to avoid any 
action which will tend to curb the 
initiative of the staff. 


Profit- Sharing 


This may be sub-divided into 
two kinds: 

(a) The giving of annual 
bonuses, often at Christmas or 
after the annual accounts. 
Although taxed, these are rarely 
looked upon by employees as 
part of their regular emoluments. 

(b) A profit-sharing scheme, 
which implies the setting apart 
of a specified part of the agency's 
net profit, for distribution to 
members of the staff on an 
agreed basis, ¢.g. length of ser- 
vice, weighted for salary. This 
again involves the disclosure of 
the total profits, which may be 
considered undesirable. 

Such schemes are generally not 
popular with the staff, as the 
rewards are inclined to be viewed 
as something very distant, and, 
moreover, something over which 
the employees have little or no 
control. While not really suitable 
for general application, such a 
plan might be incorporated into 
the terms of service of certain 
senior executives, particularly 
when long-term service agree- 
ments are drawn up. 


Pension Schemes 


Somewhat akin to profit-shar- 
ing, at least in its financial impli- 
cations, are staff pension schemes. 
These have become increasingly 
popular in recent years, partly as 
a means of covering by insurance 
the moral responsibility which 
many employers have felt on the 
matter of giving a pension to 
long-established employees, and 
partly from the more mundane 
aspect of retaining valuable staff. 
The general basis is of a contri- 
bution of a fixed percentage of 


(Continued on page 110) 
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FUTURE'’s editorial purpose 
is to champion the cause of 


competitive business in this country 


and to oppose all forms of restriction and control 
which hamper the development of enterprise. _ 


The future of British business is the future of Britain 


A. COWLISHAW - SPACE MANAGER - ADPRINT HC/USE - RATHBONE PLACE. WI 


After four years of exile, Britain's 


leading business magazine FUTURE will 


4 


\ 


~ 
,. 


be on display and sale at 


bookstalls as from June 1st. 
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as your printer prints 


SINCE THE GREATER PART of all letterpress printing is done on 
cylinder machines, we feel it only logical that we ourselves 
should employ none but cylinder machines for proofing all 
black-and-white and colour blocks. This is no innovation, but 
a routine Gee & Watson practice of many years 

Admittedly, no proofing conditions can exactly match a printing 
press on the run, but you will agree that results obtained from 
plates proofed on cylinder machines provide a truer yardstick 
for the printer to match on the run than proofs which are taken 


on hand presses or platens. 


Gee & Watson 
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STORIES BEHIND THE ADS. 


Introducing A New 


Kruschen Feeling 


HERE 
believe 
ministerial 


are those who still 

despite certain 
assertions to the 
contrary —that there is a place 
for patent medicines and their 
promotion by intelligent adver- 
titing. A change in the trend of 
this type of advertising, to cater 
for the more sceptical generation 
which is now beginning to use 
these products, is becoming 
apparent 

An interesting example of this 
tendency is the Robert Freeman 
Co.'s campaign for Kruschen Salis 
which, after a try out in pro- 
vincial test areas, is NOW appear- 
ing in the nationals 

For just about 25 years Grand- 
pa Kruschen has smiled happily 
from poster and Press ad., extol- 
ling the salts which bear his 
name. Indeed, it is considered 
certain that his blandishments 
had not a little to do with the 
success which the product en- 
joyed between the wars. It is 
significant, therefore, that his 
countenance has disappeared 
from the present series 

In Grandpa's heyday, Kruschen 
ads followed the generally 
accepted line for patent medi- 
cines: bold, emotional and dram- 
atic presentation of symptoms 
and treatment with as much copy 
as possible—a form of advertis- 
ing readily accepted by the 
general public which found in its 
wishful thinking a peg upon 
which to hang their faith 

But as the years pass, the mass 
of middle-aged who are cultured 
to this type of appeal (and it is, 
of course, among “middle-agers” 
that the largest nunfber of rheu- 
matism sufferers are found), are 
joined by a new generation of a 
more “modern” frame of mind 

At Robert Freeman it is con 
sidered that these people will no 
longer believe the sometimes wild 
and sweeping claims which have 
in the past been made {pr some 
patent medicines, even though 
these claims conformed with 
standards of the code A quieter 
and reasoned approach was, 
therefore, decided upon. So a 
mass of information on rheu- 
matism and its treatment was 
collected from such sources as the 
British Rheumatic Association, 
the Empire Rheumatism Council, 
and a book on rheumatism by 
Lord Horder, Facts on the nature 
of the complaint, its symptoms 
and such questions as heredity. 
are discussed in a series of sober 
and matter-of-fact ads in 
editorial style directed at sufferers 
who, it is felt vitally inter- 
ested in rheumatism and want to 
know as much about it as they 
can, outside treatment with 
Kruschen 


are 


its 


Is Rheumatism 


hereditary? 


Grandpa is missing! 


The campaign does not claim 
that Kruschen will be effective 
in all forms of the complaint. In 
fact, early medical advice is 
encouraged throughout the series 
But it is hoped that this cam- 
paign—tackling the subject, as it 
does, in the way a popular 
Magazines might in its editorial 
columns—will win confidence for 
the product from a new genera- 
tion of middle-aged people. 


REMUNERATION OF 
AGENCY EXECUTIVES 


(Continued from page 108) 


salary by the employee, the 
balance of the cost being met by 
the employer. If the scheme is 
approved, this is an allowable 
charge for taxation purposes. In 
an average scheme, the em- 
ployer’s share is likely to be 
about twice that of the staff. On 
reaching retiring age the em- 
ployee receives a pension which, 
depending on the details of the 
scheme, bears some known rela- 
tivn to his length of service and 
salary. The cost to the employee 
of buying the pension in this way 
is thus about one-third of the 
total cost. If he leaves the firm. 
he no vested right to the 
benefit of the employer's contri- 
butions, although it may be 
assigned to him if the employer 
so wishes. These factors, when 
fully appreciated. are bound to 
have a stabilising influence on 
staff changes 


has 
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The Beaviches of the Paper 


el? See 

SECOND LARGEST 
PROVINCIAL EVENING 
SALE SOUTH OF 
SHEFFIELD 


* 
% STAFFORD 

SHROPSHIRE *s STAPRORDSHIRE 
SHREWSEURY — Soe ; CANNOCR crcwrityo 

Pies aman 
sy Frarsaut 

BILSTON 

‘ WEOWESBURY 


OuoL 


BRIDGNORTH : 
BRIERLEY HiLh ay go wih 
STOURBRIDGE 

‘ o 


In this area of 750 square 
Oo, miles—the Black Country 
Bh and Shropshire—the 

1 * Express & Star has ten 

ri ; branch offices in the 
following towns:—W al - 


sall, Dudley, Bilston, 
Brierley Hill, Wednes- 


fen: an acorn that has been well planted and eventually grows 
into a strong, healthy tree,-the Express & Star has its roots 
firmly planted in* Wolverhampton, with ten sturdy branches 
covering the main centres of its area. These offices are staffed 


to provide a full measure of service for readers in each district. bury, Old Hill, Cannock, 
They play an important part in the collection and dissemination Stafford, Wellington and 
of news throughout the area. Shrewsbury. 


EXPRESS « STAR 


HEAD OFFICE WOLVERHAMPTON 


IN LONDON BY C. P. R. 


REPRESENTED 


CRANE, 44-45 FLEET STREET, E.C4. TELEPHONE: CENtral 6820 
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Transport advertising planned in terms 
of national or local campaigns 


Transport advertising is a specialised 
job. On this point we speak with 
authority, having been engaged in 
it for the past sixty years. It follows 
that we are in a strong position to 
advise, plan and carry out trans- 
port advertising campaigns, whether 
localised or nation-wide in their 
scope. Our service covers transport 
advertising throughout the country 
and is, moreover, completely or- 
ganised to undertake the practical 
task of servicing from design to 
routine inspection. Finally, we can 
simplify the whole process by 
quoting comprehensive rates, in- 
cluding the provision of advertise- 
ments, and financing the initial cost 
over the period of the contract. 


MASONS 


a comprehensive transport advertising service MASON 


VERTISING 
FRANK MASON & CO. LTD, 33, NORFOLK STREET, STRAND, LONDON, W.C.2. Phone: Temple Bar 2044 3 % 
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OUTDOOR ADVERTISING 


What Do Advertisers 
Want To Know About 
The Poster Medium? 


HERE have been many 

requests for the publication 

of more information about 
the Poster Medium. This is 
quite understandable as more 
information becomes available, 
through research, on the funda- 
mentals and details of Press 
advertising. 

The quoting of stories of the 
successful use of posters by many 
advertisers, with no factual infor- 
mation to back them, is at best 
an unsatisfactory means of sel- 
ling. It is never easy to sell by 
saying “try and see.” Advertisers 
want proof of the power of the 
medium before they will spend 
their money, and agents want 
something to reinforce their own 
flair and experience of how to 
spend their clients’ money. 

The poster industry is aware 
that more information is needed, 
but there are many difficulties to 
be overcome. It is because of 
these many difficulties that it may 
sometimes appear that no attempt 
is being made to provide addi- 
tional information. Moreover, 
the reception of the first attempt 
to provide facts about the poster 
medium has not been as helpful 
as was hoped. 

The first step in providing in- 
formation was the publication of 
The Size and Nature of the Poster 
Audience by Mills & Rocklevs, a 
study by Market Information Ser- 
vices Ltd. based on a survey 
undertaken by them. 


Survey Was 
Widely Welcomed 


ublished in 
was widely 
advertising 
Hundreds 
were re- 


This book was 
September 1949 an 
distributed among 
agents and advertisers. 
of acknowledgments 
ceived. 

The book was welcomed as a 
bold step in the right direction, 
and the foresight and courage 
which made it possible were 


~~ pe a¢ 
SPficient 
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praised. But there we stand, and 
there are still many requests for 
information. There is, however, 
no unanimity on what informa- 
tion is required, and some of 
those who ask most loudly for 
more information skip most 
lightly over the difficulties of 
evolving any research technique 
which will tell them what they 
want to know. 


How Many Of The 
Public Remember? 


The Size and Nature of the 
Poster Audience endeavoured to 
estimate the effectiveness of the 
average 16-sheet poster campaign 
when placed in towns of varying 
sizes. A limited objective was 
chosen with a basic type of dis- 
play using 16-sheet run of town 
sites spread as evenly as possible 
over the area under review. 

The survey was planned with 
care to minimise various con- 
fusion factors, and to overcome 
as many as possible of the diffi- 
culties that could be foreseen. 
The form of measurement used in 
assessing the results gave figures 
for remembrance value, as no 
measurement corresponding to 
the Press attention value exists 
for posters. 

Using this measurement of 
remembrance, the basic results of 
this survey were that, of the adult 
population, 55 per cent remem- 
bered secing the average poster 
when displayed with a full 
showing for 13 weeks or longer, 
and 33 per cent remembered 
seeing the average poster when 
displayed with a full showing for 
less than 13 weeks; 41 per cent 
and 19 per cent of the adult 
population were the correspond- 
ing figures for a half showing. 

The survey also showed that, 
when estimating the poster 
audience jn a town, allowance 
should be made for that 
proportion of the rural popula- 


CHARLES A. BOWACK, director of sales, Mille & Rockleys 

Lid., Coventry, seeks the opinions of the agencies in an attempt 

to determine what should follow last September's survey, “The 
Size and Nature of the Poster Audience.” 


tion living in the immediate 
vicinity of the town which visit 
tw at more or less frequent 
intervals for various reasons. 
This means that, allowing for the 
audience drawn from the sur- 
rounding district, the cost per 
thousand who remember a 
display is practically the same in 
the small towns (5,000-10,000 
population) as in the large cities. 

The survey confirmed the claim 
that posters provide a catholic 
coverage, cutting across all 
groups of the community and 
reaching the adult population 
without any great distinction of 
sex, age, class or occupation. 

The chief fault of this survey, 
an inherent fault of all surveys 
of this nature so far as posters 
are concerned, was that it was 
affected by the copy factor—or as 
an American comment on the 
book stated, the psychological 
factor. At present no method 
has been evolved for assessing 
generally the effect of poster 
displays, without the influence of 
this factor. 


Was Survey 
Too Advanced? 


There is no doubt that a good 
poster is remembered by many 
more people than a bad poster 
with a similar type of display. It 
has even been suggested that 
although this survey attempted 
to prove elementary principles it 
is, in fact, too advanced for a 
first step in providing information 
about posters. 

Research on posters. may fall 
into one of two classes. Firstly, 
research on the fundamental 
characteristics of the medium and 
information required generally by 
the advertising agents to enable 
them to use it; these are matters 
that may best be handled by the 
poster contractors. Secondly, 
information required by agents to 
enable them to plan a campaign 
better for a particular client, and 
the provision of such information 
must be the duty of the agents 
themselves. 

As regards fundamental 
research, three further projects 
are worth considering 

1. Surveys, similar to that on 


which “The Size and Nature of 
the Poster Audience” was 
based, carried out in other parts 
of the country and including 
some of the larger conur- 
hations, but probably exclud- 
ing London at present 

2. Research into the relative 
eflectiveness of different sizes 
of posters. 

3. Research into the eflective- 
ness of different sizes of display 
and the rate of build-up of the 
audience. 


Finding Out 
Movement Patterns 


Research could also be under- 
taken, and it is often asked for, 
to determine the movement 
pattern in a town, Le. to find out 
when and how often people go 
out, where they go, and the 
normal route they follow. This 
movement pattern could be 
plotted on a map showing the 
location of the poster sites, and 
much could be discovered of the 
coverages obtained by different 
types of display. This is entirely 
different from a traffic count, as 
a traffic count would count one 
man as four if he passed along 
a particular road four times. 
Whilst repetition is most 
important, it is the total number 
of separate people exposed to 
the advertiser's message which 
gives the clue to the coverage 
obtained. To obtain any real 
values from such a movement 
pattern. some factor would have 
to be discovered which relates 
the number of people exposed to 
a site to the true value of the site. 
Fifty thousand people may use 
a particular road during the day, 
but a site in that road is not five 
hundred times the value of a site 
in another road which is only 
used by a hundred people a day 

So far, unfortunately, no one 
has suggested a technique by 
which this particular problem 
could be tackled, and it is really 
fundamental to the whole 
approach by way of movement 
pattern or circulation. This is 
a type of research that could and 
should be undertaken by the 


(Continued on page 120) 
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Advertise 
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THE ADVERTISING DEPARTMENT, _ 


THE BET FEDERATION LTD 


88, KINGSWAY, LONDON, W.C.2. TELEPHONE: HOLBORN 7888 


Controls advertising space on 
6,500 Buses in 24 Counties 
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More Appeal Decisions 


1. Refusal on grounds of amenity. Appeal was dismissed. The 
Minister being of the opinion that the display would detract from the 
appearance of the dwelling houses on which it would be exhibited 
and not in keeping with the general characteristics of the hocality 

Mills & Rockleys Ltd. Site: Foleshill Road, Coventry. Authority: 
Coventry County Borough. 


2. Refusal on the ground that it would be detrimental to the 
amenities of the area. Appeal was allowed, the Minister stating that 
although the site was on a building associated with rural activities and 
the panels would be seen in a pleasant residential setting, they would 
not be out of keeping with the characteristics of the locality. 

Mills & Rockleys Lid. Site: Woodlands Farm, Great Shelford. 
Authority: Cambridge Rural District Council. 


3. Refusal on grounds that display would be detrimental to 
amenity. Appeal was allowed, the Minister stating that the display 
of these panels, restricted to the use for which they were intended, 
would not in the proposed position detract from the amenities 

Mills & Rockleys Ltd. Site: Seymour Street, Northampton. 
Authority: Northampton Borough Council. 
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How The Swiss Solve Their 


Poster Problems 


HE exhibition of Swiss 
Toe sponsored by the 
Advertising Creative Circle 
which has been on show at the 
premises of Alfred Pemberton 
Ltd. and of the Institute of In- 
corporated Practitioners in Ad- 


vertising, is shortly to be shown 
in New York 

Of this show Sir Gerald Kelly, 
president of the Royal Academy, 
wrote to The Times. as follows 

lt looks as if those who 

commission posters in Switzrer- 
land give their designers a very 
free hand. They do not bother 
them lon y 
slogans All the posters show 
ingenuity in design, but what is 
most remarkable is the brilli 
ancy of the colours and the 
fine quality of the printing 

Indeed the artistic standard of 
these posters (two of which are 
illustrated here) is extremely high 
And the Swiss Minister in Lon 
don declared at the opening of 
the exhibition that, in Switzer- 
land, the artistic value of a 
poster was directly proportional 
to the selling power! 

To understand Swiss posters 
one must realise that Switzerland 
is a land of supreme order 
Everything is done within a strong 
legal framework and posters are 
affected by the desire for stan 
dardisation. They are being con 
fined to the standard size of 90°5 
x 128 cm 

Such a standard size gives to 


with messages and 


applied art a sense of uniformity 
which cannot always be harmon- 
ised with the basic principles of 
advertising. Artist and advertiser 
have therefore been compelled to 
produce an effect of spaciousness 
in the comparatively small space 
at their disposal 

Not only is poster size itself 
limited; poster space in a town 
may not be allocated to any 
single advertiser. There is a space 
lomit per user to ensure variety 
of posters No political party 
gets more space than another. 
Fly-posting is entirely prohibited. 

There is also a limit on the 
time a particular poster may 
remain on display, the normal 
period being a fortnight. This, it 
is claumed, has largely contributed 
to the rapid development of Swiss 
posters, encouraging a prolific 
output from, among others, the 
leading artists in Switzerland 

An official poster - display 
censorship exists to watch over 
infringement of the public laws 
and moral standards. It is stated, 
however, that cases where the 
authorities have to step in are 
extremely rare 

State interest in the 
tenance and development 


Main- 
of a 


high standard in poster produc- 
tion is shown by the fact that the 
Federal Government have cach 
year, since 1942, honoured the 
best posters by granting awards 
and certificates of merit to the 
designers, printers and publishers 


KEEPING SITES CLEAN AND TIDY 


LL structures of A.A. Sites 

Lid., 1614 Strand, W.C.2, 
have been overhauled, and a staff 
is keeping them “clean and tidy’ 
as required under the Town and 
Country Planning Regulations 
A list of sites is available 


> 7 . 
HE British Poster Advertising 


Association's first post-war 
publicity campaign, which ended 


on March 31, brought in quite a 
number of inquiries All have 
been referred to the appropriate 
contractor. A similar campaign 
is planned for the autumn 
* * * 
EASIDE poster which strikes 
a new note is that just issued 
by British Railways (Western) for 
Torquay Instead of the more 
common heaches, gardens, etc., 
yachting is the theme 
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With due achwouledgments 
to @ famous 
Outdoor Advertiser— 


POSTERS (MPROVE 
ALL SALES 


To make 
“lyour product 

Pex 

famous 

POSTER —- 

ADVERTISE IT! 


Look along the colourful hoardings and you will see name after 
name that is famous throughout the country. 


@ Poster advertising has made them household words. 


@ Day after day, week after week, the insistent Poster drives its 
message home to multitudes of shoppers and travellers. It reaches 
every member of the community—itis always catching somebody’s eye. 


@ The housewife, the business man, the couple about to set-up house, 
everyone who has a say in the spending of money sees and is 
influenced by the Poster. 


@ Its persistence, its brightness, its size and its commanding position 
give the Poster a greater effective coverage than can be obtained 
at comparable cost by other means, 


@ The Poster is essential to the suecess of every national advertising 
campaign. 


|/THE POSTER PULLS-YOU CANT GET AWAY FROM Ze 


SSUED 8Y THE BRITISH POSTER ADVERTISING ASSOCIATION AND LONDON POSTER ADVERTISING ASSOCIATION 
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OUBLE crown posters distri- 

buted to newsagents in an 
explanatory folder formed the 
spearhead of the teaser campaign 
to launch the Hulton Press comic, 
Eagle, the first issue of which 
appeared last week. 

* * * 


EW escalator bills and roof 
cards and end panels for 
coaches are being used on the 
London Underground — for 
Murphy television. The design is 


also being reproduced in 16-sheet 
size. Agents: C. R. Casson Ltd. 


* * * 


ORK in daffodil time is 
depicted in a new British 
Railways (N.E. Region) poster, 
copies of which are being sent to 
travel agencies in the U.S.A. and 
Canada. The photograph was 
taken by a Yorkshire Evening 
News photographer and coloured 
a Newcastle artist, Arthur 


. r . 


WO new posters, designed by 
Abram Games, have been 
produced by the Central Office of 
Information for the Ministry of 


HUNT, 
THE | 


NOLL 


ee tae 


Health as part of the continuing 
campaign to publicise the free 
treatment and advice available at 
V.D.- clinics throughout the 
country. 

One poster design carries 4 
general message and the second 
states that “V.D. need not infect 
an unborn child.” The back- 
ground colour varies on 
poster but a connecting link is 
achieved by the diagonal com- 
position and the symbolism of the 
healing hand and the letters 
V.D. Space is available on the 
second design for overprinting 
the addresses of local treatment 
centres. 


The posters, in crown folio 


size, are for distribution throug) 
local authorities and to chemists 
willing to display them. 


* . * 


R. THERM has become Mrs. 
Therm in one of 4 new series 

of fine 16-sheet and double crown 
posters designed by artist Gilroy 
for the three London gas boards 
The campaign has started nor- 
mally enough, with an ecstatic 
Mr. Therm retelling the virtues 
of modern gas cookers. But by 
the time refrigerators come to be 
dealt with, it will be seen that the 
gas industry's engaging little 
symbol has been equipped with 
an apron and a string of pearls 


“EVERY LITTLE HELPS” 
your country and these you love 


ALT Disney's 

Owl in the film “So Dear 
to My Heart” is the subject of 
two 30 in. x 20 in. posters being 
distributed by the National Sav- 
ings Committee. The songs which 
are sung by the Wise Old Owl in 
this semi-cartoon film are par- 


Wise Old 


ADVERTISER'S WEEKLY 


museums, art galleries, historic 
country homes and the pageant 
of London. Agents: S. ; 
Benson Ltd. 

* 7 


*. 
HIS Chivers tube card, 
designed by Smith's Adver- 
tising Agency Ltd., and printed 


ticularly appropriate to the sav- 
ings movement, and the R.K.O. 
distribution organisation willingly 
consented to the reprodu@ion. 
The song title “It's What you Do 
with What You've Got” is an 
American proverb 
* * * 

URRENT series of six pic- 

torial posters designed by 
Denys Nicholls are being used 
on London Transport “pair sites” 
to attract the public to parks, 
sporting events, churches, 


STRAWBERRY JAM 


mede in silver ned pens 


in seven colours, litho offset, by 
Rolfe, Maltby & Walton, is re- 
placing the. more general card 
which has been running on the 
tubes for some time. 


* * * 
we posters, in blue and 
~ black, displayed on Under- 
ground sites invite the public to 
visit London and Northolt air- 
ports betWeen April and October. 


Designed by the Col. for the 
Ministry of Civil Aviation 
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: Fe “ thickening-up " of type resulting from offset printing 
is reduced by the modern methods employed in the 
Chancery Lane works of CHARLES AND READ. Still 
greater improvements are possible if customers specify 
a typeface of even “colour” and with well-bracketed 
serifs. We like any sans serif, also such faces as Emerson, 
Imprint, Plantin, Times Roman 
or Rockwell. Whatever your 
choice you can depend on 
Charles and Read to produce 
the cleanest and sharpest im- 
pression possible. 


When ing remember that asa rule itis aiffiewlt 
to read 6 of 8 pt. type set wider than 21 picas; 10 oF 
12 wider than 18-24 picas; 14 oF 18 pt. wider 


~— 24-96 picas, Six picas equal one inch J 


DISCS & TAGS, 
INSTRUCTION PLATES, 
DIALS & GAUGES, PERSPEX 
DISPLAYS, ADVERTISING 
NOVELTIES, etc. in Plas- 
tic, Metals & other 


OUTDOOR ADVERTISING 


| 


N advertising agency circles 
[ihe intelligence of that 
nebulous being “‘The Man In 
The Street’ is generally rated 
pretty low. But a competition 
recently organised by R. S. Cap- 
lin Ltd., has led to a revision of 
Opinion in some quarters. 

When the agency took over the 
account of Corsets Silhouette 


Gol 


4 


The winning design—by a 
majority of 2 to 1 


they were faced with the problem 
of producing an illustration for 
posters which would suggest the 
whole range of their client's pro- 
ducts while remaining as decorous 
as possible. After much experi- 
menting they solved that particu- 
lar problem and the poster ran 
on London tube escalators with 
the slogan “Silhouette your 
figure” for a year. 

At the end of that period it 
was felt that a change might be 
advisable. People might be get- 
ting tired of the same old poster; 
a new one might perhaps serve as 
a check on how the original 
effort reacted on sales 

As soon as the second poster 
was put up a flood of letters 
urrived, from friends of the firm, 
from well-wishers of every kind, 
even from the masculine public! 

Please bring back the old 
poster” was the general plea 

The new problem was dis- 
cussed . Finally clients and 
agents thought it would be best 
to get an unbiassed outside 


(tonpow) LTD, 
32.TOTTENHAM ST.,LONDON Wi. Ter wus 2093/7 


ADVERTISING AGENTS ENQUIRIES ESPECIALLY INVITED 


| opimon. So they arranged to 


have the two posters placed near 
each other on the escalators, and 
numbered 1 and 2. A single 
insertion was taken in the 
Evening Standard, and the public 
asked to write in stating their 
preference 

Letters summarising the results 
of the competition—and the 
prizes for the 24 best entries— 
have now been sent out. 


Aprit 20, 1950 


Poster Appeal Test 


The original poster obtained a 
majority of 2 to | and “will be 
returned for a further year with 
a working majority.” Main 
points expressed in favour of the 
winning poster were its original 
design and the fact that, while 
not specifically selling a particu- 
lar gagment, it immediately con- 
veyed ‘the brand name and its 
association with gracefulness and 
mobility. 


The losing poster was con- 
sidered to be more realistic in its 
selling approach—although the 
particular corset illustrated was, 
in many cases, not the one 
needed by the writer 


Giving their own views, the 
agency and client point out that 
they do not consider’it the func- 
tion of the poster to sell specific 
garments. Nor would that be 
possible in the short time while 
the traveller passes on the escala- 
tor. “If we succeed, in this split 
second, in making the public 
familiar with our slogan, we 
should, therefore, be satisfied. 
They will remember our trade 
name and the implication con- 
tained in the slogan and design.” 

The contest pulled in many 
brilliant and witty letters. An 
interesting point is that more than 
60 per cent of the letters con- 
tained the words “I have no 
hesitation in saying that No... . 
is the better of the two,” or words 
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The public did not like this so 
well. 


to that effect, whether the pre- 
ference was for No. 1 or No. 2. 


Both agents and client express 
themselves happy with the 
interest evinced by the public. 
Many hundreds of entries, they 
state, were received. And they 
add, as though it rather surprised 
them, that the letters were 
“generally 4, very high stan- 
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G. A. Shankland Lid 


GRAFTON WORKS, GRAFTON RD., N.W.5 
GULLIVER 5595-6 
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/ THE SYMBOL OF FINE QUALITY 
“7.” SILK SCREEN PRINTING AND DISPLAY 
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POSTER ADVERTISING 


by Mills & Rockleys 


ik & our constam aim w provide 
an outdoor advertising § service 
which t& unrivalled and cqually 
efficiem throughout the whole of 
our territory To this end, 
new suggestions and ideas are 
continually being considered 
Whether a client tke «4 
complete ordinary display, a 
solus display, or just 4 single site 
for a long or shor period, he 
may rely upon it that our full 
fesources are at his command 


Mills & Rockleys [td. 


Central Offices: 21 QUEENS ROAD COVENTRY 


Sheffields 


for 


POSTER SITES 
BIRMINGHAM 


Leamington Burton West Bromwich 
Warwick Swadlincote Smethwick 
Kenilworth Walsall Oldbury 
Stratford O/A Brownhills Tipton 

Cannock Redditch Bromsgrove 
Hednesford Solihull Sutton Coldfield 


PUBLICITY HOUSE, CORNWALL ST. 
BIRMINGHAM, 3 


It is not always realised how much the 
actual Poster contributes towards the 
success of a Poster campaign. Good 
art work and ideas are not cheap but 
they are worth while. The position of 
a Poster is important but not more so 
than the design itself. A well-designed 
Poster will dominate other bills on the 
same station, Visualise the Posters you 
remember and you will find most of 
them are the work of first-class artists. 
For progress in Poster Advertising 
consult Sheldons 


SKeldons I 


Established 1840 
SHELDON HOUSE, QUEENS STREET, LEEDS | 
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For 
Selling 


on 6ite- 


29, BOOTLE STREET - 


MANCHESTER BILLPOSTING CO.L7? 


DEANSGATE- 


MANCHESTER 2 


Né€a. 
(NEWS) 
OPSA DATA 


EGYPTIAN GAZETTE 


is organising distribution by 
air of its Weekly Edition in 
tabloid size to subscribers 
in Great Britain. 


AVIATION NEWS 

We are the sole ‘Agents) in 
Great Britain for this rapidly 
growing monthly. 


Rates and copies on request 


All Particutars on Middle East Press from 
GEORGE YOUNG 

OVERSEAS PUBLICITY & SERVICE AGENCY [’° 

10 Fleet St. london. EC4 Cen 549467870 


lot 


TO ADVERTISING — 


Obviously we cannot ip every- 
See ee 
offered us, but your job may just fit 
in with our production schedule. 
Try us — it's worth « ring. 

G. F. Tomkin Led., ouanvans 
501/305 Grove 
Leytonstone, 


Green 
en Ley ‘Meas 


—_— 
~ 


LOLINE 
\, @) 


= LEAST nsISAAE 


ite pen aut que on of Go extta’s 
taking his direction with the 
prov of a quardsman and the grace 
of @ premiére danseuse. Once a pen 
express its own perwnality & is 
doomed. it should grow old and tired 
imperceptibly and be discarded reluct 
amly. ht has w be a Gillott pen 
every time and al! the time 


Appotniment 
Pen Makers 
to the late 


ng George ¥ 


orks, 
London Office, 
28 New Bridge Street, B.C.4 


JOSEPH GILLOTT ANE SONS LTD.,) 
Victoria 1 


Belteving the 
ORIGINAL 


may not be a legitimate printing aim but 
we are often accused of doing it by colour- 
happy customers. 

There is nh nh i 
about a well-prineed version d's a good 
colourful artists’ original. 

Our centrally located Adelphi office assures 
speedy sales service to City customers. 


PERRY 
Colourprint Lid 


PHONE VANDY KE 2553 


OUTOCOOR ADVERTIS 


WHAT DATA FOR POSTER ADVERTISERS ? 


poster contractors. There must, 
however, be general agreement 
among the users as to the form 
in which such information is 
wanted, and its extent and 
nature. So far, there is no sign 
of this agreement, and until 
there is, such research must fall 
into the second category of work 
that should be done by the agents 
themselves 

Unfortunately, the article “Can 
Posters Help The Small Adver- 
tiser?” (ADVERTISER'S WEEKLY, 
February 16) does not really help. 

It must be understood that the 
poster medium is in many 
respects fundamentally different 
from the Press, and this alone 
precludes similar information 
being produced for posters as is 
already in existence for the Press. 
To suggest that the object of 
research is to demonstrate that 
pound for pound posters give 
equal value to other media is 
wrong. Potatoes and butter do 
not cost the same and do not 
provide the same value, but the 
housewife buys both to help 
make up a_ balanced diet. 
Similarly, posters and Press and 
other media may cost varying 
amounts, but cach has a par- 
ticular function to perform, and 
so long as each has an economical 
value relative to its particular 
function, the advertiser should 
buy as suits his particular 
marketing problem for the 
product he is selling. Again to 
provide schedules of campaign 
costs jis something that must es- 
sentially be done separately for 
each particular project and tailor 
made to fit its particular appro- 
priation. The poster contractor 
will always assist in this, and 
there are a number of agencies 
which specialise in such work. 

The author of the article says 
that he wants to know what a 
campaign will achieve, He writes 


(Continued from page 113) 


of The Size and Nature of the 
Poster Audience a% a start, but 
apparently does not accept the 
book aS giving any guidance as 
to what a very usual type of 
campaign achieves. The media 
owner, whether Press or poster or 
what you will, may be able to 
show how many people will see, 
read or remember a particular 
advertisement, but if the author, 
in asking what a campaign will 
achieve ts asking for something 
more than this, it is outside the 
media owner's sphere. 

The problem of providing 
further information about the 
poster medium is being con- 
sidered. It is hoped that this 
may be possible, but an expres- 
sion of opinion by the advertising 
agents would be of interest. 

Has The Size and Nature of the 
Poster Audience proved of use? 
If so, should it be repeated else- 
where, or is it accepted as a 
sufficient guide to all similar areas 
to that in which the survey was 
executed? If not, what is 
wanted? Should another attempt 
be made to show the effeciiveness 
of the poster medium? Or is it 
to be accepted that people do 
read posters, and it is only 
necessary for the trade to show 
that people have the opportunity 
to see them? 


Elevator Platform 
For Sign Erection 


ETAILS of a  one-man- 

operated working platform 
for the erection of signs and simi- 
lar jobs are given in the March 
issue of Signs. The Beanstalk, as 
the device is called, can be ex- 
tended to a maximum height of 
17 ft., allowing the fitter to work 
22-23 ft. above the ground. When 
closed, the Beanstalk can be 
manceuvred through doorways. 


| Advertising for Brevitt shoes has now been extended to the poster 
| field. The site illustrated at the junction of Hay Hill and Dover 


Street, London, W.1, is owned by Willings Poster Advertising Co., Ltd. 

The principal figure of Margaret Younge’s design is clearly visible 

from the bottom of Hay Hill. The site was booked by the Robert 
Freeman Company, advertising agents for Brevitt Shoes Ltd. 
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ON Ce ee 


colours for artists and designers 


AER 

C2 Winsor & Newton 
Winsor & Newton Ltd London England 
Winsor & Newton Inc New York City USA 
Winsor & Newton (Pty) Ltd Sydney Australia 
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Weeklies 


Regional 


Weeklies Can Use Nuptial Knots To Make 
Apt And Valuable Tie-ups 


ARTIALITY for a spring 

“double” is not confined 

to punters at the race- 
course. April already has evi- 
dence to offer that while lambs 
gambol and poets scribble, the 
bustle, rather than the rustle of 
spring has invaded the weekly 
paper field. 

Enterprising advertising men 
have realised that this, too, is 
the season for ideas. Romance 
is the first of many opportunities 
to come a-knocking. April sees 
the start of the white wedding 
season. From now on, until the 
mellow days of September, the 
pages of the weeklies will carry 
a generous quota of wedding 
reports, and with lovers tying the 
nuptial knot there are good pros- 
pects for some interesting tie-ups. 

One of the neatest and most 
dignified of the initial efforts to 
take the eye was that of the 
Leighton Buzzard Observer 

A magnificent photographic 
study of sunshine through the 
storm-clouds, gilding the stately 
spire of St. Andrew's Church, 
Leighton, was given a space dis- 
play it richly deserved—-11 in. 
deep over five columns. Beneath 
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By WILTON EVAN 
The white wedding season, just beginning, 


brings many opportunities for advertising men, 


says our contributor. 


He wonders if placing 


is becoming a lost art, finds some examples of 
enterprise, and deems one advertiser in need of 
a little uplift. . . 


is was a complete half-page of 
Easter wedding advertisements, 
bordered by a decorative strip of 
lover’s-knots Advertisements 
from florist, gown shop, jeweller, 
photographer, hairdresser, 
hotelier, confectioner and car-hire 
service, were tastefully displayed. 
Textually and typographically 
they were in the same style 
* * * 

ANY, indeed, are the ser- 
vices and goods which have 
a link-up with the marriage ser- 
vice. Even without extra can- 
vassing the average weekly paper 
has sufficient to merit their 
placing near the wedding reports 
Building societies, natiorfal sav- 
ings, banks are all border-line 
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Easter wedding half-page 


foun COVERAGE 


subjects for the wedding page, 
and it is surprising how many 
local papers neglect to place 
them in adjoining columns 
Oddly enough, in a number of 
offices where the rule is appar- 
ently to leave it to the printer, 
we get the acme of incongruity 
Favourite choice for the wedding 
page is the Iron and Steel Feder- 
ation’s advertisement. The printer 
iS not just being awkward. Typo- 
graphically his decision is sound. 
With its bold display of the word 
Steel” in Granby shadow, the 
advertisement has a festive note 
which consorts well with glad 
occasions It is much more 
effective than, for .example, the 
Ultra Bodoni ranges, or the dense 
Placard which is still reserved 
for advertising display in many 
weeklies. 
*. * * 
S placing becoming a lost art? 
Even when no guarantees are 
given, co-operation and judgment 
can ensure satisfaction for the 
agents who may feel they have a 
genuine grievance at present. 
Cinema advertisements are in- 
variably alongside film write-ups, 
but all too often that is the sum 
total of planned presentation. 
There are many notable excep- 
tions to this criticism. Among 
them is the Motherwell Times, 
which normally runs two columns 
of church notices next to an 
article on religion contributed 
by a different local pastor each 
week. This journal is also con- 
spicuous for avoiding the hotch- 
potch effect of numerous small 
displays by publishing them in 
one feature—the Friday Shop 
Window. This device is not un- 
common, but unless a_ certain 
style is insisted upon, the feature 


ne oF SOMERSET ae 


is apt to resemble the decorative 
safety-panel in an old-fashioned. 
music-hall. 

An interesting departure in the 
Reds and Herts Pictorial merits 
mention. Here these small dis- 
plays are presented as a full- 
page business reference guide. In 
a recent issue the top centre 
position, across three columns, 
was occupied by a photograph of 
the interior of a restaurant— 
with a single line of type beneath, 
simply giving the name and 
address. 

* * * 

ROM wedding-cake it is 

quite a jump to weed-killer, 
but spring is in the air and the 
leap is easily excused, Gardening, 
indeed, is a first priority for 
April. Lay-out schemes for 
garden or allotment should be 
matched by advertising lay-outs. 
No subject lends itself so readily 
to composite presentation, prefer- 
ably with editorial support. 

Such support can be on the 
generous scale—like a triple 
column treatise discussing local 
prospects for gardeners which 
was the centre island for a horti- 
cultural page in the West Herts 
Post—ort space-saving yet effective 
like a_ pictorial cut-out of 
comedian Norman Evans whose 
radio show title “Over the 
Garden Wall” provided the 
Wolverhampton Chronicle with 
its motif for another full-page 
feature. 

Many enlightened executives 
on the editorial side welcome co- 
operation on these lines, since 
such features help the paper to 
identify itself more closely with 
local life. Nurserymen and hard- 
ware retailers who support such 
composites seldom take much 
space individually, and feel that 
their modest outlay has yielded 
a good harvest by incorporation 
in a —_ feature. 

7. * 

tle its 40th year of publication, 

the year book published by 
the Morecambe and Heysham 
Visitor is brightened by a new 
feature entitled “A Mirror of the 
Year.” Printed on fine art paper 
in blue half-tone are a selection 
of photographs illustrating the 
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principal events of 1949. 

Its 160 pages—20 more than 
last year—contain not only vital 
and interesting information about 
the municipalities of Morecambe 
and Heysham, and Lancaster, but 
the names of officials of over 300 
Organisations covering every 
phase of local and district life. 
In addition there are such useful 
features as the tide tables. Last 
year there was a swift sell-out. 
Extra copies have been published 
this year to meet the increased 
demand. 

Perhaps it is something in the 
seaside air which is making pub- 
lishers there more colour-con- 
scious? A striking effort was the 
back-page advertisement of a 
Monkseaton builder and con- 
tractor in the Whitley Seaside 
Chronicle. Selected photographs, 
with text, were presented against 
a brick-coloured background of a 
wall—a compelling and apposite 
choice 

Enterprise is in the air also in 
the sunny south, During the past 
year the Eastbourne Gazette, the 
Eastbourne Herald and all other 
papers published by T. R. Beckett 
Ltd. and associated companies 
showed very satisfactory increases 
in circulation, it was stated by 
Mr. Lionel Turner, J.P., chairman 
of the directors, at the second 
annua! dinner. 

The west is awake, too. From 
the Delectable Duchy the Fal- 
mouth Packet comments encour- 
agingly on a conference to dis- 
cuss county publicity, and adds 
“The promoters are confident 
that properly organised publicity 
would have the effect of greatly 
increasing the dollar-earning 
capacity of the county, and that 
in addition, the figure of 400,000 
given as an estimate of the num- 
ber of visitors to Cornwall per 
annum, would quickly be ex- 
ceeded . . The Cornish motto 
‘One and All’ proves that our 
forefathers appreciated the fact 
that the welfare of the community 
and the prosperity of individuals 
are interdependent.” 

* * * 


ROM seaside to suburbia. 

“Meet me in the Local” is 
the title of a film made by the 
Four-Fold Film Society for the 
Hampstead News 

It depicts ,the multifarious 
activities whicW go into the pro- 
duction of a local newspaper. 
The film has won a prize cup as 
one of the best productions of 
the year in a recent competition 
organised by the Institute of 
Amateur Cinematography 

For public presentation the 
film has been cut to a 15-minute 
one reeler, so as to maintain 
general interest and not empha- 
sise the technicalities of news- 
paper production beyond the 
capacity of the layman to assimi- 
late them as the action goes 
along. This has meant eliminat- 
ing all but the bare essentials and 
incorporating explanatory sub- 
titles in a natural manner as the 
actual operations are being 
shown. 


‘Thus, while the film may now 
probably appear too elementary 
for the experienced newspaper 
worker, it gains in its public 
appeal. 

With one exception all 
shots were taken at the Hornsey 
works of London Counties News- 
papers during normal! production. 
Localised editions, to cover other 
newspapers in the group are con- 
ternplated, for showing in such 
places as schools and public 
libraries 

* * * 


Bawntry produced, the 
Molesey and Ditton News 
relies on local advertisements, 
most of which are given effective 
display. Just how far should the 
advertisement manager act as 
mentor? ‘The local advertiser 
knows what he wants to say, and 
prefers to say it in his own way 
After all, what may appeal to the 
Manchester public may not hit 
the eye in the Mole valley. 

Could not the advertising staff 
of the News lend a helping hand 
to some of their clients to ensure 
a better use of space? And 
would not solus placing be more 
advantageous than a rather 
obvious R.O.P.? 

“It Has Come” in 36 pt. 
Granby bold is hardly a good 
catch line for motoring acces- 
sories like snow chains and tyres 
What has come? The cold 
weather apparently (18 pt.}—but 
the fog-lamps and de-frosters 
offered for sale rate only a 
modest 12 pt. lower case. 

Or again: Norah Starkey (Old 
English); Just Arrived (24 pt 
Granby bold); Au Fait Bras- 
sieres (24 pt. Granby italics); All 
Sizes (18 pt. lower case Granby) 

Norah seems to need a bit of 
advertising uplift! 


They Work On The 
Weeklies 


Brian = Crozier) =—s WILLIAMS 
joined the Eastbourne Courier in 
May 1946. After training at the 
Brighton College of Art, he 
entered advertising as a com- 
mercial artist; his first jobs were 
with leading London agents 

From 1929 to 1941, he was 
proprietor of the Brian Crozier 
Williams Art and Publicity 
Service, and handled many 
national accounts. He became 
best known for pioneer work in 
connection with Holiday Camp 
Press publicity 

Brian rendered varied public 
service in pre-war days and held 
many important offices. He was 
president of tthe Worthing 
Chamber of Trades and Profes- 
sions in 1939-40, and at that time 
was the youngest member ever 
to hold such an appointment in 
the history of the Chamber. 


The Model Engineer Exhibition 
will celebrate its jubilee at the 
New Horticultural Hall, West- 
minster, from August 9 to 19. 


the | 


| THE 
‘WELLINGTON JOURNAL 


& 


SHREWSBURY NEWS 
| NET SALES 54, 182 weeny asc) 


Lor.don Representative : 


DAVID L. CLACKSON, 80, FLEET STREET, E.C.4, (ceNero! 2626) 


LARGEST NET 


SALE IN KENT 


KENTISH TIMES 


SERIES OF EIGHT LOCALISED EDITIONS 
A.SB.C. CERTIFIED NET SALES WEEKLY 


80,528 


The weekly average of small ciassified advertisements is 1,249 inches, equalling 5! columns 
Rates on application. 


Advertisement Flat Rate 20/- per s.c. inch 


TIMES BUILDINGS SIDCUP 
London Office: 329 High Holborn, W.C.1! 


Tel.: Foots Cray 3077 (3 lines) 
Tel.: Holborn 2730 


also at Bromiey, Orpington, Eltham, Bexleyheath, Erith and Dartford 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 
Intensively cover the populous and 


prosperous area of South-West 
Middlesex. 


NET SALES 


41,692 


A.B.C. 


13% HIGH STREET 
HOUNSLOW 
Phone ; HOUnsiow 0016-78 
London: Jackson, 
Cliffords Inn, C4 HOL Mi! 
Founder Member London Suburbon 
ond Home Counties Press Group 


STILL GOING UP! 


Essex County 
Standard 


and 


Colchester 
Gazette 


February A.B.C. proves it 


Qual 
Gua ly 


EXHIBITION 
j) 4 
Lually, 


Lualdy 


J SAK = SCREEN 


Priestleys 


COMMERCIAL ROAD. GLOUCESTER 
london. Phone, TEMple Bar 7965/6 


> THE WORLD'S GREATES ( BOOKSHOP 


* FOR BOOKS + 
New and secondhand Books 
on every subject. Stock of 
J million volumes 
Any Book sent on opprova! 
~ 119-125 CHARING CROSS RD. 
LONDON, W.C.2 


GER 5660 (16 Ih 
Open 9-4 (inc ‘on 
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sales are biggest in 


When you think of quality morkets in America, 

you think of penthouses in Manhattan, on Pork Avenve 
‘and Fifth .... of sociaily prominent Long Island apd 
| Westchester and all the luxury suburbs that surround yy 
this one great city. Much of America's social life, 

and a big shore of its best customers for British 

goods, can be found concentrated in the Pe 


New York market. ~ meer 
and in NEW YOrK. . . 
The city's o zine, CUE, concentrates on 


the people whe! live the Bective social life. The 

avera reader entertains 5 s a month, at 
; luncheons, dinner or Sings... an 
e of 5.4 guests per occasion. in o r ically 
‘ontiess” day, more than 60% have domestic h: 
_ A modest advertising budget spent in CUE can 

tot of British silver, china, linen, liquor and other luxuri 


For facts on the New York market and CUE in N. Y. Write: 
Ad. Mor., CUE, 6 East 39th St, N.Y. 16, N.¥., U.S. 


the magazine of New York life 


the low cost way 1 teach the ey people in America’s key market 


The Only British 
Weekly Journal 
Devoted to Golf 


Golf Illustrated—the oldest weekly Golf 
Magazine in the world—carries the finest reports 
written by experts in the game, as well as the 
best pictures of every important Golfing event, 
whether at home or abroad. Its high editorial 
standard has made it 
fluential Golf journal. 

Any product which has a particular appeal to the Golfing 
fraternity must be advertised in Golf Illustrated. 


the world’s most in- 
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ADVERTISEMENT MANAGER: A. NELSON ALLEN, 
8 Stratton Street, London, Vv.! Telephone : Grosvenor 3592 
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These Are Advertising In 
The Weeklies 


In spite of space and sup, li 


igeei tal 


pages are appearing again, reports LONDON REP. 
And he welcomes back several old favourites. 


HE advertising now appear- 

ing in the weeklies admirably 
reflects the changing seasons. 
A number of weeklies seized the 
opportunity to publish special 
pages. Of course, present day 
shortages and scarcities limited 
the scope of these efforts, but they 
included such hardy annuals as 
spring cleaning, the open road, 
gardening and holidays, and such 
like 

Specials were the exception 
rather than the rule, for limitation 
of space still obtains in numerous 
instances 

Current national advertising 
also reflected the change from 
winter to spring-like conditions, 
and advertising for lawn mowers, 
cycles, holidays and both men’s 
and women’s clothing was 
prominent For a five-issue 
month, March seemed to be a 
eood one, very few “thin” issues 
being noticed 

Of the new campaigns, that for 
Green's Lawn Mowers, has been 
of particular interest, 3 in. and 
6 in. des gomg into many 
weeklies. The Qualcast Mower 
advertising is also back again, 
although, so far, it does not seem 
to be in so many weeklies as 
before. One of the biggest recent 
schemes placed was that for 
Boots’ Aspirin, six inch doubles 
being in weeklies all over the 
country. 

Also widespread is the new 
Dunlopillo advertising, four 
doubles being used, and here and 
there, a typeset five double 
announcement issued by the 
Society of Motor Manufacturers 
and Traders dealt with the 
delivery of motor vehicles to the 
home market 

Then there was that very newsy 
looking Shell twelve triple that 
went in selected weeklies. Laid 
out on editorial feature lines, 
complete with motoring article, 
etc., this space also carried all 
local stockists’ details in the area 
of the papers’ circulation 

Another old favourite which 
caught the eye was the 6 in. sc 
Cunard Line space announcing 
trips to the U.S.A. and Canada. 
This space revived memories of 
pre-war days when the weeklies 
carried many announcements of 
travel such as this. Slowly but 
surely, many of the pre-war 
advertisements are finding their 
way back again. Hamptons, the 
London furnishers, often in 
Home County weeklies pre-war, 
were in again recently, using 
papers around London and as far 
afield as the West Country : 

Carter's Tested Seeds 5 in. 
singles were also in some areas, 
and Chemico Household 
Cleanser, another we used to see, 
was the subject of 4 in. doubles 


in Midlands weeklies. There were 
six doubles for Banners Barley 
in the West and other parts in 
which areas Sanizal disinfectant 
four doubles appeared. The 
latter is another I have not come 
across for some time, and it is 
good to see the spaces again. 
Publisher advertising is still 
very much to the front. Of late 
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NEW AND RENEWAL 
ADVERTISERS 


Boots Aspirin, Carter's Tested 
Seeds, Dunlopillo, The Society of 
Motor Manufacturers and 
Traders, Robbialac, Devon- 
shire Shoes, Cactus West Point 


Shoes, Shell, Cunard Line, 
Hamptons, Chemico Household 
Cleanser, Swedish Rye Crisp- 


bread, Aquaseal, Tan-Kem, Isle 
of Man, De La Rue Gas Cooker, 
Phosferine, Sanizal, Disinfectant, 
Banners Barley, Fynnon Salt 
Homepride Self Raising Flour, 
Urquahart’s Hop Drying Equip- 
ment, Brooke Bond Tea, B.F.M. 
(British Feeding Meals), Phenosan 
(Boots), Champion's Vinegar, 
Practical Television, Radian B for 
chilblains, Green's Lawn Mowers, 
Burgoyne’s Harvest Burgundy, 
Pest Control, Church of England 
Building Society, Leeds Perman- 
ent Building Society. 


weeks, the many regular users 
were augmented by papers or 
publications not often seen in 
weeklies. These included British 
Fgrm Mechanisation, 4 in 
doubles going in weeklies in 
agricukural areas. Then, the No. 
1 issue of Practical Television, a 
new monthly, was well advertised 
in a more general list of weeklies 
in 6 in. doubles, A few weeklies 
carried 12 in. doubles for 
Woman's Own which I do not 
recall seeing in weeklies before. 
This space featured a Bargain 
Offer of three dresses from one 
pattern for 6d. pof® free. Other 
weeklies had eight doubles headed 
“Goodbye to the Strand,” an- 
nouncing that it had been incor- 
porated in Men Only. 

The nationals were also active, 
the Sunday Dispatch being to 
the fore in numerous areas with 
the new serial, and the Sunday 
Express announced “The Amaz- 
ing Tommy. Lipton” story now 
being serialised in that paper. 

The opening of the flat racing 
season found the News Chronicle 
featuring Bookworm’s facts and 
fancies in 6 in. doubles, while 
the Srar featured Captain Coe in 
similar sizes, followed a week 
later by 11 in. triples announcing 
the first instalment of “Don 
Pilgrim.” 
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SCRAPING THE SKY ?_ 


A GOODMAN QUIZPLAY 


caused the word * Exploitation’ to mean 

using other people to serve one’s 
own interests. The first meaning of the 
word, according to the OED, is ‘making 
a thing work’. And it’s high time 
‘Exploitation’, in that sense, returned to 
Advertising. 

The film boys used to specialise in the 
Exploitation of a selling idea but, during 
recent years, many dropped it. Now they 
have come back to it in a way that will 
‘make it work’ to help the recovery of the 
British Film Industry. 

But what about commercial 
advertising? Have we been so busy 
becoming respectable that we have 


|: is a pity that modern politics have 


“a 


forgotten that our chief job is to create Sales? 
It is high time we quashed the Victorian 
notion that selling is vulgar, for Sales are the 
bloodstream of the nation. 

At Leon Goodman's we have never ceased to 
be Exploitation Minded and our Displays are 
conceived and planned so that they can be 
exploited to scour the earth, and scrape the 
sky, for Sales! 

Incidentally, the illustration isn’t a freak 
picture of a skyscraper but a micro-photo of 
the top of a book! If you are fighting 
hard for Sales once again, why not pull 


phe ~< us in for Display ideas that carry a 


punch, Display ideas that can be 
Exploited —i.e., made to work! All 
you have to do is — ring EUSton 5351. 


LEON GOODMAN DISPLAYS LTD - 119-125 WHITFIELD STREET - LONDON - W.1 
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“SHOP WINDOWS” 
in the Prosperous North 


Where Advertisers can display their 
goods advantageously and economically 


THE YORKSHIRE POST 


and the 


YORKSHIRE EVENING POST 


Members A.B.C. 


THE YORKSHIRE CONSERVATIVE NEWSPAPER CO., LTD., LEEDS |. TEL. 32701 


LONDON OFFICE 171, FLEET STREET, EC 4 TELEPHONE: CENTRAL 9698 
MANCHESTER OFFICE: 5, CROSS STREET TELEPHONE BLACKFRIARS 0867 
BRADFORD OFFICE BROADWAY HOUSE TELEPHONE 21571 


DONCASTER OFFICE: ‘SCOT LANE 


TELEPHONE 4001 
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Thriving Markets With 


Great 


Future 


DAVID PICKARD, of Research Services Ltd., 
surveys a vast area of scattered markets and 
concludes that Yorkshire ingenuity and persis- 
tence will be fully capable of overcoming the 
economic problems ahead. 


HERE can be few areas 
in the world quite so diffi- 
cult to survey in a short 
article as Yorkshire, for within 
its boundaries it contains such 
a wide diversity of human 
activity The county employs 
about one jn ten of the nation’s 
workers, produces about two- 
thirds of its woollen goods, a fifth 
of its coal and a third of its steel 
At the other end of the scale 
Yorkshire contains 11 per cent of 
the country’s farms and of its 
cattle, while at the coastal ports 
are landed over £1 million worth 
of fish a month 
Like so many of the industrial 
areas of the north, Middles- 
brough has a dark history of un 
employment, very largely as a 
result of the town’s dependence 
on the heavy steel and engineer- 
ing industries in which more than 
one worker in three is occupied 
Because of this vulnerability the 
town was designated a Develop 
ment Area in 1944 
The plans which have been 
made to attract new industrics 
will result in some redistribution 
of the population. In this, the 
area immediately south and 
south-east of Middlesbrough will 
play an important role. LC.1. are 
building at Wilton a twin to their 
factory just north of the Tees at 
Billingham, a scheme which will 
cost them, at present rates, some 
£2? million and which will raise 
Tees-side to the position of the 
country’s most important pro- 
ducer of chemicals 
This installation, when finished 
will make heavy demands on the 
available labour in 
the area; unemployment at the 
moment is very small, but the 
ironstone mines in the neighbour- 
hood are petering out, and as the 


supplies of 


post-war reconstruction period 
comes to a close the shipbuilding 
and heavy steel industries are 
expected to have to shed some 
of their workers. Some additional 
labour will, however, almost cer 
tainly have to be attracted from 
ether areas 

The chief significance of these 
developments ts the increase in 
importance of towns like Eston 
Guisborough and Redcar. the 
population of each of which is 
expected to increase by 25 per 
cent in the next few years. Clearly 
the success of developments of this 
type depends to a great extent on 
whether or not houses go up fast 
enough to accommodate the new 
families (some 2,500 are planned 
for Tees-side as a whole this 
year) 

Another of Middlesbrough's 
problems ts to attract more 
women into industry. Before the 
war women formed only 17 per 
cent of the working population of 
the town as against a national 
figure of 29 per cent. This pro- 
portion has risen since the war, 
but the position js still not en- 
tirely satisfactory. However, with 
the industries of the West Riding 
hungry for labour, it seems un- 
likely that under-employment of 
women on Tees-side can continue 
very much longer The decision 
of Paton & Baldwins to site their 
vast new textile factory on Tees- 
side rather than in one of the 
traditional West Riding towns 
may be a sign of the times 

To the south of the North 
Riding lies an important agricul- 
tural which looks to the 
traditional capital of York rather 
than to Middlesbrough as its 
natural centre The general 
pattern of this area is of compara- 
tively large farms (49 per cent of 


them are over SO acres as against 
a national figure of 39 per cent) 
devoted in great part to sheep 
farming. The population is very 
sparsely distributed over a wide 
area, for more than half of the 
population of the North Riding 
lives within 20 miles of Middles- 
brough, leaving only some 
200,000 to be accounted for in the 
rest of the area, which from 
Scarborough in the East to the 
borders of Westmorland measures 
over 75 miles. 

The seaside towns of the North 
and East Ridings have a special 
interest for the advertiser, for it 
is to this area, only an hour or 
so's journey away from the cities 
of the West Riding, that industria! 
Yorkshire goes to spend its holi 
day cash. The rateable value of 
non-industrial property per head 
(a useful guide to the prosperity 
of a town) ts higher for Scar 
borough than for any other town 
in Yorkshire, and Bridlington, 
Filey and Whitby are not far 
behind 

The East Riding, tike the 
North, consists of a single large 
centre of population and industry 
with an extensive agricultural 
hinterland, for the gently sweep- 
ing Wolds lend themselves to 
farming of a fairly highly mech- 
anised nature. Hull itself, “the 
nation’s third port,” is at first 
sight the least prosperous of all 


LEELA LO PARE 


This modern Government factory, 
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Yorkshire's large towns, for over 
a quarter of the county's unem- 
ployed are Hull men. Most ports 
take their character from the 
nature of their industrial hinter- 
land, but Hull is probably more 
independent of the country im- 
mediately surrounding it than 
any other port in England. This 
physical and economic isolation 
has made Hull so often suitable 
as a test town for advertising and 
marketing campaigns 

Apart from the severe bombing 
it suffered (it is estimated that no 
less than 12} per cent of the total 
industrial rateable value was 
destroyed or seriously damaged), 
Hull's present problems derive 
from the fact that the town's pre 
war major industries were those 
which are now subject to severe 
shortages, and therefore to the 
now normal corollary, a consider 
able measure of Government con 
trol Before 1999, the bulk of 
Hull's inward trade consisted of 
timber from the Baltic ports, 
grain and otl-seeds, for the town 
is one of the biggest milling and 
seed-crushing centres in England 
The pre-war flow of both these 
commodities has now diminished 
to a trickle. To some extent in 
creased imports of mineral oils 
and of scrap iron have meant 
that the port itself has not been 
seriously hit, but the change has 
meant some readjustment in the 
traditional commercial habits of 
the town 

Hull lost 40 per cent of its 
fishing fleet during the war, but, 
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Remploy, recently completed in 


Hull, is characteristic of the industrial development now in progress 
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Charles S. 
METCALF 


ADVERTISING 


— 
ad BRUNSWICK HOUSE — the Northern Home of 
Better Advertising 


have RETURNED "to 
BRUNSWICK HOUSE 


It is our pleasure to announce that at last 
we have been able to secure the repossession 
of our pre-war premises, and are now again 
installed in Brunswick House, a_ building 
probably the first of its size in the North 
of England to be devoted to Market Research, 
the production of “ better’? Advertising, and 
Salesprint. 


Please take a special note of our new telephone 


number. 

Marketing Advertising > 
Salesprint - Industrial Design NEW TEL E Pp 

Display - Outdoor Publicity "UMbe, How 

Public Relations ~ Film 74 / / 2 
Production — (Home and LEEDs 
Overseas). — 


CHARLES S. METCALF (Advertising) Ltd. 
Incorporated Practitioners in Advertising 
BRUNSWICK HOUSE, LEEDS Groms - ‘Metcalf Publicity, Leeds’ 
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as so often happens, this was not 
an unmitigated disaster as it com- 
pelled replacement by the most 
modern vessels. The main prob- 
lem of the moment is “Is the 
North Sea being overfished?” 
This is important not only for the 
port's 5,000 fishermen, but also 
for those working the town’s vast 
cod liver oil works, where no less 
than half the world’s supplies are 
produced. Hull will benefit if the 
coal mines ef South Yorkshire 
and the Midlands increase their 
production, for the Humber is 
their natural outlet for exports. 

The population of the West 
Riding is more than 3 times that 
of the North and East Ridings 
combined, and its total industrial 
output several times greater. The 
West Riding is also a flourishing 
agricultural area containing some 
20,000 farm holdings. Most of 
these are comparatively small, of 
no more than 50 acres, often run 
as dairy farms by single families. 
Plans have been made to extend 
supplies of electricity to some 400 
villages in this area, but cuts in 
capital expenditure may affect the 
scope of this scheme. 

The West Riding and wool are 
so firmly linked in our minds that 
it is a shock to learn that 200 
years ago Bradford's most impor- 
tant industry was leather. Nowa- 
days Yorkshire produces over 
two-thirds of the nation's wool, 
and over 160,000 of the county's 
workers are employed by this in- 
dustry, which exports a higher 
proportion of its output than does 
any other. Woo] textiles repre- 
sent about a fifth of our exports 
to dollar countries, and for this 
reason the industry is particularly 
cherished by the Board of Trade. 

Wool manufacturers were in- 
dignant at criticisms that the in- 
dustry’s dollar exports did not 
show a sharp rise after devalua- 
tion. How could it, they said, 
when production for months 
ahead was already sold? The 
chief problem of the moment is 
the high price of raw materials 
(up by 200 per cent since 1947), 
but demand shows little signs of 
slackening. 


Natural Centre 
For Wool Trade 


Bradford is the natural com- 
mercial centre of the wool trade 
and the home of the wool- 
combing section of the industry 
(three-quarters of the nation's 
wool-combs, in fact), and the 
town’s name is also noted for fine 
tropical worsteds. 

Like the other famous wool 
towns which lie in a broad semi- 
circle round it, Bradford is suffer- 
ing from a severe shortage of 
female and juvenile labour and 


| has to employ many European 


voluntary workers. The woo] in- 
dustry gave up almost half its 
workers during the war, mainly 
to engineering and armament fac- 
tories, and many of the women 
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and young people found condi- 
tions of work in other industries 
So attractive that they preferred 
to stay there when hostilities 
ceased, 

The other wool towns present 
an interesting picture of econ- 
omic specialisation. The various 
grades and types of wool lend 
themselves to different treatments, 
and towns like Keighley, Halifax, 
Morley, Dewsbury and Batley 
have each of them built up a 
highly individual skill. In the 
west are the main centres of pro- 
duction of fine worsteds, while 
the eastern towns have specialised 
more in the cheaper woollen 
goods, Huddersfield lies conveni- 
ently in the centre and has an 
interest in both sides of the indus- 
try. Huddersfield has also for 
many years provided the wool 
industry with much of its dye- 
stuffs, and LC.1. are building a 
new £4 million chemical plant in 
the town. 


Modernisation To 
Increase Output 


Future prospects for this area 
look bright, for the wool industry 
is so vital to our export drive. 
One of the effects of the universal 
shortage of labour may be to 
force a modernisation of machin- 
ery (in 1946 the Wool Working 
Party found that one machine in 
four dated back to the last cen- 
tury), and this in turn may raise 
production per man hour and 
thus increase earnings. 

In spite of its position, Leeds 
is not primarily a wool town. 
The Yorkshire farmer may focus 
his attention on York, but his 
wife turns more naturally to 
Leeds, for the town is regarded 
as the main shopping centre 
over a wide area. It is served 
by a network of railways, roads 
and canals, and is economic- 
ally the soundest of the York- 
shire towns by reason of its wide 
diversity of industry. Engineering 
is the most important industry by 
value, but Leeds is still better 
known as one of the country's 
main centres of clothing manu- 
facture. The traditional structure 
of this trade is one of a multitude 
of small firms, but Leeds also 
contains Montague Burton's 
famous factory, reputed to be the 
biggest under one roof in the 
world. Although only 2 per cent 
of the working population is 
directly engaged in wool, Leeds 
has a number of ties with the 
trade, one of the most important 
of which is the assistance which 
Leeds University is giving in 
developing new techniques and 
machinery. 

Sheffield is Yorkshire's largest 
town, with half a million inhabit- 
ants. It is an indication of the 
town’s prosperity that only just 
over 1,000 of this half million 
are at present unemployed, while 
the Employment Exchanges can 
show vacancies for more than 
four times that number ; 

Sheffield steel works contri- 


(Continued on page 138) 
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WORLD'S 

_ LEADING 
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WORLD WIDE "4 a 
CIRCULA TIONS 


WOOL TEXTILE INDUSTRY'S. EXCLUSIVE PUBLICATIONS 


WOOL RECORD & TEXTILE WORLD SKINNER’S WOOL TRADE DIRECTORY OF THE WORLD 

Contents Contents : 
* The Bradford Market * Index in Six Languages 
* Overseas Wool Markets * General Trade Information 


© London Weel Seis * Exporters and Brokers 
, * Merchants, Topmakers, etc. 
Exchange Gossip * * 


Rag Merchants, etc 
Foreign Wool Trade Statistics Combers, Scourers, etc. 
* The Piece Goods Trade * Woollen and Worsted Spinners 
* Cloth Construction * Manufacturers 
* Fashion Trends in Fabrics * Dyers, Finishers, Proofers, etc. 
kates * Yarn Merchants and Agents 
Hosiery and Knit Goods . aa , ; 
. Piece Goods Merchants, etc. 
The Rag Trade bale * Classified Lists of Raw Materials, Yarns, 
* Chemicals, Dyeing and Finishing Fabrics, etc. 
* Textile Machinery and Processes * Textile Trade Marks 
* Weekly Topics of the Trade * Mill Supplies and Service 


Published Weekly on Thursday Jast Published 


Vel 


‘| See 


Advertisement Rates on Application to 
THOMAS SKINNER & CO. (PUBLISHERS) LTD., 10, BOOTH STREET, BRADFORD 
and at London, Manchester, Montreal and New York 
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Pulling 
Power 
in 
SOUTH 
YORKSHIRE. . 


G ALES Graphs for South Yorkshire A Gr LAI vA 


show an upward trend when the 


Doncaster Chronicle is included in an | : ADY=; EESING 


advertising campaign covering — this 


rich industrial area. * HALIPAS 


The Popular Family Weekly. 


Doncaster Chronicle 


Member A.B.C. 


Head Office ; SCOT LANE, DONCASTER L. A. & A. CHAPMAN 


Tel. 4001 


London Office : 171, FLEET ST.. E.C.4 Post Office Buildings - Halifax - Yorks 
Tel. Central 9693 Telephone : Halifax 4781-2 
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PUNCH IN YORKSHIRE SELLING 


Quality The 
Keynote 


OTHING succeeds like 
quality This paraphrase 
is particularly apt and true in 
the case of any article connected 
with the health and welfare of 
babies and children. kt sums up 
the policy and belief of Kamella 
Ltd., of Bradford, makers of the 
Kamella Baby Bag, and has been 
amply justified by the ever 
increasing sales and high reputa- 
tion enjoyed to-day by this pro- 
duct 
When the Kamella Baby Bag 
was first introduced, over 20 years 


AOVERTICING BLOCKS 
A-erebe te keceere 


ago, the idea of a baby’s sleeping 
bag was completely new and the 
usual prejudice and opposition 
was met with. It was decided to 
adopt a plan which to-day figures 
in most marketing text-books 

to go direct to the public, selling 
by mail order and direct mail, at 
the same time putting buyers in 
touch with their local store or 
baby shop as often as possible. 
By the end of 1931 the interest of 
the trade was sufficient to justify 
a switch in policy, a sales force 
was organised, and distribution 


through the regular channels 
began 

Kamella claim that their 
product is “The Best in the 
World.” The quality of the 


Kamella Baby Bag is conveyed 
always by crisp convincing copy. 
dignified layouts and good art 
work, coupled with testimonials 
from doctors and leading baby 
welfare authorities which tell 
their own story. Nursery World, 
Parents, Good Housekeeping, 
Woman's Pictorial, Mother, 
Mother & Child and Mother & 
Home are among the magazines 
used regularly, 

The trade is kept well informed 
by regular advertisements, mostly 
in full colour, in Junior Age. 
Drapers’ Record, Fashions & 


Fabrics, 
Journal 

Close co-operation with care- 
fully selected stockists has always 
been part of the Kamelia policy 
Displays and demonstrations 
have been encouraged by first 
class display material, including 
a novel “kicking baby” doll, 
which always draws large crowds 
A wide range of blocks is avail 
able to stockists for their own 
advertising, supported by a full 
copy and layout service. This 
dealer service is set out in a 


and Scottish Drapery 


special pocket folder, with single 
sheets, one for cach Kametla 
Health Garment, which allows 
the service 0 be kept up-to-date 
as old pre-war lines are brought 


back and new garments 
introduced 

Kamella work very closely 
with doctors and |yiding baby 


welfare authorities, every feature 
of the Kamella Baby Bag being 
constantly tested in actual use in 
the Nursery Training Colleges 

Agents are Stonchouse Adver 
using Lid., Hull 


Small Spaces, But Often... 


THE autumn and spring 

campaign planned by Hes- 
lock Ltd., Leeds, for Everburne 
Ltd. (manufacturers of the 
Everburne slow-combustion unit) 
resulted in a 400 per cent increase 
in sales 

This success demonstrates 
afresh the soundness of one 
fundamental for marketing a new 
product on anything but the 
largest appropriation—the rule 
of “little and often” rather than 
“large and irregular” when ap 
plied to spaces. The largest space 
used in the entire campaign has 
been 3 in. double column. The 


usual space booked was 2 in 
single column 

Apart from this, the Ever 
burne campaign may be said to 


have disproved several principles 
dear to the heart of many adver 
tising managers. The first is that 
people will not read advertise 
ment copy 

The Everburne was something 
quite new in heating appliances 
Consequently it was necessary to 
say a great deal in a very small 
space, and all advertisements were 
packed with copy 

The second idea dispelled by 
the campaign is that copy must 
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be frequently changed. Once the 
effectiveness of a copy appeal was 
proved, the copy was repeated 
word for word, and nothing was 
changed without some very 
cogent reason 

Media used were the national 
dailies and Sundays, women's 
papers of what the Everburne ad- 
vertising manager neatly classi- 
fied as the “nappy” rather than 
the “lipstick” type, and a few 


religious papers and general 
periodicals 

It was found that generally 
speaking, the nationals yielded 


more uniformly good results than 
the women's magazines, with a 
few outstanding exceptions 


Whenever an exhibition was 
held at which there were to be 
Everburne demonstrations, adver 
trsements were placed in the jocal 
Press announcing this fact. These 
invariably yielded excellent 
results 


ENGLISH STYLE AND AMERICAN SPELLING 


ANUARY 6 was to Bennett 
Williams (Advertising) Ltd., 
Bradford, a Thursday with a 


difference. They received a call 
for help from Wallace Arnold 
Tours. 


Two things were required: first 
the inside of a 100-page book to 
be written, designed and printed; 
second, a compietely new booklet 
to be produced for distribution 
in the United States—to be com 
pleted by March 31 

The purpose of the booklet was 
to persuade American tourists to 
tour Britain by motor coach—by 
Wallace Arnold motor coaches 

In designing the layout the 
object was to produce a booklet, 
both colourful and tasteful, that 
would appeal to the colour con- 
scious eye of the Americans and 
at the same time retain an essen- 
tially British atmosphere The 
copy angle would stress the links 
that bind the New World to the 
old, and emphasise the history 
and tradition of Britain 

The four-colour half-tone cover 


features four hand-colourec 
photographs mounted to ‘ 
decorative shape on a _ blue 
ground, A narrow white and red 


band at the opening edge strike: 
a symbolic note. The only words 
on the front cover are “Discover 
Britain” in hand drawn script on 
a white panel 


Each tour has a double spread 
On the left hand page is a large 
three-colour halftone, on the 
right hand page are two small 
half-tones, a small three-colour 
half-tone and a map of the tour 
The two pages are tied together 
with a Ben Day tint in the form 


of an irregular band; yellow for 
the first spread and alternating 
with blue The outline of the 


map prints as a solid bluc in all 
cases with the route and place 
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names picked out in primary red 
American tourists want to 
know exactly where they can go, 
what they will see, where they 
will stay, and what it will cost 
Americans arc generous—-but 
they want to know if everything 
is meluded or if there will be 
any extras such as tipping 
American spelling is used 
throughout. Holidays have be 


(Continued on page 138) 
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ADVERTISER'S WEEKLY 


TS {the advertising execu- 
tive seeking a maximum 
response from the mixed mar- 
ket of Yorkshire, an historical 
approach to the problem can 
provide some useful pointers. It 
serves, for example, to underline 
and emphasis the more precise 
evidence of market research as 
to the enormous potential of the 
Yorkshire prospects, 

The character of the county 
can be seen in its scenery, people, 
and speech—that broad sonorous 
dialect which preserves most of 
our Anglo-Saxon pronunciation. 

In personnel the cross-section 
is complete, from the prosperous 
businessman with his country 
manor in the great Vale of York 
to the fisher-folk, north of 
Whitby, whose speech is still 
larded with words of Norse 
origin. From the vast hinterland 
of Hull, where a solid ten million 
sleep, work, and spend, to soli- 
tary hamlets in the dales, the 
outlook of the customer offers 
an infinite variety and challenge. 

The receptive mind is as 
marked to-day as ever. Under 
the gruff heartiness and homely 
candour there is more than a 
streak of native shrewdness. The 
Yorkshire man, like his forbears, 
is mot adverse to a new thing 

Not a few of the leading pro- 
prietory brands can trace their 
popularity to a gradual, yet 
certain acceptance in the York- 
shive market. One noted bever- 
age, for example, made a modest 
debut, many years ago, by per- 
sonal recommendation. Con- 
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Direct Approach Is The 


Key To This Market 
By T. C. BATTY 


vinced of the quality of their 
fe ne agents visited dozens of 

orkshire villages persuading 
one man or woman in each to 
retail the product to their friends 
on a commission basis. 

Indeed, what Yorkshiremen 
appreciate most is the direct 
approach. In what other county, 
when you are introduced to a 
stranger, would his hand grasp 
the lapel of your jacket with an 
appraising feel for the quality of 
the cloth? With a critica] sniff, 
or a blunt assurance that you've 
got a bit of reet good stuff there, 
the Yorkshireman opens the 
conversation. .. . 

There is a tradition of quality 
inbred in the Yorkshire character 
They expect a corresponding 
quality in the goods they buy, and 
are forthright in their criticism 
when it is lacking. Copy should 
be simple and compelling in style; 
the words home-spun. Matter of 
fact presentation is good, pro- 
vided it is not dull. Plenty of 
reason is essential in any York- 
shire appeal—but relish should 
not be ignored. 


If quality and price are right 


the product has a sporting 
chance. Loyalty, however, has 
been a Yorkshire trait even 
before the Wars of the Roses. It 
lingers on, im character. The 
Yorkshireman’s approval is not 
lightly given. Once won, however, 
it is apt to endure. That is why 
local products, and local shops, 
continue to flourish against high- 
pressure salesmanship of com- 
modities whose worth is less 
proven. 

Especially in the West Riding, 
where the solid weight of indus- 
try is deposited, there are towns 
which no amount of local 
patriotism could describe as 
pleasing in prospect. Modern 
planning and future development 
schemes aim at improving this 
aspect, but there are still rows 
of back-to-back houses’ in 
monotonous red brick. 

To those living in such homes 

the lower income groups whose 
corporate spending power is a 
dominant factor in most of the 
smaller industrial towns-—-the 
approach should be big, but not 
blatant, colourful but not crude. 


This cannot be stressed too 
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strongly. Life in such towns may 
tend to be drab, but the over- 
tones of colour are much ip 
evidence 


Newcomers to this broad and 
fertile market sometimes over- 
look one phase of Yorkshire 
character which merits full con- 
sideration in planning any cam- 
paign. The Yorkshireman is 
essentially a mixer. Working 
men’s clubs and organisations 
thrive; civic and social life has 
a verve and gusto lacking in 
some more leisurely counties. 
This fact serves, also, to indicate 
just why the local Press is so 
firmly established and so affec- 
tionately regarded. One branch 
of advertising, the film, has end- 
less opportunity in these circum- 
stances. 

Optimism should always be 
the keynote. That robust radical. 
William Cobbett, who coined the 
phrase “Yorkshire bite” as his 
estimate of the County character 
wrote: “I long ago made up my 
mind that the hardness and and 
ness ascribed to Yothebisumas 
arose from envy excited by that 
quickness, that activity, that 
buoyancy of spirits which bears 
them up through adverse circum- 
stances, and their consequent 
success in all situations of life.” 

With such a tonic outlook, and 
remembering that Yorkshire is 
the backbone of that hardy, 
realistic quality long defined as 
the “spirit of the North,” it is 
little wonder that the largest of 
our counties offers unrivalled 
marketing prospects. 


BRITAIN’S BIGGEST 
OUTDOOR ADVERTISING 
CONTRACTORS 


FOR ENTERPRISE 
ORIGINALITY AND 
EFFICIENT SERVICE 


FOR COVERAGE IN YORKSHIRE 


Offices and Works: 14 Blenheim Terrace, Woodhouse Lane, Leeds, 2. Tel.: Leeds 24582 
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ADVERTISER'S WEEKLY 


F ull order books, overtime, heavy wage 
packets—that’s the story in Keighley ! 
There's a big market for you here in 

this “town of a hundred indus- 
tries”, with its great engineering 

works and textile 


one of the best pulling 
media in the North. 


Machine Tools 
World Centre for 
Textile Machinery 


KEIGHLEY NEWS 


(Net Sales 26,505 A.B.C.) 


ERNEST LUMSOON |: London Advertisement Director 
WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LTD 
167-170 FLEET STREET, LONDON, E.C.4. Tel: CONers! 3265 

Leeds Office 


Russel! Chambers, Merrion Street 
LEEDS 2. Tel Leeds 24999 


Mow nesters Office 
Midland Bank House, 26 Cross Street 
MANCHESTER 2. Tel Black!riars 3990 


stanley 
publicity 
limited 

norwich union buildings 
22 high street 


sheffield | 
telephone- 20179 


staffed by a team 
of creative artists 
and writers 
whose ideas 

and illustrations 
will really SELL 
your goods 
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KN Ti FORSTER 
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WATER LANE + LEEDS tt 
Telephone : 32347 (2 Lines) 
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ROTHERHAM ‘a 
“Wier 


90"), 

COVERAGE 
SOUTH YORKSHIRE and 
ROTHERHAM ADVERTISER 
SERIES 


London Office 
£E. GREENWOOD, LTD., 2312 Strand, W.C.2 
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i 
WE HAD TO MOVE! 


Our business has grown to 
such proportions that we have 
been compelled to establish 
ourselves in a_ considerably 
larger suite of offices. 


We assure all callers of a cordial 


welcome. 


COLLINSON’S 
ADVERTISING AGENCY LIMITED 


GUILDFORD CHAMBERS - Iii THE HEADROW - LEEDS! 
Telephone : 30054 §$ 


Late of Lioyd’s Bank Chambers, Vicar Lane, Leeds 
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Yorkshire Towns 
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BRADFORD 


RADFORD, centre of the 
world’s wool industry, 

worsted manufacturing and mer- 
chanting city, is contributing its 
full quota to the economic re 
covery of the country 

In brief, Bradford is a boom 
town. How else could one des- 
cribe a city in which its wool 
textile workers are better paid 
than ever before. in which the 
products of the wool textile mulls 
are sought in all parts of the 
globe (import licences permit- 
ting!), and in which building 
activity on industrial premises 
has been proceeding at full pres- 
sure since the end of the war? 

Engineering shares in the in 
dustrial post-war recovery. Large 
scale extensions have been com- 
pleted or are continuing at two 
of the largest engineering works, 
Jowett Cars Ltd., makers of the 
Javelin and the Jupiter, both 
model export vehicles, are extend- 
ing their Idle works and have 
taken over a huge mill at the 
other side of the city Wool 
textile mills are extending and 
modernising their plants, and in- 
stalling automatic looms A 
rayon manufacturing firm has 
built a new shed for automatic 
looms Other major building 
developments are on the premises 
of chemical, motor accessory, 
and food factories 

Bradford gas works are in 


process of expansion. 

Bradford has a population of 
around 288,500 people (1949 
figure) 


ROTHERHAM 


TTVHERE are signs of consider- 


able industrial development | 


in the Rotherham district, and 


though moncy is “tight,” the 
town has never been so pros- 
perous. 

One of the biggest develop- 


ments in the whole South York- 
shire industrial area is that 
started within recent weeks by 
the Park Gate Iron. & Steel Co 
A new bar mill of modern design 
is being put up at Roundwood 


and will form a substantial 
extension of an already large 
works 

Other steelworks have plans 


for extensions, and the United 
Steel Companies, Ltd., are putting 
in hand plans for extension of 
research accommodation 

Factories on the Corporation's 
trading estate are planning ex- 
tensions 


HUDDERSFIELD 


UDDERSFIELD _ (popula- 
tion 128,000) a town with- 
out unemployed (except the 
unemployable), and jobs waiting 
for 4,000, is one of the most 


prosperous industrial 
the North 

Reason for its prosperity is the 
amazing variety of industries 
ranging from woollen and 
worsted textiles, to chemicals and 
engineering These industries, 
and many public utility schemes 
are expanding rapidly to-day 

Work on the £6 million exten- 
sion for the great LC.1. chemical 
works at Deighton is going 
ahead steadily, as is work on 
building schemes for such well 
known firms as Hopkinsons Ltd., 
the valve makers, L. B. Holliday 
& Co., chemical manufacturers 
and the David Brown companies 

Public works schemes now in 
progress in the district include 
the construction of a new reser- 
voir at Digley, work on the new 
Woodhead tunnel (in connection 
with the electrification of the rail- 
way lines between Manchester 
and Sheffield), and the building 
of the new North of England 
television transmitter at Holme 
Moss 


towns in 


BARNSLEY 


LTHOUGH still the centre 

of South Yorkshire and seat 
of the Yorkshire Mineworkers’ 
Association, Barnsley now incor- 
porates many new industries 
which have brought thriving 
trade and almost full employ- 
ment to the town. 

It is estimated that there is a 
working population’ of about 
74,000 in the local Employment 
Exchange area (which embraces 
Barnsley, Royston, Wombwell, 
Hoyland, Penistone and Chaple- 
town). Of this total only 654 are 
unemployed, 50 per cent of whom 
are disabled persons. 

Since 1939 numerous new jin- 
dustries have entered the area 
and some 39 new firms—includ- 
ing spoftsgear, handbag, electric 
motor, scissors, shoe, toy, and 
carpet manufacture—now employ 
about 3,000, of whom 2,200 are 
women. 


LEEDS 


EEDS has become the ad- 
ministrative’ capital of the 
North East; many Government 
ministries have established their 
headquarters here, and there is 


probability of Crown buildings 
being erected to provide office 
accommodation 


A city with a wide range of 
industries, from ready-made 
clothing to heavy engineering. 
there is practically no unemploy- 
ment in Leeds 

The city has a plan to take the 
work to the workers, and sites 
for new light industrial areas 
have been earmarked near the 
big new Seacroft and Iveson 
House (Cookridge) housing 
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Are Flourishing 


estates where thousands of re 
housed workers now live 

Industries which the city is 
hoping to attract to these new 
areas are clothing, light engin- 
eering, hosiery and foodstuffs 

Specialloid, manufacturers of 
pistons, have moved their factory 
from London to a new building 
they have erected in Hunslet 
The rebuilt York Road area, 
which leads to the new Seacroft 
Estate. is lined with modern 
factory buildings, and one which 
has just been completed here and 
is now being occupied is that of 
Hepton & Co. (Clothiers) Lid 

On a new development site in 
Kirkstall Road, which was for- 
merly occupied by slum property, 
Campbells, Stewart & McDonald, 
Lid., wholesale clothiers, have 
built a new factory which is now 
in production; other new factories 
being erected on this site belong 
to West Riding Hosiery Ltd., and 
John Thompson (Triumph Stoker) 
Ltd., light engineers 

Other new factories in the city 
are Oddys (Engineers) Ltd, 
manufacturers of bakery equip- 
ment, in Westland Road and 
Northern Vereers Ltd., in East 
Street 

HALIFAX 
HE most outstanding example 
of Halifax's growth is the 

rapid expansion of the satelite 
neighbourhood of Illingworth 
where it is hoped shortly to instal 
10,000 people 

Although no completely new 
business premises have been built 
in the town recently, scores of 
exist'ag ones have been extended, 
including the following (not pre- 
viously mentioned in a similar 
summary): John Stirk & Sons 
Lid.; and the Denford Engineer- 
ing Co., Ltd., both machine tool- 
makers; plans are passed for Wm 


Illingworth, satelite town of Halifax, evidences the rapid development 
of Yorkshire urban areas. 


Asquith Lid., also machine-tool 
makers, to pul up a new erecting 
shop; Scribbans-Kemp, biscuit 
manufacturers who a few years 
ago bought out the old-estab 
lished business of Whittakers, 
have added to their already large 
premises; Bairstow & Cawthra, 
Milton Shed. worsted § cloth 
makers, has just completed an 
additional wing. 

Patons & Baldwins Ltd., spin- 
ners of knitting yarns, employ 
over 800 

BRIDLINGTON 

S Bridlington is essentially a 

seaside holiday resort its 
principal industry is catering for 
visitors, but since the war i has 
been realised that that is not 
sufficient to maintain a stable 
economic position 

With a view to remedying this, 
an industrial estate is being 
developed through the corpora- 
tion. The largest firm is engaged 
on building public service 
vehicles, while another is em- 
ployed on boat building 

Application has been made 
for permission to build a tannery 
on the estate, but this has been 
the subject of a Ministry of 
Town and Country Planning in- 
quiry, and the result is awaited 
Other industries situated else 
where in the town include the 
manufacture of fertilisers, and 
precision engineering 


SPENBOROUGH & 
HECKMONDWIKE 


PENBOROUGH, with a 
population of over 36,000, 
and Heckmondwike, with over 
9,000, have many flourishing in- 
dustries. One which has made 
most spectacular extensions in 
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Our own trumpet 


It isn’t often that we blow even a soft 
toot on our own trumpet (though the 


gentleman on our trademark might 


8 OC HANS 


lead you to think differently), but you 


can't always hide your trumpet under 


a bushel. 5 
The fact is, we're growing. On a firm 
‘ , » ' 7 
foundation of long-established and well- | 


satisfied clients we are rapidly erecting 
a substantial layer of new ones people 
who are beginning to realise just what ‘ 
the name of Heslock Limited means in 
Yorkshire Advertising, and who, we 
venture to say, will in their turn become 


long-established and well-satished too. 


In fact, we think we've got something / : 
| 7 


HESLOCK 


Limited 


Incorporated Practitioners in Advertising 


5 ST PAUL’S ST LEEDS | 
Telephone: 30447/8 
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ADVERTISER'S WEEKLY 


““CLECKHEATON 
anD SPENBOROUGH | 
GUARDIAN” 
“HECKMONDWIKE 
HERALD” 


The only newspapers published in 


SPENBOROUGH or HECKMONDWIKE | 


also circulating in adjoining areas 


of BRADFORD and MORLEY 


AUDITBUREAU NET 


SALE FIGURES 
July to December, 1949 
15,041 
Copies per issue 


FLAT RATE FOR TRADE 
ADVTS. 6/6 PER INCH 


London Representative: 
EDWIN GREENWOOD LTD. 
Thanet Howse, 231 Strand, W.C.2 


CHARLES 
WALLS 


AND 


PARTNERS 


40 NORTH PARADE 
BRADFORD 
22258 


(3 lines) 


A Complete Service embrac- 

ing Public and Trade Press 

Advertising Home and Over- 

seas, Marketing and Sales 

Promotion, Printing, Display, 
Direct Mail. 


H-G: 
HARRIS 
Ltd. 


During March the “Goole 
Times’’ Series carried an 
average of 13 columns of 
classificd advertising each 
issue—a useful pointer to 
advertisers and agents 
buying space in Yorkshire 
media. 


fins 


London Office : 
E. W. PLAYER LTD. 
30 32 Fleet Street 
Tel.: CEN. 2786/7/8 
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“Industry Keyed 


post-war years is British Belting 
and Asbestos Lid., Scandinavia 
Mills. 

Another firm which has ex- 
tended is Phelon and Moore, 
manufacturers of Panther motor 
cycles. Wire drawing is one of 
Spenborough’s major industries. 
The works of British Ropes Ltd., 
Pyenot Hal! Mills, Charles Hirst 
& Sons, Ltd. Exchange Wire 
Mills, and John Rigby & Sons, 
Ltd., are among the largest in 
the world. 

Another industry closely asso- 
ciated with wire is card clothing, 
represented in’ Spenborough by 
Samuel Law & Sons, and by S. 
Haley & Son, Ltd. Among 
numerous woollen manufacturers 
Geo. Anderton & Son, Ltd., 
worsted spinners, is one of the 
largest. 

The carpet trade is now pick- 
ing up. Cooke, Sons, & Co., in 
Spenborough, and T. F. Firth & 
Sons Ltd., in Heckmondwike and 
Bailiffe Bridge, are both very big 
firms. 


WAKEFIELD 


NDUSTRIAL expansion in 

Wakefield and district, will, 
for the next few years, be 
governed in direct ratio to the 
number of houses made available 
to key workers in the engineering 
and textile trades. No fewer than 
four engineering firms in the 
City have asked for a total of 
790 homes for employees up to 
the end of 1952. 

Unemployment is practically 
negligible in the City and the 
40,700 workers number 800 more 
than twelve months ago. Set 
against the Wakefield population 
of 60,000, it becomes obvious that 
the City provides work for many 
non-residents 

The Corporation have an un- 
opposed Bill before Parliament 
for boundary extension for build- 
ing land 

A further example of foresight 
has been the recent approval by 
the Corporation of an additional 
£700,000 for increasing the 
storage capacity of the new 
Baitings Reservoir at present 
under construction, to meet the 
demands for supplies from the 
adjacent urban districts of Castle- 
ford and Horbury, and the Wake- 
field Rural District. 


TEES-SIDE 


XPANSION is the industrial 


key-note on  Tees-side- 
Middlesbrough, Stockton, 
Thornaby, Redcar, and Billing- 
ham 
New capital development 


amounts to over £100 millions 
No fewer than 52 new industries 
have been or are being intro- 
duced, providing additional em- 
ployment for over 35,000 men 
and women 


While some developments are 
in iron ‘and stecl—the new 
£8 million steel plant for Dorman, 
Long & Co., for instance-—there 
are also extensions on the way at 
the chemical plant of LCL, 
Billingham, and there is the com- 
pletely new £22 million L.C.1. fac- 
tories scheme at Wilton, where 
production is increasing month 
by month. 

For the first time in the history 
of the trade, broad-flange steel 
beams are now being made for 
the American and Canadian mar- 
ket. This is a big dollar earner, 
and is being carried out by the 
Cargo Fleet Iron Co., Ltd. 
Middlesbrough. 


HULL 
LTHOUGH Hull has been 
given high priority for steel 

needed for reconstruction, plans 
for the most part have not got far 
beyond the paper stage. The 
most notable move has been the 
removal of restrictions for 
Hammond's, drapers and fur- 
nishers, to rebuild their central 
stores facing the Paragon Station, 
at a cost of approximately 
£250,000. The Corporation are 
also clearing a number of sites 
in the immediate vicinity of 
Jameson Street and Paragon 
Street to erect shops which 
should be ready for occupation 
this year. 

Ferensway has been pinpointed 
for more intensive development 
and apart from this, capital 
expenditure for other develop- 
ment has been placed at more 
than two million pounds by the 
Town Planning Committee. 

Shipping is running at a high 
level and the volume of trade 
last year reached the record post 
war dimensions of 144 million 
pounds. 

Unemployment figures are 
slightly over 3.000 in a population 
of over three hundred thousand 


KEIGHLEY AND 
BINGLEY 


EIGHLEY, with its remark- 
able diversity of industry, 
has practically no unemployed, 
and to combat the labour short- 
age with waich most firms are 
faced foreign workers are being 
brought into the town in large 
numbers 
Even dvring the slump period 
of the 1920's Keighley was saved 
by the great variety of its work 
For many years it was the centre 
of the wringing machine industry 
and to-day this remains an im- 
portant feature 
Its textile machinery manufac- 
ture is world-famous and so are 
its machine tools. While these, 
together with textiles, form the 
basic employment, the town also 
has important works turning out 
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handbags, diese! engines, preci- (fireplace manufacturers). Other 


sion instruments, hosiery, electric 
motors, textile and electrical ac- 
cessories, lifts and cranes. 

As in nearby Bingley, where 
textiles predominate, a good deal 
of works extension is being car- 
ried on. Recent industrial exhi- 
bitions held in the two towns 
attracted attendances of more 
than 75,000 people. 


SCARBOROUGH 


CARBOROUGH'S main in- 

dustry is, of course, catering 
for holidays for workers and 
business people, chiefly from the 
West Riding. 

In F. W. Plaxton’s Works 
the town has a coach-building 
firm of considerable importance 
Motor coaches are sent from 
Plaxton’s to all parts of the 
country. The latest products are 
13 motor coaches for the Iberian 
Tourist Development Company. 


LTHOUGH York has nothing 
further to report yet in the 

way of new industries, there is 
plenty of work to keep its citizens 
busy. Fewer than 500 of its 
108.000 people are out of jobs. 

The chocolate and confec- 
tionery industry, which employs 
something like 10,000 men and 
women, is thriving; new carriages 
and wagons are coming out the 
railway works. 

The sugar beet factory has had 
a record season and jis now busy 
on refining; the glass works are 
at full stretch; new industries 
turning out such things as 
buttons, plastics, prefabricated 
houses and upholstery fillings are 
thriving 

York is looking forward to 
entertaining more visitors than 
ever, especially from America, 
this year. Already plans are well 
advanced for York to play its 
part as one of the provincial 
centres chosen for the 1951 
Festival of Britain. 


DONCASTER 

XTENDING _its 

. belt to the North-West, 
Doncaster County Borough and 
racing centre, is already enhanc- 
ing its reputation as one of the 
most important railway-industrial- 
mining-agricultural towns in 
South Yorks. To the North- 
West the industrial area, spread- 
ing towards Kirk Sandall is 
rapidly developing. A score of 
industrial concerns have estab- 
lished factories there including 
Crompton Parkinson's Ltd; 


British Bemberg Ltd;  Inter- 
national Harvesters (Great 
Britain) Ltd 

Newcomers in recent years 


include Roxeth Wallpapers; Mon- 
tague Burton Ltd; R. O. Arnold 


industrial 


firms who are building or intend 
building on the site are Brough’s 
Ltd.. wholesale provision mer- 
chants (warehouse); Road Haul- 
age Executive (garages); Heath 
& Smith (mineral water manu- 
facturers); E. & G. Charlesworth, 
motor engineers (tractor depot); 
P. P. Taylor (Doncaster) Ltd., 
building contractors; Northern 
Dairies (Doncaster) Lid. (new 
model dairy); Sheard Binning- 
ton’s (furniture workshops). 


RIPON 


IPON is essentially a market 

town, set in a prosperous 
agricultural district in the North 
and West Ridings of Yorkshire. 
It is, however, to some extent 
industrial, having five flourishing 
paint and varnish factories and 
numerous smaller industries in- 
cluding cloth finishing, light 
engineering, quarrying and con- 
crete works. In addition, it has 
recently become a garrison town, 
having a military barracks with 
accommodation for 3,000 troops, 
and there are three large R.A F. 
stations in the vicinity. 


WHITBY 


HITBY is on the eve of 

what might well be im- 
portant industrial development. 
for in the district several bores 
are being sunk by Imperial 
Chemical Industries Ltd. and 
Fison's Fertilisers Lid. in search 
of potash. In the town the most 
noteworthy development has been 
the steady increase in work at 
Whitby Shipbuilding and Repair- 
ing Company, and the growth of 
inshore fishing. 

Standing on the edge of the 
important Cleveland district of 
Yorkshire, with its heavy indus- 
try, the town is the natural play- 
ground for a wide industrial area, 
and its importance as a shopping 
centre cannot be over-estimated. 


GOOLE 
ROSPERITY pointers for the 
West Riding town and port 
of Goole are to be found to-day 
in industrial development and in 
a steadily-mounting use of the 
port's facilities 

The town’s recently acquired 
industrial estate already accom- 
modates a Montague Burton 
clothing factory in full produc- 
tion, a busy egg-packing station, 
a large oxygen storage depot, and 
a  nationally-known transport 
firm's factory which specialises 
in packing giant export crates 
with machinery and cars. A fruit 
and vegetable canning factory is 
to be built shortly. 

Port trade continues to in- 
creave. Last year the docks 
handled 1,687,542 tons—-356,585 
tons more than in the preceding 
year. 


More for | 
your money 


N= that the easy 


days are over, an infinite 

capacity fortaking pains 
is no bad thing for your 
Advertising Agent to 
possess. This type of 
beyond 
mere efficiency and 


service goes 


keenness. It implies the 
willingness—and ability 
—to think harder and 
dig further into the | 
marketing possibilities | 
of every single advertise- 


ment, every campaign. 


It calls for wide experi- 
ence and practical 
knowledge of SELLING. 
It can best be carried out 
by Agency men who 
know advertising from 
the other side of the 


counter. 


With sales hard to get, 
big newspapers and 
crowded magdzines and 
ever-increasing rates, a 
hard-working sincere 
service of this kind can 
work wonders in getting 
big results from limited 


appropriations. 


STONEHOUSE 
ADVERTISING LTD. 


MALSTON HOUSE, BAKER ST., HULL — 
Managing Director: L. STONEHOUSE 
SENSSIMEBRREE < - SAISTRARE 


ADVERTISER'S WEEKLY 


The Best Weekly 
Cover for the 


WEST RIDING 
of YORKSHIRE 


THE 
“WAKEFIELD 
EXPRESS” 

SERIES 
including 
* The Wakefield 
Express (Saturday) 


* The Pontefract 
and Castleford 


Express (Friday) 
* The South 


Elmsall and 
Hemsworth 


Express 
* The Skyrack 
Express 


® The Selby Times 


(Friday) 


(Friday) 


(Friday) 


The “Wakefield Express” 
Series of (five) Weekly 
Family Journals with a 
guaranteed Sale of 


67,608 


(covering approximately 
1,180 square miles of the 
most important and popu- 
lous section of the West 


Riding of Yorkshire). 
Members of the A.B.C. 


Head Office: 
46, LITTLE WESTCATE, 
WAKEFIELD 
Tel: 3184 Wakefield 


London: 118, FLEET STREET 
Tels 2175 Central 
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WHITBY 
GAZETTE 


WILL FAITHFULLY Say 
DELIVER YOUR 
MESSAGE IN 


NORTH-EAST 
YORKSHIRE 


Rates and full Particulars from 
GEORGE JACKSON 
CLIFFORD’S INN 
E.C.4 


or 
Head Office 

BRIDGE STREET 
WHITBY 


HORNE & SON LTD 


HARVEYS 
ADVERTISING | 


SERVICE 


(Hull) 
LTO. 


WALTHAM STREET ~ HULL. 


THE 


EASINGWOLD ADVERTISER 
and WEEKLY NEWS 


THE ONLY LOCAL PAPER 
PRINTED IN EASINGWOLD 


* 
Circulates in the Important 
Agricultural and Residential 
Rural Area of Easingwold 


* 
PUBLISHING DAY — FRIDAY 
2- PER S'C INCH 
Other Rates on Application 


POSTERS = 
@ SHOWCARDS 
Handwritten - Silke Screened 

DHELPS 

PUBLICITY 
1, NEELD PARADE, WEMBLEY 
Tel: WEM. 3366 and 2939 


1 “ Publicity Wembley 


YORKSHIRE 


Exhibitions Publicise The 
Wool Industry 


ELIEVED to be the first 

complete visual aid unit 
made available to schools by a 
private industry in this country, 
“The Story of Wool” display has 
been specially designed for use 
in Yorkshire schools by the Re- 
cruitment, Education and Train- 
ing Department of The Wool 
(and Allied) Textile Employers’ 
Council 

During the last few years, great 
advances have been made with 
visual aid presentation. Hundreds 
of film strips and scores of films 
have been made, and many of 
them have proved of great use 
in schools 

The wool industry has been 
the subject of many of these 
films and film strips, but it has 
been felt that a complete visual 
unit based on the wool industry 
might offer certain advantages to 
education authorities in York- 
shire wool textile areas. 

“The Story of Wool” covers 
both the history of the industry 
and its process:s, also showing 
something of iti products. It is 
primarily intended as a teaching 
aid, and as a source of back- 
ground information 


The Wharfedale and 
Airedale Observer 


The Shipley Times 
and Express 


The Iiklen Gazette 


These three papers cover 
the circle of towns and 
rural villages lying 
between Leeds, Bradford, 
Harrogate and Bolton 


Abbey 


PUBLISHED BY 


Wm. Walker & Sons (otiey) Ltd 


VICTORIA WORKS, OTLEY 
- 
Tariff rates on request 


COMBINED CIRCULATION 
OVER 25,000 


Sets of display 
cases illustrate the 
wool industry 
through the ages 
Each set consists of 
SIX Cases, mounted 
in pairs so that the 
whole comprises a 
free - standing dis- 
play. The size of each dis- 
play is 3 ft. 3 in. by 2 ft. 3 in, 
and the story is told by means 
of multi-plane coloured illustra- 
tions, suitably captioned to link 
up the wool industry with the 
main periods of British history. 

Six film strips in black and 
white provide background for 
commentaries and there is one 
sound film in colour, “Once Upon 
a Sheep,” whicy runs for 42 
minutes anc describes both 
woollen and worsted production 

Collections of enlarged photo- 


Part of the exhibition which, it is 
hoped, will gain young recruits 
for Yorkshire's woollen industry. 


graphs are also available. They 
include illustrations of Yorkshire 
buildings and scenes connected 
with the wool] industry, West 
Country wool churches and wool 
towns, woollen process of manu- 
facture, and the process for mak- 
ing worsted cloth 

Mode! looms in wood are used 
to demonstrate the weaving of 
cloth 


THRIVING MARKET, GREAT FUTURE 


(Continued from page 128) 


buted 1 ton in every 7 to the 
industry's record output last 
year, output per worker was up 


, by 4 per cent on 1948, and by 


no less than 33 per cent on 1938 
Some of the achievements of the 
steel and heavy engineering men 
have a smack of the fantastic 
about them—-for example the 
recent production of a rolling 
mill which turns out sheet steel 
at 60 miles an hour! 

Devaluation brought some 
problems with it for much of the 
steel used is imported, but the 
Sheffield Chamber of Commerce 
has gone on record with the 
comment that the industry will 
benefit in the long run. The 
town’s cutlery firms, like other 
West Riding industries, are 
experiencing labour shortages, 
but recent American tariff reduc- 
tions have stimulated trade 

The Yorkshire coal fields are 
the natural extension of the rich 
seams of the North Midlands, 
and collieries are scattered over 
a wide area from just south of 
Leeds down to the borders of 
Nottinghamshire Just under 
140,000 of the county's workers 
ire miners, and they turn out 
more than three quarters of a 
million tons a week. Conditions 
vary very much from one mine 
to the next; the North Barnsley 
pits are, for example, setting up 
production records. while the 
Monckton collieries only a few 
miles away have been put on 
probation by the N.C.B. because 
of their poor record 

Thus the problems of the West 
Riding differ from those of the 
other two Ridings. In the North 
and East new industries have to 
be established to give the area a 
healthy economic equilibrium 


The West Riding on the other 
hand presents a picture of an 
area economically at full stretch; 
the universal shortage of labour 
precludes much further expansion 
unless productivity per man can 
be increased by improved 
methods and machinery There 
are many signs that industrialists 
in the area are fully aware of 
this, and one may be confident 
that Yorkshire ingenuity and 
persistence will be fully capable 
of surmounting this problem as 
sO many others in the past 


ENGLISH STYLE AND 
AMERICAN SPELLING 


(Continued from page 131) 


come “vacations,” routes are 
“schedules” and fares are given 
in dollars. A page is devoted to 
precise information regarding 
booking conditions, luggage ac 


commodation and departure 
times. 
Then on January 31 the 


clients decided to add another 
tour. This meant the addition of 
four pages-—-more transparencies. 
more copy, more blocks 

The layout was altered. Two 
pages had been set aside for ad 
ditional tours from Yorkshire 
this was increased to four pages; 
two for British. two for Scottish 
tours. 

It was not unti] March 8 that 
the printers, Tapp & Toothill, re 
ceived corrected page proofs 
(with block pulls mounted in) 
Their co-operation was splendid 
and by March 29. 12.500 copies 
were delivered to the export 
packers 
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GOOD TIMING in every printing job calls 
for clockwork efficiency combined with sound 
workmanship and these in turn demand 


responsible personal attention from start to 


finish. This is a service which we have given 


to National Advertisers for 36 years. We 
showcards, 
posters, cut-outs and novelties by every 


create ana produce original 


known process. A director is at your service 
— contact us at REGent 3295-6. 


distinctive showeards, clever cut-outs ty aed A R R é Ss 


HARRIS ADVERTISING LTD 


29-30 KINGLY STREET 


REG 3295-6 
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Mainly Perdsonal— 


By CONTACT 


WHETHER the idea in the 
saying ‘‘happy is the country 
that has no history” applies 
also to individuals, I do not 
know. But I do know that it 
appears to apply to the profes- 
sional career of Mrs. J. Knapp, 
now Swan & Edgar's advertising 
manager, and she has done not 
too badly in her young life 

The good-looking Johanna 
(yes, that is the correct spelling) 

to whom the picture on this 
page does scant justice—spent 
one year with A. W. Newton 
Ltd., the outdoor advertising 
people. Then she went to Swan 
& Edgar, where her present pro- 
motion is by way of official 
acknowledgment of the work she 
has been doing hitherto. 

Between school and Newton's, 
Johanna was in the W.A.A.P. and 
went to Germany with the Intel- 
ligence Division. Her R.A.F 
husband was killed in action. 


x ® -@& 
THE LONG list of the public 
and semi-public work which 
Ulric B. Walmsley somehow finds 
time to do in his spare time from 
being director and advertisement 


manager of the Daily Graphic 
and Sunday Graphic has received 
yet another addition. 

A liveryman of the Worshipful 
Company of Stationers and 
Newspaper Makers, Ulric was 
recently elected a renter warden 
His duties include attendance at 
the court every month to receive 
fees from apprentices bound in 
“the mystery and arts of printing.” 


2 


IN ONE of his not so frequent 
visits to town the other day, 
Marcus Heber Smith showed me 
over his vast new domain in 
Jermyn Street, home and birth- 
place of the Tailor & Cutter, that 
Bible of the “Savile Row” tajlor- 
ing fraternity. 

Great changes have taken place 
since Marcus's magic wand 
descended upon the old-estab- 
lished house of Williamson, but 
there is still a John Williamson 
Hall on the premises, in memory 
of the great founder of this 
famous craft journal, For one 
thing the premises now extend to 
cover the old building of No, 43, 
noted resort of the nightly 
customers of the late Mrs. 


0, MEDWAY TOWNS 


OBSERVER 


58 HIGH STREET, CHATHAM 
voroon ARTHUR CLAY, 80 FLEET ST. cen »s00 


é the DOCKYARD 


| and 


Ulric Walmsley 


Merrick; the dance floor of the 
old Forty-three Club is now a 
tailors’ conference room. 

A feature of this organisation 
is the number of floors devoted to 
the Tailor & Cutter Tailoring 
School, where ambitious young 
men are busy all day and evening 
learning and practising the art 
and craft of measuring, cutting, 
making-up and fitting. 

Marcus—extremely fit and well 
—talked animatedly of the 
“giants” of advertising who 
pioneered in the service agency 
field, such men as Powell Rees, 
Van den Heuval, Morgan, 
McCloud Moore, Mostyn Pig- 
gott, Gossop, Orange, Higham, 
Harvey, and all the old boys of 
the Sphinx Club, of blessed 
memory, 


2: 35 


HOTELS will shortly be able to 
do their direct mail and much 
of their internal printing with the 
aid of a new _hotel-model 
Gestetner shortly to be mar- 
keted. S. de Bernes tells me that 
it will be small, easily operated, 


not too costly, and capable of , 


colour work. 

De Bernes, who succeeded 
C. N. Ian Harris as Gestetner’s 
advertising manager, began his 
advertising career at Selfridge’s 
in 1936 as a trainee in selling, re- 
tailing, and wholesale distribu- 
tion. Gravitating into the adver- 
tising department he took charge 
of direct mail. 

During the war, in the 
R.AS.C., he had an interesting 
time with Pluto, including broad- 
casting in the A.E.F. programme, 
and was recalled from Singapore 
to write a monograph for the 
War Office on the distribution of 
petroleum supplies in al 
theatres. He returned to Selfridge 
and direct mail before joining 
Gestetner last February. 


x * 


BEE-KEEPING experts climbed 
four flights of stairs next door to 
Dr. Johnson's house in Gough 
Square, Fleet Street, the other 
day to eat honey-cakes and drink 
toasts in mead. It was the 80th 
birthday of J. Herrod-Hempsall, 
for 30 years editor and proprietor 
of the British Bee Journal. 

One of the oldest bee-keepers 
in Britain, originator of appli- 
ances used in judging honey and 
famous in the bee world as judge 
lecturer, Herrod-Hempsall 
said the secret of longevity is 


S. de Bernes 


Mrs. J. Knapp 


“Don't worry, don’t smoke, don’t 
drink. Eat plenty of honey, it 
needs no digesting.” 

He intends to go on editing his 
journal, but has just taken on a 
partner—C. C. Tonsley, secretary, 
Southend Beekeepers’ Associa- 


tion. 
= - 2: 


A MOST enjoyable event took 
place a little while ago to mark 
the 135th anniversary of one of 
the largest and most up-to-date 
advertising agencies, It is actually 
the first time G. Street & Co., 
Ltd., have invited the whole of 
their large staff, together with 
wives and girl friends, to a grand 
party for a celebration. It took 
place at the Hotel Rembrandt 
and there were positively no 
guests—unless you include one or 
two blockmakers and suppliers 
who regard themselves as almost 
members of the happy family, 
and Roy Hardy, the proposer of 
the only toast, “The House of 
Streets.” 

Lionel Jackson, chairman, said 
that the occasion was an oppor- 
tunity the firm had sought to say 
thanks to the staff for magnificent 
work and devotion. The past 
year had been easily a record, the 
turnover greatly exceeding any- 
thing previously achieved. I am 
not at liberty to quote at even the 
round figures given out but they 
are magnificent. 

An interesting item was the 
presentation of a gold watch 
from the firm to C. V. Bannister, 
who had completed no less than 
fifty years in its service! Still 
young, hale and hearty, he has, 
I understand, no intention of 
retiring just yet. 

Nearly two hundred people 
dined, danced and were enter- 
tained until a late hour. 


WEEKS WISECRACK 


ar 
“I don’t really think there’s 


room on our ads. for 
pictures of Brumas and 
the managing director!” 
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CURRENT ADVERTISING 


Two Colgate Accounts To Grant, Masius & Fergusson 
Testing New Cleanser: Napper, Stinton Take Over 
Gordon-Moore: New Strelitz Range For L.P.E. 


ACCOUNTS MOVING 
To Grant Advertising Ltd.: 


Halo Shampoo and Colgate 
brushless shaving cream, both 
manufactured by Colgate-Palm- 
olive-Peet Lid., from May |. By 
this arrangement the present 
agents, Masius & Fergusson Led. 
cease to be responsible for com 
petilive accounts. They continue 
to handle Palmolive soap, lather 
shaving cream and _ brushless 
shaving cream, Colgate dental 
cream, Lustre-Creme shampoo 
Fab detergent, as well as Ajax, 
a new household cleanser which, 
it is understood, is now being 
tested prior to launching 

To Napper, Stinton, Woolley 
Ltd.: Gordon Moore toothpaste 
This account has been relin- 
guished by Sells Ltd. 

fo Alfred Pemberton § Ltd.: 
Metropolitan Police recruiting 
campaign, in national dailies, 
ondon evenings, general interest 
weeklies and monthlies, and twe 
provincia! evenings, to the end 
of June 


NEW ACCOUNTS 


To Lendon Press Exchange 
Ltd.: Eskra Lake range of suits 


ind odresses “for the young 
matron,” which is to be launched 
in autumn by Strelitz Lid. Ad- 
vance campaign im = Drapers 
Record and Fashion and Fabrics 
now running 

To Everetts Advertising Lid.; 
Louis Newmark Ltd., who are to 
launch an inexpensive mass 
produced watch. Campaign start 
ing at the end of this month in 
national dailies and Sundays, 
Radio Times and trade Press 

To Alfred Pemberton § Ltd.:; 
Plant Productivity Ltd., manufac- 
turers of Maxicrop and Hormo 
max gardening products. Garden- 
ing and horticultural Press. 


Dyequick Products 

who are shortly introducing a new 
home dye Campaign at the 
moment confined to trade Press 

To Allardyce Palmer Ltd.: 
Marvex cigarette douser, manu 
facturer by Marvex Ltd. Trade 
Press 

to Gee Advertising Ltd.. 
Leicester: B. Berwin Ltd., J. & H 
Bartle Ltd. and Mark Nutter 
Lid 

To Tibbenham Publicity Ltd.; 
Continental Tractor (Great 


Britain) Lid., who are to market 
a French tractor in U.K. and 
Dominions Campaign to 
farmers will be launched shortly 

To Spottiswoode, Dixon & 
Hunting Lid: F. Wrightson & 
Sons Ltd. furniture manufac 
turers 

To Williams Publicity Co. 
Led.: Mildmay cigareties, manu 
factured by St. James's Cigarette 
Co. Campaign in northern and 
midland papers 

To D. H. Brocklesby Lid. 
Daleware aluminium wmestic 
utensils 

To Pickersgill Publicity Ser- 
vice, Leeds: E. Illingworth & Co 
(Bradford) Litd., manufacturers of 
Axle box packings, felts, ete 
(selected trade papers).—Long- 
close Engineering Co., manufac 
turers of dyeing machines (textile 
trade journals)—John Cotton 
Gute) Ltd. manufacturers of 
fillings for upholstery (furnishing 
trade journals)S. Morris & 
Sons (Leeds) Ltd.. furniture 
manufacturers (furnishing trade 
journals).—-Beecroft & Co., Ltd., 
manufacturers of clothing mach 
inery (home and Canadian textile 
trade journals). 
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NEW_ CAMPAIGNS 


For Banjo, made by Mars Ltd.. 
in national dailies and Sundays, 
and general interest magazines, 
Starting next month when 
national advertising for Spangles 
is also expected to start. Agents: 
Young & Rubicam Ltd. 

For Eugtne permanent waves, 
in national dailies for three 
months. Agents: F. C. 

Wood & Partners Lid. 

For Addis beauty brush, in 
women's and general interest 
magazines Agents: J. W 
Thompson Co, Led. 

For South African Deciduous 
Fruit Board, to publicise South 
African grapes, in nationals 
Agents) Mather & Crowther Led. 

For Acme and Everite watches 
made by H. Samuel Ltd. $2 
weeks time signals on Radio 
Luxembourg Agents: 8S, H. 
Benson Ltd. 

For Whiteways Cyder, in 
nationals and provincials, general 
interest and women's magazines, 
during the summer months 
Agents: C. Vernon & Sons Lid. 

For Dunlop Fort tennis balls, 
in selected national dailies and 
general wmterest magazines 
Agents: C. F. Higham Lid. 

For J. H. Buckingham & Co 
Ltd., shirts, pyjamas and ties, in 
home and overseas trade Press 
Agents: Secott-Turner & Asso- 
clates, Ltd. 

For Coles Corsair men's 
shoes, in motoring journals 
motor racing programmes and 


TURN TO PAGE 143 


What an Account Executive 
should expect from his Agency 


N ACCOUNT EXECUTIVE who means to reach the top should ask 


himself these questions 


|. Effective Advertising 


Does the agency produce effective ad- 


vertising? 


2. Profitable Sales 


By “effective,” does the agency mean 
advertising that has one consistent aim: 
the securing of maximum profitable sales 


for the client? 


3. Written Plan 


Does the agency provide a written plan 
that states its promotional and adver- 
and 


tising recommendations clearly 
concisely ? 


4. Product and Sales 


Does the agency obtain enough informa- 
tion about the pfoduct and its sales to 
prepare the written plan intelligently’ 


5. Market Research 


Has the agency facilities to do reliable 
consumer and market research—and the 


personnel to interpret it soundly 


6. Media and Production 


Has the agency top grade facilities for 


buying the space needed and mechani- 
cally producing the advertising recom- 


mended. 


7. Creative ideas 


analysis? 


8. Unprofitable Accounts 


ing another client's business ” 


9. The Clients 


this kind of service” 


OUR ACCOUNT EXECUTIVES can answer 


YES to all these que tions. 


Does the agency attract to itself creative 
men and women who fairly bubble with 
advertising ideas keyed to the market 


Does the agency refuse to 
unprofitable accounts and so 
s ending one client's money in develop- 


Does the agency attract to itself, and 
select, only those clients who want to use 


There is an opportunity for another like- 


All products, including 

Bird's Custard & Jellies 

Bird's Baking Powder 

Bird's Golden Raising 
Powder 

Certo 

Grape-Nuts 

Instant Postum 

Maxwell House Coffee 

handle Post Toasties 

avoid 

Birds Eye Foods Lid. 
Frosted Fruits and 

Vegetables 


Chiswick Products Ltd. 
Nugget Shoe Polish 


minded account executive to join our staff. 


Letters should be addressed to the Managing 


Director. 


Young & Rubicam’s present clients are : 


Alfred Bird & Sons Lid. Dictaphone Company Ltd. 


Time-Master Dictaphones 


Ever-Ready Razor Products Ltd. 
Star Double-Edge Blades 


D. & W. Gibbs Lid. 
Gibbs Dentfrice 


Thomas Hedley & Company Lid. 
Tide 


HH. J. Heing Company 1 td. 
All Products 


Mars Lid. 
Banjo 
Spangies 


“Sanforized™ Service 


YOUNG & RUBICAM LTD. 
285 Regent Street, W.! 
Telephone: REGent 0211 (8 lines) 
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ADVERTISER'S WEEKLY 


Al Rvicteriat 


Published Monthly by the 
AIR LEAGUE OF THE BRITISH EMPIRE 


Air Defence 
Service Aviation 


Reserve News 


A.T.C, Cadets 


© Civil Aviation 

© Foreign Aviation 

© Research, Development 
© Technical Notes 


Advertisement Managers 


GALE & POLDEN LTD. 


IDEAL HOUSE, ARGYLL ST., LONDON, W.1 
Telephone GERrard 4171 


The Popular Flying Monthly 


CIRCULATION 23,000 


Aprit 20, 195u 


MEDIA SPACE RECORD 
For week ending Sunday, April 16 


{~~ 


Daily E sprees 


ee | SPACE IN COLUMN INCHES 
Pages | and PRA. 
(wmches) | Display | Classified | Financial | TOTALS 
RE ERR Foi ecm ne std) eta raced 
42 zx 18 | «1,908 7% 68 2 
40 ox W2] tase | 6! 574 1,656. 
ap | 2x if | (182s 124 | 1979. 
70 13§* Icy 1,490 j 7 ise 
“| 22x 803 1,925 R108 
42 | x= 1p | 1805 368 7 2.135 
62 | 2x % | 1,284 2,320 424 3.978 
2x 1,280 oss iz 2,285 
76 | 18x 1 LAaeg 639 5 227 
| Seu 1.382 469) 10 186! 


Sunday Papers 


News of the Worid 10 2x ij 491 u ~ 515 
Observer - 10 2x2 530 67 $97 
People ‘ 10 19 x 18 452 6 458 
Reynolds News 10 mst $19 12 53 
Sunday Chronicle ” 22x 1 - 595 
Sunday Dispatch 10 2x 1 507 29 58% 
Sunday Empire News 10 2x! 586 a So0b 
Sunday Express 10 2-1 90 12 son 
Sunday Mail ol) iS x I 450 7 487 
Sueday Mercury 20 is xt 444 83 497 
Sunday Pictorial 16 ispx ty 7 357 
Sunday Sun 10 | 22 « 1h 631 12 _ 643 
Suoday Times 10 | 22«2hor th 476 6 9 SOL 
Western Independent is 17 =x If 62S) 113} — 739 


Aberdeen Press & Jal 
Bermingham Gazette 
Birmingham Post 
Glasgow Daily Record 
Manchester D. Dis. 
Maachester Guardian 
Newcastle Journal & 
North Mail 
Sheffield Telegraph 
Western Daily Press 


Me 22 x ij 1,237 1208 | 17 2.502 
40 2x it . 38 | it 1,820 
40 24yx 2 9! 2,026 RS 3,080 
72 is x 1067 $50 - 1.617 
6 2x 1,006 357 " 1.360 
80 23 = 2} 1,232 2,564 121 3,917 
) 2st 1,186 1,031 Bs 27253 
3B 22 = 1 1,216 1,166 33) | 62415 
3825p 2 838 2,068 12 2419 


Decalcomania 


(no, it’s not a disease!) 


It’s merely the art of Making Transfers 


and 


_ WE MAKE TRANSFERS 


@ Solid shop-window Advertising Transfers that withstand 
the elements including the youngster armed with his 
Saturday penny (now half-a-crown). 


@ Many NATIONAL ADVERTISERS have learned that it 


pays to specify our transfers for the effective point-of-sale 
| publicity of their products BECAUSE 


@ Their average life being two years they provide almost 

the ultimate in economical point-of-sale publicity—one 

national advertiser remarked the other day that, using our 

transfers, he has the name of his product on 20,000 shop 
windows at a cost of 

3d. PER YEAR PER SHOP WINDOW 


@ When YOU are ready, contact 
ANIMATION 
c ° ™ P - nN Y 


MANNS COURT, BRADFORD, YORKS. 
Phones : Bfd. 21260. Works: Bid 23539 


Aberdeen E. Express 
Belfast Telegraph 
Birmingham E. Des 
Birmingham Mai! 
Bolton Evening News 
Bradiord Tel. & Argus 
Coventry E. Telegraph 
Eastern Evening News 
Edinburgh E. News 
Glasgow E. Citizen 
Glasgow Evening News 
Manchester E. Chron. 
Manchester E News 
Middlesbrough E. Gaz. 
Newcastle E. Chron 
Northern D. Telegraph 
Shefheld Star 

W. Lancs. b. Gazette 
Yorkshire E_ Press 


64 iS x If 1,649 780 16 2,445 
- 25x 2 | - - 
42 22 «x ij 1,569 1,790 22 3,291 
ss 244% 2 Sow 2440 _- 3 
40 2x im, 1148 1.495 - 2,443 
“0 22 =« 1 1,202 1.600 10 2.812 
72 15gx 1 1,961 105 vo76 
72 is x 2 1 549 e455 — 2.104 
42 22x 1 1,37 240 - 3.8584 
36 22x 1 920 1,412 : 2,082 
on is xt 1,266 oat _ Ito 
76 sx 775 1,559 - 2334 
Bs xt 1,328 2.784 _ 4,112 
76 is xt 1,725 1,102 = 2827 
76 is x1 1,584 1,307 6 2.987 
76 1Sgx 1 1,342 1,433 | 2,775 
x1 1,417 1,402 28:9 
& 6x 1 2.029 1,588 -- | 3.617 
22g~ | 3,576 983 = 2,550 


It must be borne in mind when reading these figures that a large 
number of newspapers are still unable to accommodate all the display 
advertising offered them. 

In many instances classifieds are still published in “A” and “B” 
copies. Figures given here and on the opposite page represent space 
occupied in one copy. 


The local Retailer knows 


Mr. Harold J. Sharples, young principal of an expanding 
grocery firm and past President of the Southport 
Provision Merchants Association, says “‘! always read 
and use the Southport Guardian because it gives me 
just what | want to know about the town, its municipal 
affairs and business trends.’ Benefit by his experience, 
use the 


SOUTHPORT 
GUARDIAN 


E. J. WILLS 
118 FLEET STREET, E.C.4 
re CENtrol 2715/4571 
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MEDIA SPACE RECORD ¢ oninued) 


SPACE IN COLUMN INCHES 


eyes 


n 
ca 
oe 


Rugby Advertiser 

Salisbury & Winchester 
journal 

Somenet County Gas. 


eS R88 8 & 
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Cc URRENT 
ADVERTISING 


(Continued from page 141) 


Daily Express, and for Com- 
pere women's shoes, in nationals 
and women’s journals. Agents: 
Scientific Publicity Co. Ltd. 

For Redline motor oil, manu- 
factured ty Redline-Glico Lid., 
in nationals, London evenings, 
and provincials. Agents: Dorland 
Advertising Lid. 

For Airlite Continental Hubs, 
manufactured by British Hub Co., 
in cycling, and cycle trade Press. 
—For Milwards fishing tackle, in- 
creased appropriation in fishing 
papers, The Field, Punch and 
Men Only.—For Tan-Sad and 
Allwin prams, in trade Press. 
For Desmo motor accessories, 
increased appropriation in motor 
journals.—For Seddon Commer- 
cia] Motors, in commercial motor 
journals. Agents: A. N. Holden 
& Co., Ltd., Birmingham. 


OVERSEAS CAMPAIGNS 


For Optrex (Overseas) Ltd., 
eye lotion. in daily Press in 
Malaya (English and Chinese 


papers), British East and West 
Africa.—_For Vine Products Ltd., 
V.P. Wine and Votrix, in daily 
Press and cinema publicity in 
Nyasaland and West Africa 
For. de Kuypers and Geneva gin 
and schnapps in daily Press and 
cinema publicity, in British West 
Africa.—For Scott's Emulsion, 
in Gold Coast Press, buses and 
cinema _ icity. Agents: 
Export Advertising ice Led. 
Star Engraving 30th 
Birthday Party 

More than a hundred people, 
including many leading Manches- 
ter advertising agents, were pre- 
sent at the dinner dance held at 
the Midland Hotel, Manchester, 
last Friday to celebrate the 30th 
anniversary of Star Process En- 
graving Co., Ltd. 

The toast of the company was 
proposed by Mr. C. Nicholls and 
responded to by Mr. 
Thomas, and that of the guests. 
by Mr. Thomas, 
responded to by Mr. J. Newton 
and Mrs. M. C. Osborne 

A large birthday cake and a 
cabaret show were both much 
appreciated. 


' showcards @ 


* catalogues - packaging 


: booklets 


@ press advertising * posters 


ADVERTISER'S WEEKLY 
eeeeeeeveeeee eevee ee ee 


BENNETT WILLIAMS 
(Advertising) Limited 


offer a 


complete advertising service 
P , 


to clients who are 


seeking original ideas 


and first class artwork 


please write to 


W. FURNESS, D.A.A., A.LP.A. 


Managing Director 


Bennett Williams (Advertising) Ltd, 


Dean House 


Phone : 


Piccadilly » Bradford 


23991 
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THE 


ANNUAL DINNER 


in aid of funds for the 


READERS’ PENSIONS 
COMMITTEE 
will be held at the 


CONNAUGHT ROOMS 
LONDON, W.C.2 


on 


SATURDAY, MAY 13, 1950 


6M for 7 p.m 


In the Chair 


E. GLANVILL BENN, Esq. 


Donations addressed 


to E. Glanvill Benn, Esg., at 


Bouverie House, Fleet Street, E.C.4, or the Hon. Secre- 


taries at 
acknowledged 


1 Gough Square, E.C4, will be gratefully 


Space kindly donated by Advertiser's Weekly 
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ADVERTISER'S WEEKLY 


THAT W. Hinks, a governing 
director of J. Walter Thompson 
Co., Lid., arrived back in England 
from me U.S.A. last woe -end 
* 

Mark Abrams tt been 
reappointed, by the President of 
the Board of Trade, to member- 
ship of the committee for advis- 
ing the Board on the 1951 Census 
of Distribution 


THAT 


* * 

THAT J. H. Miller-Wheeler has 
been appointed hon. secretary of 
the Scottish branch, LS.B.A., in 
place of Norman Widger, re- 


signed for health reasons. 


Mervyn Francis, account execu- 
tive, Foote, Cone & Belding Lid., 
with his bride, formerly Miss Pat 
West, of Outdoor Publicity Ltd., 
after their wedding at Gravesend 


F.¢ 
WS. Crawford Lid 


he won in Crawford's individual 


Folkard, assistant executive 
. with the cup 


darts tournament. The 
presented by G. (¢ 


cup was 
Warren 


director, at The Cogers, Salisbury 
Square, when the Crawford team 
met one from Kemsley House 


\O TIMES 


We Hear— 


Arai 20, 1950 


THAT Cecil J. Furlong, adver- 
tisement manager of the Irish 
Press, Dublin, and vice-chairman 
of the Publicity Club of Ireland, 
was married at Gilasnevia 
Dublin, last week to Miss Maxine 
Doyle 

. * * 
THAT L. Cooke, advertisement 
manager of Hiffe’s British Engin 
cering, playing a six handicap in 
the Spring Golf Meeting of the 
Laundry Industry Sports Club on 
Monday, won with a score of 76 
both the Serre Gold Medal and 
the Lane Challenge Cup. A keen 
amateur golfer, he has won many 
awards in the past. Last year he 
came second in the Harry Vardon 
Trophy. 

* * 
THAT, to draw attention to the 
value of Lilliput as a medium for 
beer, George A. Cooper, adver- 
tisement manager, 
bottles of Flower's Specie] Brew 
(advertised in the currer( issue) 
to leading agents 

* * * 


THAT Dr. Hans Herman, chair- 


man of the Public Relations 
Society of the Netherlands, pro- 
fessor of journalism at Nijmegen 
University and lately ublic 
relations officer to the Dutch 
Prime Minister, is paying a flying 
visit to this country at the end of 
the month. And 

* * * 
THAT to give members of the 
Institute of Public Relatiens an 
opportunity to meet him, a 
special lunch-time meeting is 
being arranged at the Planning 
Centre, King Street, W.C.2, on 
Thursday, April 27, when Dr. 
Herman will talk on “Public 
Relations in Holland.” 

* * 


THAT Phillip Harris, coast man- 
ager for West African Publicity 
Lid., arrives in London this week- 
end from Lagos, Nigeria, for four 
months’ leave 

* 


* * 
THAT initial expenditure on all 
types of publicity for the Irish 


Red Cross fund raising drive ts 
ectenated at &6z0 And 


THAT Leed Kitenia 1s atti 
of the fund raising committee for 
19480 


* * * 
[HAT Major Alan Simpson, 
public relations chief, Northern 


Command, ts taking a party of 
SIX North-country editors to visit 
British troops im Austria and 
Italy 


7 F. Bishop, advertisement manager, London Counties Newspapers, 
recently made a deliberate spelling mistake in each of the composite 
pages run in eight of the group's newspapers, in conjunction with the 


stage show at the Leicester Square Empire, “Spring on Parade.” 
Readers were invited to spot the errors, and here are Mr. Bishop and 
Ronald Lee, exploitation manager, Meiro-Goldwyn-Mayer, and six 


of the Empire Girls, judging some of the 10,000 entries. 


THAT “Freddie” Harradence 
left the nursing home where he is 


ADVERTISING 


staying at East Peckham, Kent, DIARY 

yesterday (Wednesday) to make a tay. April 

quick visit to Fleet Street for Society oF Diretoma Mespens 

luncheon, returning later by car. os TE §=6ADVERTISING §=AssoCIA- 

ron —Yoraswiee Baancu Week 

* . * end study group a at 

. Cairn Hydro, Harrogate pm 

THAT Iain W. Lyon, of the | Monday, Apri 24 


Asremeen Puesticity Cive 


ge planning department of Monthly luncheon. Speaker. Marcus 


S. Crawford Ltd. and J. 


Milne. Clifton Hotel : 
Hunter Fairley, of Crawfords First Street CuumMN CuUB 
depar te b a Annual general meeting. Si. Brides 
export department, are | wth con- House, Salisbury Square. 4 p.m 
nected with next month's London Teesday Aprt 28. a 
oa, ewsrartn “<TeTY anua 
Scottish Drama Festival, spon- dinner. Dorchester Hotel, 7 p.m 
sored by the London Scottish jednesday, April 2. ee 
Socrery or DITORS ney 
Drama Guild And Hodeson on The History of 
* * * Stationers’ Hall and the Company.” 


Stationers’ Hall 
Tharsday, April 27 


&s pm 


THAT lain Lyon is playing. the 


, Cu or Leeps 
leading role in the London Perth- re 6 ie 
shire Association Players team West on “Publicity Oils the 
J. Hunter Fairley, also appearing, eee ng Bee Ra 
is honorary secretary of the Prides. prit 28. . 

« . ~ - - VBLICTTY cius or ONDON 
Guild, and is concerned with the Oy a lg AB 
organisation Woot Secretariat Savoy Hotel 
* * * London Mel - m 
c NDON 
THAT the public relations de- Gerald Barry on "The 1951, Exh: 
partment of W. S. Crawford Ltd bition Waldorf Hotel. 6 pm 
was responsible for a_ leaflet bey A Sates Mansoens 
distributed recently on behalf of Association. Luncheon meeting 
the National Federation of Con- Cease ree eg. 
Structional Glass Associations, to Test Final Waldorf Hotel 
\ . . » 6.15 
1.P.'s, newspapers, and leading Webmin, Cay & 
personalities of allied trades REGENT ApverTisina «=—-_« CLUB 
And Annual mecting Royal Society of 
Arts Hall John Adam Street 
* * * C2 615 pm 
THAT the folder, which seeks a Pusueiry Crus oF Noa 
i" * Wates Vist wo North Wales 
reduction in the 100 per cent Weekly News, Conway, $45 p.m 


purchase tax on hanging mirrors, : May - a ote: Gani 
bases its plea on quotat:ons from os og nel A de 


Evening mecting Willoughby F 


Francis Bacon (“No people over Dyer on Advertiane | ia India 
. : oday oval thenaum 

charged with tax is fit for Em- ADVERTISING ASSOCIATION, Lun 
pire’) and Johnson's dictionary cheon. Lord Mackintosh on “The 
(Excise: a hateful tax levied upon text Convention Claridges Hotel 


commodities) 
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Area 1980 


PUBLICATIONS NEWS AND NOTES 


“ Vogue” Carries 
Record Ad. Total 


The April issue of V 
which features Paris collections 
shoes and accessories, carries the 
largest volume of advertising in 
the history of the magazine (ex 
cept for its Coronation number) 

124} pages in a total of 180 
pages 


The specia! large editions of 
lliffe’s Autocar and Motor Cycle, 
flown to New York in time for 
the all-British motor, motor 
cycle, and cycle show there, are 
noteworthy for. the amount of 
full-colour advertising they con- 
tain. The Autocar, 204 pages 
plus covers, contains 141 pages 
of advertisements, many in 
colour, and more than twenty in 
full colour. Of the Motor Cycle’s 
124 pages plus covers, 73 are 
advertisements, some W being 
full-colour. 


Changes in layout and typo- 
graphy effected by London Typo 
graphical Designers Ltd. are em- 
bodied in the April issue of 
Motor Industry. The title is now 
in Tempest, heading a full page. 
full-colour, advertisement, text 
face is Times 326 series, headings 
are in Bodoni and Times. Of the 
192 pages plus covers in this 
issue, 105 are advertisements 


Overall area of Homes and 
Gardens is increased to 11 in. x 
8} in. with the May issue. At 
the same time a _ three-column 
unit is introduced (column width. 
2 5/16 in.) making 13 and 2/3 
page spaces available 


British Farm Mechanisation, 
hitherto for export only, has be- 
come available in this country 
from the April issue (March 25), 
price 2s. At the same time the 
bi-monthly Farm Mechanisation 
ceased separate publication and 
was incorporated. A poster and 
Press advertising campaign is 
planned: extensive use is to be 
made of weeklies in agricultural 
districts 


From next week circulation of 
Amateur Photographer. published 
by Associated Hiffe Press, is to 
be mereased to the maximum 


ARTISTS AND 


possible with existing printing 
facilities There will be more 
space available for advertising 
and editorial content is to be en 
larged by ¥40 per cent. Prive 
increases from 6d. to 9d 


A circulation promotion drive 
has been organised by the British 
Council to introduce the British 
Medical Bulletin (© a wider 
medical readership overseas, and 
45,000 prospectuses are being 
distributed through agencies all 
over the world. Advertising is in 
the hands of Roy Hardy 
Advertising 


With its April 15 issue, The 
Machinist is SO years old A 
handsome issuc, it contains some 
2™) pages, printed on art paper 
more than 130 being advertise 
ments, Many in cojour 


From the May issue, Coal 
mereases size to 40) pages, and 
reduces selling price from 6d. to 

A new position, full page 
black and white inside, is being 
introduced, and the rate for the 
half-page space has been reduced 


The April issue of World 
Traveller (British edition), has 
covers which fold out to double 
width, providing an additional 
full-page full-colour spac: at the 
back, taken by Smiths Clocks. Of 
the 32 inside pages, nine are ad 
vertisements World Traveller 
has been placed on American 
Overseas Airlines aircraft Tor 
three years. 


New and «evised edition of 
London Visitor, published by 
Pyramid Press Lid.. has a new 
cover, a full-colour London 
Transport map. moproved cinema 
and theatre maps, all the previous 
information amended and 
brought up to date, and a price 
reduced to 2s. 6d. Display ad 
vertisements have now been 
admitted 


The London Weekly Diary of 
Social’ Events is to issue a 
monthly overseas edition in May 
Printed on thin paper, it will be 
flown to banks, airlines, travel 
agencies and business firms for 
presentation to their clients visit 
ing London. In many cases it 
will be bound in a cover designed 
for the recipient Like the 
weekly edition, it will carry 
advertising 


PHOTOGRAPHERS 


! 
| 


ADVERTISER'S WEBKLY 


“MAY-TIME" 


ISSUE OF THE 


NKETCH-MAY 2 


Rationing gone .. . SKETCH 
Special Numbers coming back! 


On May 24 The Sketch MAYTIME Number will 
be a great advertiser and reader occasion. May- 
time . . . when the pulse quickens and purses 
open freely to buy the frills, flounces and fancies 
of Spring. 

With all Winter's garb aside, the young and 
vivacious readers of The Sketch will be in spending 
mood ; eager to be informed by Editor and advertiser 
alike on whatever ix up-to-the-minute in dress 
for continental travel, formal town and country 
occasions, and especially for sport and lounging 
on lake, riverside and the seashore. 

For whatever you sell in the Spring of the year 
you should book space big or small, as you 
wish in the MAYTIME NUMBER of The Sketch. 
ALL FIVE four-colour pages for the issue have 
been sold. 

Your enquiries —by letter or on the ‘phone (HOL- 
born 6955) shall receive my personal attention : 
GEOFFREY PHILLIPS, Advertisement Manager, 
Commonwealth House, “New Oxford Street, Landon, WoCA 
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ADVERTISER'S WEBALY 


Fresh- readable -interesting 


MECHANICAL WORLD 


AND ENGINEERING RECORD 


1S INDISPENSABLE TO ENGINEERS 
Put it on your schedule for technical advertising 


cnmotr a COMmPanr miTEO. 


stOroRo 


STREET. LONDON WC) 


ont we Peano ESTER 


ae 
vw 


Colour Photography 


Our studio is staffed by artists who can 


express their ideas, and yours, 


in the 


medium of photography. 


ring 
western 


McLeish and Macaulay 


THE STUDIO, 44 QUEEN'S GATE TERRACE, S.W.7 


Guick SERVICE 


Rota 
used of Multitith a-* quailty 


omer support 
2691 —where 


4 
Oo oened Lithograpbic Co 


invited to coumacs the 


you will receive courteous 


“ALLAN” SERVICE 


Many concerae eg a 
7 to anubed plate read 


he Strand 


»y for yout 


machine 


E STRAND LITHOGRAPHIC CO. LTD 


iS) FARRINGDON RD. LONDON E.C.\. Telephone Terminus 2691 (4 lines) 


SILK SCREEN ARTS L? 


97 SHIRLEY ROAD CROYDON 
adDDISCOMBE ,14 76 


WIGHEST GRADE SPEEDY SERVICE 
CLEAN & SHARP ) EXPRESS & 
CRAFTSMANSHIP DELIVERY 


| THERE IS NO SUBSTITUTE for EXPERIENCE 


Rathbone /241 


wae eof cure| 
- i ~— 
COLOURED ENLARGEMENTS 


up to 80 sq. fr. in one piece 


The Aareurpe Co. Led, Brownlow Rd. 
London, W "Phone: EALing 2691 


Third Edition 


Modern 
Illustration 
Processes" 


ByCharies W. Gamble, O.B.E., M.Sc 
Tech. Recognised throughout the 
printing trade as the authority on 
iMustration processes. Iilustrated 
472 pages. 30/- net. 

“A GREAT BOOK that places in 
the hands of printers, process men 
and all concerned with pictorial 
reproduction, a key to the under- 
standing of the many problems 
involved. '* — BRITISH PRINTER 


Pitman 
Parker Street, Kingsway, London, W.C.2 


Area 20, 1950 


R.T.-S.A. Secretary Hits Out 


With the growth of competition 
there is «a tendency for an 
mercuse m mesreprescntation of 
goods advertised. declared Mr 
Roger Diplock, sweretary of the 
Retail Tradme-Standards Asso- 
ciation, when sneaking to the 
retail distributive trades’ section 
of Sheffield Chamber of Com- 
merce recently 

Mr. Diplock produced articles 
which he alleged had been mis 
represented, mcluding a paw ot 
stockings marked “Nylon, pure 
silk” which contained 2:7 per cent 
nylon, 8-2 per cent silk, 52-4 per 
cent rayon, and %6 7 per cent 
cotton 

The Board of 
was the worst 
description As 


Trade, he said 
offender in mis 
an example he 


referred to “wool” being given 
official sanction when applied to 
cloths containing only 15 per 
com of that fibre 

These things made u difficult 
to prosecute offenders Mr 
Diplock stated 


B.D.M.A.A, Luncheon 
Date Altered 


Date of the luncheon 
the British Direct Mail 
ising Association is to 
the Waldorf Hotel, London, in 
honour of Mr. Harry Porter, 
president of the American Direct 
Mail Advertising Association, has 
been altered to Monday, May & 


which 
Adver 
give at 


Legal and Gazette 


“Systematic Misrepresentation ™” 


, 
Says Judge 
a 
Nouce of appeal has been given 
Property Publishing Co of Lendon 
against the judemem. given on Monday 
im 4 case recently beard at Norwich County 
Court concermng « contract for adver 
tising in the Norwich City Foothall Chub 
programme in favour of Norwich 
hoensee 
Harry F. Green of Woodcock 
public house. Norwich, had been sued 
for 71 guineas for an advertisement io 
ihe Programme 
Giving judemem. the judec said the 
clam aroxe under an aarcement by which 
defendam underwok w take an adver 
usit’ space im the programme for three 
paying seasons The 21 guineas 
pakl to la a month 
pPlaymmg season began in cach 
haree was paid for the 
and ultimately for the 
but the third paymen 
m madJuly last year, had amt been 
The action was Drought to recovey, 
payment The main defence was tha: 
the contract was voidablc and had been 
repudiated by defendam on the ground 
fraudulent Mmusrepresentation as tt its 
terms and effect it was «aid (hat 
Green signed the contract relying 
an assurance that # Was & contract 
year only 
Honour saxi that Mr Young, 4 
partner in the plainufl firm. was alleged 
to have read out the contract, bum 
Omited all reference to “three playine 
seasons 
On the plaintiffs own documents 
and without relying upon a word of 
evidence from any dissatisfied advertiser 
1 am satisfied that the plaintiffs’ have 
systemaucally misrepresented both to Mr 
Green and w at least four other peop'c 
the duration of them contractual hability.” 
said the jude lt & true that this mes 
representation relates to the question 
whether the contract is for three years or 
4 minumum of four years, whercas we are 
not concerned here with thar particular 
question But a firm which does detiber 
ucly and systematically mintead adver 
ters as tO whether a contract m for a 
ite ce om AyMmum sw ment 
unhkety ft wnlar merepre 
the duration of the 
aime senatures i 


Grde Pate Os coupled with the 

t advertsers, satefied him that 

om thes case « was perfectly) atte for him 

sooem the evadence of Mr Green and 
hie witnesses 

He dismissed the plaimutls 

the charge for the third scaton On the 

counterclaum be rescinded the contract 

There was @ claim for damages for deceit 


clam tor 


Relie&Printed 
LETTERHEADINGS 


Nithout Steel Dies / 


His Honour said, bot be was aot satisfied 
that such damages were proved and he 
awarded none As a claim for the fourth 
season's charge was involved in the action 
and having regard to the fact that other 
clams were indwectly involved he thought 
he ought to order that the plaintiffs. pay 
the defendant's costs on wale C wth 
decreuvon w the Resiwirar on the 
discretionary items 

M { Stevens. for plaintflx 
imumated that nouce of appeal wou'd 
be given 


New Com 


(Sith 
t Stafford Street, Liverpool 
capital: £1,000 


Publicity and sales 
Nominal capital 
N. Davis 


promotion 
£2,000 
“ua 

V 


services 
Directors 


iS Dover Steet 
Coventry Manutacturers of clectrical 
advertsing signs Nominal capital £3,000 
Directors t. ©. H. South, Winifred FE 
Smith. 1 A| Munden and 1. Buckler 
Richard Sh Studies Lid... it Chunter 
Grove, 5.W.10 Te take over business 
of advertising photographer and phow 
graphic consultam carried on at 1! Gunter 
Grove, 5.W.10. by Richard Shrarpe 
Nominal capital: £2,000. Directors: R 


new 
taken from the Daily Register complied 
®, Jordan and Sons, Lid, Company 
Registration Agents, 116 Chancery Lane, 
Londen, W.C.2.) 
Me Watt Peraact. chairman 
Wessex Associated News Lid 
of the Bath & Wilts Chronicte and Herald 
ind other newspapers, left £17118 166. Sd 
eros, £14,151 Rs OG net 
Miss Piten Cisse Overron 
40 years London representative 
South port Wisttor Oldham 
Preston Herald The Western Tete 
los od eroes 


for nearly 


Courtersy Watiam Hasnwies 
chairman of Wiliam Pile itd. prop 
ctors and publishers of the Surrey Count 

ld Pi 


de 


graph, ieft £5,013 
Ma. Haeev Guise 


ot the Redditch 
£2,715 is. ld. grow, £2.44 


“> POSTER SITES 
BULLETINS 
G. F. KRUSE 
LTD. 


37, Spring Street, W.2 
PAQOINGTON orae/) 
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POINTMENTS VACANT 


To a good 
ARTIST 


We have a desk for you, all 
studio facilities free, plenty of 
work on a free-lance basis, a 
weekly drawing account and you 
can still work for your existing 
clients 


Telephone or come in and see us 
at any time 
8.S.P. STUDIO 
36 SOUTHAMPTON ST. STRAND, W.C.2 
Tel. Temple Bor 9920 or 048) 


CREATIVE ARTIST wented for firs 
class primed matter. mainly Labels and 
Showcards cw and practical ideas 
requared Knowledge of printing pro 
coowes Importaat. Apply im first mestance 
with details of age. training. cxpericace 
and semples of work Mate salary 

linthographic Co 

Midland Rosd. Walsall 

SALARIED SPACE representative for 
oid cwablehed group of moter wade 
Publcatvons Ceod vopportunity for 
the right man. Apply stating cxapernencc 
and salary required 
fox 139 Ad Weekly 180 Fleet St EC 4 

LAYOUT ARTIST required for Srostes 
uve West End Agency Aue 


Permanency for rem man . -- 
week Write staung cxperience. salary 
required to 

fox 135 Ad. Weekly 180 Pleet Si EC4 


SUDAN GOVERNMENT 


MINISTRY OF EDUCATION 


requires @ 


TECHNICAL ADVISER 
(PRODUCTION EDITOR) 


aged 13 co @. for service in the 
Sudan Candidates should have had 
several years expervence with a 
good publishing company and be 
capable of taking charge of the 
production, lay-out and distribu 
tion of educational publications 
inchading a fortmeghtty magazine 

* Appoimement will be on Short 
Term Contract for a period not 
exceeding tr years on a salary scale 
of CE.600 to £E.1.350 Special post 
service bonus 


Cost of Living Allowance varying 
berween (6.180 and (6.390 per 
annum according to the number of 
dependents & at present payable 
and, subject to certam henetations 
an Outfit Allowance of (£60 « 
payable on appomiment. There « 
a present NO INCOME TAX in 
the Sudan Free passage on apport 
ment Full parteculars and applica 
tion form may be obtained on 
application to 
London 


WELLINGTON HOUSE 
Buckingham Gate, London, 5.W.! 


Please mark envelopes ‘Production 
Editor 


Sudan Agent in 


WANTED young man with experience in 
copy Departmem of Agency of Tech 


nica Publication, for Adverteing 
Departmen of rade lournal Pro 
gTOwve Positron 


fox 118 Ad. Weekly i850 Pleet Si ba 
\ WELEANOWN FLEPT STRED 
NOY requires an cxperienced Pram 
Managet with a thorough knowledge of 
all printing processes Apply giving 
details of experience and salary required 
to 
Rox 158 Ad Weekly 180 Fleet St BC4 


47 


CLASSIFIED ADVERTISEMENTS 


RATES: > “we - y- VACANT 4s. per tine AgvesrenaanTs WANTED 
Dinpiay pare! 30s. other ctassifications 4. od. 


Additioant fee of . 
tasertions, 5° om 13, 164, ow de, 15 
tasertions MUST BE PREPAID. 


+ Cheecery 
APPOINTMENTS VACANT 


PUBLICITY 


Well educated young lady 
required as junior in Publicity 
Dept. of large engineering firm 
for recording, indexing and 
captioning photographs. This is 
an interesting position and other 
duties will be added when 
ability is proved. Enthusiasm 
for publicity work essential 
Offices in N.W. London suburb. 
Applications giving full details 
and salary required to 


Box 964 
Advertiner's Weekly, 180 Fleet Sc., £.C.4 


MAH. ORDER A Company that will 
rapidly become widely known im the 
Mail Order business & now looking for 
a man 225 who i& experionced in 
typimg, keeping cflicieom rccorfs and 
prepared tackle all jody assocmted 
with mail-order XS god commencing 
salary and future prospects are assured 
to the oaht person Offices situated w 
West End of London Send fullest 
deta tw 
Box 154 Ad. Weekly 180 Fleer St bc 4 

ASSISTANT PRODUCTION MAN tor 
Publicity Department Aged 21 to 25 
years of veed sppearancc ond 
approach on ne caperiom c with 
Agemy or Pubhety Department 
ewential Must have koewledge of 
1) pography cobouwr printing Black 
wdering and costing Aim) cCAperioncs 
m stock record-Aceping Write, giving 
Mae. Previous cmiplovers and experience 
and sslary tequired to 
Hox 140 Ad. Weekly 180 Fleet St BO4 

SMALL, OLDASTABLISHED FIRM o/ 
Publishers require caperienced Adver 
tmemoem Represemtativ« heaving goed 
eoonectiom with Agencies for pore 
growivc farming journal now capanding 
immense Opportunies for first-class 


man 
Box 1% Ad Weekly 180 Pleat Sw C4 


REPRESENTATIVE 


required by progressive com- 

mercial art studio. Experience 

essential. Write full particulars 
Bos 180 

Advertiser's Weekly, 160 Fleet Sc., £..4 


KEEN YOUNG MAN required for Wew 


tad Advertheng Depertmenm of tare 
light chgincering Company Must have 

ompicted National Service Age not 
over > Some cupericn: of printine 
layenut and production 
owen Apply stating @ cdms 


ten, experionce and salary required to 
Hos 129 Ad. Weekly 80 Pleet St Pe 4 
A RAPIDLY cxpanding display organ se 
hon require the services of 4 young 
swics fepreseMtative must be keen and 
‘live with good personality 
Bow 122 Ad Weekly iso Pleer Si hae 
OLD ESTABLISHED Wee End Com 
feny wectaleing io Displays, ( ut-outm 
ond Showcards. require resident creative 
artint Write ating capericnce and 
salary tequircd Harris Advertieing | td 
Ww Kingly Sweet. Wil 
SPACE SALPSMAN for cmema med 
throughout Scotland. Hi 1 Cums 
son and part capers xa openine 
fw really live man Appty 
Hox 120 Ad Weekly [80 Fleet St Pt 4 
YOUNG ARTIST required am 
«w demgencr of display Ofgetication 
experienced im ieticring layout and 


able w work from rough usual 
Knowledge of sik sureen proces would 

an additional advantag W rite 
“etme detaitk of cepertonce salery 


reuuered 

Ros 121 Ad Weekly 180 Pleet St bt 4 
YOUNG ecnerectc male = representative 

required for telepbone work on national 

Daily Some ecxperience cwential 

Wete for appoimument to 

Row 124 Ad Weekly 180 Pleet St BC4 


PUBLICTT) DEFARTMEN! f well 
koows Engineering Cormepeny te View 
Riding. requires « capetic layout man 
able to make Own visuals. write forceful 
oo eed tehe geod quality Photo 


graphs t agincerning bach ground 
omenta dm rect 
Mite me « capen 
ence, and salary Publicity 
Manager 

Box to2 iw? Plee St BCs 


GREENWOOD 
ADVERTISING 


require Creative Layout 
Artist, able to design and 
mark up for type. Agency 
experience essential 
Opportunity for young man 
eager to improve. Apply by 
letter for interview 
47 SALISBURY COURT 
FLEET STREET, LONDON, E.C4 


ADVERTISER'S WEEKLY 


McCANN-ERICKSON 
ADVERTISING LTD. 


require a 
FIRST CLASS 
LAYOUT 
ARTIST 


experienced in 


National Advertising 


APPLY 


110 Jermyn Street, $.W.! 
WHITEMALL Sat! 


ALFRED PEMBERTON LTD.. 


require 
wm Opry typ for A ccuutt. * 

Pertmen Fivedlay week Pic asant 
working condition Appt Sul 
Mansert, 9) Park Lane Wt 

YOUNG ARTIST roquited for Studi 
Fest daw ttering = cwse teal Agem 
ceperrem preteraMe W ric “oti: 


salary required w 
Hox 1S! Ad Weekly 180 Pleet S BO 


TST. Good prospects for man about 
iS wth creative ability and caperence 
m leyout, lettering and colour work 


iteyd, 42 Maiden Lane wc. 
TEM ‘749 
ENGINEERING ARTIST tw prepere 


perspective drawings of mactune parts 
afd plan tatiakal publneatons = Cont 


eopperunty for nett man R ctaprint 
Honeypot Lane s 
CREATIVE LAYOUT MAN. An adver 


towne Agency i» London feqere an 
esperienced young layout men capable 


of adjusting bee own seme Able to 
xecute cheat uals, bul fot never 
ar hioehed drawings at = scared 
“4 typography and sdapie 

val) = =6Fivedday week 8 ‘Swlary 

up to £7 per week according te caper 


ence Write full detaits 
requrcd, bul fo specimen. & 
Rox 181 Ad Weekly 180 Pleet St bad 


wchuding salary 


COLMAN 


& VARLEY LTD. 


M Grosvenor St., London, W.! 


have vacancies for 


TWO COPY DETAIL 
ASSISTANTS 


who are fully trained and 


experienced 


Apply with full details to 


STAFF MANAGER 


PRENTIS 
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Pome) 


ADVERTISER'S WEEKLY 


WELL. KNOWN MAGAZINE require 

~~ <Awmant for Editorial and 

' eal shutt Applicants mu 

wa ve & rere bode “ ~wevme techn 

calitie, and typography Some repre 

soMaetion unm advertisements will alec Pe 
Write ¢ 

, 1 Ad Week im) Pieet St FC 4 


PIRSTATLASS lcttering and layout artist 
reuumed for Mogresave london 
Necn Apply 


Row % Ad. Weekly 10 Pleet St C4 


MORGAN & SWAN 


To 


FURTHER 
EXPANSION 


Special Opportunities 
for the following: 


TECHNICAL ARTISTS 


Must be capable of executing 
first-class perspective draw- 
ings in line and airbrush from 
blue-prints 


LETTERING ARTISTS 


Must be capable of executing 
script with character and 
style, and block lettering with 
first-class finish 


FIGURE RETOUCHING 
ARTISTS 


Must be capable of retouching 
fashion photographs in B/W 
and colour 


ONLY TOP ARTISTS NEED APPLY 


Write or phone for appointment 


PRI 6611 


NORTHWAYS - LONDON - N.W.3 
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CLASSIFIED ADVERTISEMENTS 


PPOINTME VACAN 


ADVERTISOMENT DEPARTMENT 
wal sertes of 


” newspapers (Fr Jom 
terk «= preferat with 

riemee. t jo make-up 

at Ouse 

, ible works semita 
Yuperannuation seme ava We 
fullest particulars ® os 

sperience and salary requir t 
149 Ad Werk wm) Fle Sea 
WanthD. ' 

pace salowmar ned 
WOT Ewes oF , 
om near London te 
eo t ark ” 
short peru " 
xood ma ing 
Apply 


experienc atl salar ure 
on 133 Ad Weekly 180 Fleet St EC 4 


LAYOUT MAN 


An opportunity occurs for a 
young layout artist to gain 
further experience of both 
advertising and editorial layout 
design, with a rapidly expanding 
firm Sound knowledge of 
typography essential with ability 
to do act work and occasional 
finished lettering. Position suit- 
able for a person living in the 
S.W. Area, age 25. Write giving 
particulars and salary required to 
Box 979 
Advertiser's Weekly, 180 Fleet Sc. E.C 4 


th 
salary 
tween | ond 4 ats 
spent all. of practically 
nem life tn achvertinimg 
bath { that uw 
ma der ¢ tes 
ter sd vertisement 
amt theld ave whe f ’ 
“iicy behind them. th 
oS st has been the ' 
t ver s. bear itm 
vs fair We want this man as pl 
sml oroducer m Mel im our mal fer 
hy eeaere Lal will : rend t 
miact with client. om tne Pp. an 
‘ hall ha Ample foasn t ne 
bat , es now and in the future 
umng hie ( , ur man 
. t 1 like ‘ atin um 
the ti Place and subsequent Wee 


ou Naprer, Suton A Wool 
14 1% Creat Chapel Street. Londen Wo 


™ LIVERPOOL Advertising and Sales 
{ r 


fanager Nationally known Com 

pany requires young man (aged 20-20) 
‘ t na Awistant ! will t 
nam wud rT ndence 
at teed ve Oo an t * iJ 
“t ulin ff Jun ’ M 

cnn renalit willing and Su ake 

Permanent and proerces , to aeht 
me u particular Jucation 
um “we af slary 

Box i64 Ad Weekly 180 Fie a4 


LETTERING ARTIST 


We can offer you plenty of work 
if you will come inside. You can 
have a salary or work on a free 
basis with a 


drawing account, and we don't 


lance weekly 


mind you working for your 


existing clients All studio 


facilities are available 


8.S.P. STUDIO 
36 SOUTHAMPTON ST., STRAND, W.C.2 


Telephone Temple Bar 9921 
ANSSESTANT io ADVERTISING 
MANAGER required West | 
Compan i | fa ing ¢ " 
P ' P . ! 
s ke ‘ ' 
Km ue 4 ' ‘ 
ts 1 * ’ Te 
" J Compan mi der ! 
“una Kep 
a ' Ad Week wD he “bea 


AND LAVOUT MAN 


wite full details of 


A. N. HOLDEN & CO. LTD. 
94 Mount Street, W.! 

can provide excellent opportunity for 
whose nagination and pust 


f development 


achhevements show promise 
ledge of Ageney practice and 
with people who ore trying 


education 


required, but send no specimens 


VESt ALtserR 
CG,ood know 
willingness to collabor 

' 


dare essential Ph 


CrPericnes nal 


ASSISTANT TO 
GROUP EXECUTIVE 


REQUIRED 


The man we re looking for ms a younguh 
versacte chap with the ability and 
ambition to move up in the advertising 
world He's essentially creative, with a 
definite flar for writing fresh. convince 
ng copy But his creative ability is 
tempered with a both feet on the 
ground’ approach to chent’s problems 
which has come from general experience 
im a London Agency. He's not afraid to 
thoulder espontubility—will welcome 
the opportunity to assist im campaign 
planorng, chent contact and che internal 
management of a group of worth-while 
accounts. Salary Right for the right 
man. And if the ‘man’ turns out to be 
a woman—well, that's all right with us 
if you think you re the person we want 
write us an interesting letter about 
yourself. But please don't call or send 
specimens just yet 


The Managing Director 


GORDON & GOTCH ADVERTISING 
LIMITED 


75.79 Farringdon Street, E.C.4 


YOUNG 


MAN'S OPPORTUNITY. 
position in small West Bad 
armel youth to 
om fopariments 
production detail 
A Perience salar 


Ad. Weekly 180 Pleet St BC 4 
ADVERTISEMENT LAYOUT DESIGN. 

This jor ff the scope and 
POTlunities sOught after Dy most up 
sod coming layout artists The man 
we want i around 25 years 
has «4 g000 af Waiting and bas spent 

few years working on Nawuonal Press 


ers al 


2 
©. 
r 


sdvertiscmecnts This be regards as bis 
fort while he knows something of the 
anguage { toe bat. above ali else 
Posmesees the aguick perception and 
' y mec ff the = truly cative 
sn HW “ work om direct contact 
with ms ( nm ff yout men of 
wha Studs Ondo arc sagen! 
nn h year and advance 
ment with ability i 
ry our requirements 

arnt om t 1 ws about yoursell 
Hox 145 Ad. Weekly 180 Fleet St a4 
SPRY. BUSY AGENCY requires 4 
atest emetic copywriter fur hie 
thon md trad 4 mimts covering 
iver 1 fsumer goods and 
comet meal products Salary £°S0 
Five-da work Fiect Sireect location 
.) weneta summa r experience 

” 7 first place 

Hor \d Weekly 180 Ficet St bo 


DEPARIMENT { a 


Nv ertising gency require a 

eth Aperionved » keeping Clhents 

Space bowks and charging out Five 
lay week Cal U full details of 
Aperioms t Accountant Ripley 
Preston « tid 4 ¢ armelite 


AY 

Street, E.C'4 
ARTISTS REQUIRED. A first - class 
eeMeral artist reg used 


nt deximning 
Also an ex " 
soupe for <« riht men Write of 
phon tow yPOMNEMC Mt » Maxwel 
( lark iw ® Tudor Street Ft 
Cem thy 
LAVOUT ARTIST. Permanent pro 
Pusitior mn studio i W 
medium-sazed Ager awaits : 
tsualiwer why an produc 
hs and avout 
apd vat ‘ 
, ted tnt ' 


How 189 Ad Weck “) Fleet St Et 4 


CE NERAL REPORTER wanted = for 
weekly per. Croydon Prospects of 
idvancement and salary above the 
N.UJ. minimum 
Row | Ad Week 180 Fleet St Pu 


Aran 20, 1980 


PPOINTMENTS VAC 


ist 
CLASS 


RETOUCHER 
REQUIRED BY 
A WELL KNOWN 
FLEET STREET 
STUDIO 
Write to 


Box 154 
Advertiser's Weekly, 160 Fleet Sc., £.C.4 


COLONIAL DEVELOPMENT COR 
PORATION, HEAD OFFICE, require 
female Assistant for Edinor of quarterly 
journal Pxpericnce in magazine tay 
wt. production. printing and circula 
ton and in typing essential, shorthand 
wn advantage Starting salary £400 
£500 Apply aiving full particulars 
quoung Serta) 1 to Personne 
Manager, 19 Curson Steet. London 
W.1. by April 2h. 1950 

REQUIRED. Arust to do photographic 
printing on free-lance basis Write 
Box 155 Ad. Weekly 180 Ficet St BC4 


C & A MODES LTD. 


require immediately 


Senior 
COPYWRITER 


(man or woman) for press 
and all forms of publicity 
Fashion writing experience 
and knowledge of Fleet 
Street an advantage 


First Class 
CREATIVE ARTIST 


(man or woman) for the 
design of press layouts, all 
kinds of printed matter and 
outdoor publicity Must 
have a flair for fashion and a 
knowledge of fashion illus- 
tration and lettering. Appli- 
cants will be required to 
show specimens of their 
work in the field of fashion 
advertising 


PRODUCTION 
ASSISTANT 


(man) with a knowledge of 
layout and typography 
Aged about 24. Must be 
reliable and have a head 
for detail 


The successful applicants for 
the above positions will 
work as members of a team 
of artists and writers in well- 
equipped premises under 
excellent conditions 


Apply in writing. stating 
age, experience and salary 
required to 


ADVERTISING MANAGER, C & AMODESLTD 
North Row, Marble Arch. London, W.! 


MANE PFACTURERS marketing Nanton 

Advertised Products desire te 
Arum or Cartoonmt who can 
wous material for jllustratqons 
wh specomenms of work if 


18? Ad Weekly 180 Pleet St BCs 
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Aprit. 20, 1950 


POINTMENTS VACAN 


YOUNG WOMAN required for imer- 
esing work im the Advertisement 
Department ot the ADVERTISER'S 
WerKiy No typing or shorthand 
needed Commencing salary £* Write 
(or call and sec) Staff Manager. 180 
Feet Street, EC (Entrance im 
Fewer Lane) 


EXPERIENCED CANVASSERS required 
for Estace Agents Maps. lown Guides 
etc Generous terms Wrie 

180 Fiecet St 


Box 147 Ad. Weekly Ec4 
FIRST-CLASS ADVERTISING REPRE. 
SENTATIV requred for old ecstab- 
lished wade and tcchnical journal. Age 
under 45. Superannuation. State salary 
required 
Box 16} Ad. Weekly 180 Fleet St EC4 
ADVERTISING. Ye man age 
approximately 19-21. required by West 
End Advertsing agency take charee 
of Copy Despatch department Excel 
icM prospe ts uly age. caper 
ence and salary d two 
Box 172 Ad. Week ) Fleet St BC4 
PRODUCTION. occurs in 
London Agency mg man, sec 
approximately who has com 
pieted National Service and has previous 
Agency caperience Good opporunity 
to Progress. Write in nfidence staung 
agc and sa’ary required to 


experience 
3 Weekly 180 Pleet St EBC4 


Assistant wanted in the 


COPY DETAIL DEPT. 
L.P.E. 


Knowledge of typesetting and 
blockmaking processes and of 
advertisement production 
routine. Apply stating exper- 
ience and salary required to 


Box AW447 


London Press Exchange Ltd. 
110 St. Martin’s Lane, W.C.2 


SECRETARY SHORTHAND TYPIST 
required for Advertising Agency, Lon 
don, 5 i lotel igemt capabic young 

3). with bah speeds 

advertising experience 
ive y : Phone for interview 
SLOANE 4003 

PRODUCTION. Vacancy occurs in a 
Lo n Advertising Agency for a 
Production man wih previous Agency 
experience and a thorough know'edgee 
of blocks typesetting and prinung 
The position wi carry a salary of 
approximately £650--i700 per annum 
Write onfidence to 
Box 992 Ad. Weekly 180 Fleet St BC4 

ARTIST Applications are invited from 
Firs Class all-round Artists for a 
position in a London Studio Idea 
working conditions with a salary of 
£700 w £800 per annum offered to the 
man capabic { producing top class 


work Write fully to 
Box 991 Ad. Weekly 180 Fleet St BC4 


STAFF INCREASES 


Artist with first-class experience, 
required in the following depart- 
ments : 

LETTERING STILL LIFE 
RETOUCHING FIGURE 
lf you have had Agency or 
Commercial Art Studio exper- 
ience and can qualify for any of 
the above, please contact. 


GRAPHIC ARTS LIMITED 
6 Grays inn Rd. (Chancery Lane), W.C.1 


Holborn 4804 

YOUNG MAN with engincering back 
ground w amied as assistant in Publ city 
Department Leyland Motors Lid 
Leyland, Lancs. Dutics mainiy prepara 
ton ednoral publicity and saics 
literature State age, capcricme and 
salar required 

WANTED IMMEDIATELY: Outstanding 
successful advertisement copywriter and 
ideas man of woman ecxpcrienecd in 
laree sale ruse wife and family 
appeals A permancnt post with 
exceprional prospects in well-known 
smatier agency 


Box 157 Ad. Weekly 180 Fleet St BC4 


| 


APPOINTMENTS VACANT 


YOUNG LADY required by London 
Advertieing Agents as Assistant Ledger 
Oerk Must have had experience in 
similar position Good prospects 
eMiciem: hard worker. Five-day week 
Write ee age. sa ary required and 
ciperienc to Allardyce 
Palmer Lid 2 

YOUNG MAN (25-30) for Accounts 
Department of Wea End Advertising 
Previous agency experience of 

work preferred Wrie in first 

ientance with full details of experienc 
ape and salary two “XYZ Austin 
wee Lid., 2i2la Shafvesbury Avenue 

REID WALKER ADVERTISING LTD., 
need a thorough!y experienced copy 
ideas man with a quick fAcuibie mund 
drect positive style and capacity for 
sustained high output. Telephone Copy 
Director CE Nitra! 8347 for preliminary 
confidentia! interview or write Salisbury 
Square House. Fleet Sureet. E¢ 

ERWIN WASEY & CO... LID... ore 
always interested in mwking contact 
with first<lass typographers. Write in 
first instance to R. 5. Matthews, Brook 
House, Park Lane, WI 

FIRST-CLASS LETTERING ARTIST 
wanted Phone Grosvenor 2585 for 
appoimtmen. Putnam Studio, 11 Down 
Street. Piccadilly 1 

REQUIRED for free-lance work, artists 
for lettering, maps jagrams, illustra- 
tion, phowwesgraphic tinting, also photo 

aphic retouching 


ox 156 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


ADVERTISING MANAGER, aged 30. 
holds Diploma of Adveriising Associa- 
tion Ex-accoumt executive with full 
knowledg: of Advertising practice 
Box 171 Ad Weekly 180 Fleet %& EC4 

YOUNG MAN wide journalistic exper 
ence some =6age8 
possessing origina’ity 

“t as junior copywrite 
Box 160 Ad. Weekly 180 Fleet St BC4 


As ASSISTANT 
to ART DIRECTOR 


Young man, at present with 


large firm of printers, seeks 
change. Experienced in Studio 
administration, Art Buying, 
knowledge drawing and 
design. Has had Agency 
training, specimens own work 
available. 


Box 175 
Advertiser's Weekly, 160 Fleet St., E.C.4 


ARTYWT. * 


years cartoon experience 
secks pow oat «€©«ccOomic «6STip 6a 
Freelance comudered 

ox 168 Ad. Weekly 180 Fleet St BCA 


EXPERIENCED WOMAN 
COPYWRITER 
capable of | andling all types of 
occounts seeks chonge. Write 
Box 14 
Advertiser's Weekly, (80 Fleet St., £.C.4 


SHORTHAND - TYPIST. Private See- 
retaries, Clerks, cte if you are in 
ureem need of stall, contac: Embassy 


Bureau, Excei House, Whitcomb Sieet 


2 Whitehall 24 
specialise in efficient personnel 
SPACE REPRESENTATIVE used wo 
high<lass media eccks suitable pow in 
the sale of Advertising or Market 
Research Speaks tw Foreign 
Languages 
Box 144 Ad. Weekly 180 Fleet St BC4 


ASSISTANT ADVERTISING 
MANAGER 


iS seeking & Senior seppolmemen«t 
with trade paper or periodical 
Over nine years’ experience leading 
London Agency, and past |! years 
with publishers of important trade 


paper as Assistant Advert ‘ 
Manager. Highest integrity, drive 
and initiative Age 39. good 
education 


Box i4! 
Advertiser's Weekly, 180 Fleet St., E.C.4 


tackling 


interesting or “ ult 


JUNIOR ARTIST (2%) 
Show. ards 
experience 

Ad. Weekly 
PROVINCIAL 


Leticring 
general 


and 
drawing 


180 Fleet St EC4 
SPACE SALESMAN, 
g00d record, resident Birmingham, age 
35. «= free Ww represent cstabinhed 
publication 


Box 166 Ad. Weekly 180 Fleet St BC4 
LETTERING ARTIST (Female), age 19 
secks § position = as Trainee Only 


remuneration required to cover expe 
Miss J. Butterficid, 14 Tupwood Piss. 
Caterham, Surrey 
TIST DESIGNER with fashion know- 
ledge and cxupcricnce desires change to 
any post connected with ection (in- 
cluding childrens drawing 
Box 137 Ad. Weekly 180 F ect St BC4 
ALL -ROUND Advertising man, 27 
secks § arcatcr responsibilities 
good at cverything., pretty good at 
things Layouts for 
with an engineering 
exhibitions both designing ant 
Production media 
finished and retouching 
Box 132 Ad. Weekly 180 Ficet St 
ART STUDENT, young lady, age 18 
requires situation 
Box 128 Ad. Weekly 180 Fleet St BC4 
PUBLICITY MANAGER, 
executive appomtment m 
Technical background. experienced a! 
forms printed advertising display 
euhibitions sales promotion and 
administration 
Box 146 Ad Weekly 180 Fleet St BC4 


problem during that perio 


m= 125 Weekly 


CREATIVE ARTIST | DESIGNER, 
over 25 capernicnce 
available COMMmisHONs Sull 
lettering layout airbrush 
technical cut-outs « A 

Prompt persona! servi 


cards 
Box 101 Ad Weekly 180 Ficet S 


YOUNG LADY ARTIST, jus completed 
4 years at Art College Spec. in Line 
Colour, Wash. etc Pia for Fashion 


Work secks appomtment with prowpects 


Box 127 Ad. Weekly 180 Fieet Si BC4 
CREATIVE LAYOUT ARTIST sccks 
chaneae 7 your agency cxpericnce 
Salary £600 
Box 123 Ad. Weekly 180 Fleet St BC4 
MAN, 26, intent on making advertising 
his career Experience outdoor adver 
tieing space slling socks adoor 
position with agenmy 
Box 126 Ad. Weekly 180 Fleet Si BC4 
SALES AND ADVERTISING EXECt. 
g months availabie 
como! of a new 
be imerested 


selling 
180 b oct St BCS 


with 
in advertising 
life 
work 
show 


EC4 


TUDOR ART AGENCY LTD. 
wish to represent good 
ILLUSTRATIVE, FIGURE AND 
CHILDREN’S ARTISTS 
free lance basis only 
Phone HOL 8841 Furnival St., £.C4 


MAGAZINE wih 
wishes to place 
free-lance artist 
men line and wash drawings 
Box 135 Ad. Weekly 180 Fleet St 

PREE-LANCE DESIGNER offers 

in Showcard 


appece to 
occamonal 


Picase submit 


Ad. Weekly 
COPYWRITER, rex 
commisnons. Work 
positive, economic Maintains 
fess, sincerity in approach 
ciates the pull of a good headline 
Ad. Weekly 180 Fieet § 


180 Pieet 
ance 
® sound 


Box 153 


t ——s 
Colour and Monochrome 
| anguaacs Dugdale Printing Lid 
Wardour Sweet, Londons, Wi 


Orrset 


Parents 
work with 
spect 


PCs 
first 
Packaging 


St ECa 
can undernate 
thoughtful 
fresh 
and appre 
Write 

rca 


GRAVURE, 
Foreign 


ADVERTISER'S WEEKLY 


BUSINESS OPPORTUNITIES 


PRINTING 
Leaflets — Booklets 
Good work — Keen prices 
WINTERBOTTOM & SON 
IS Prince George St., Portsmouth 
Phone 6662 


having capecity on 


for publications: Double Demy, Ouad 
Crown Single Colour, Quad Crown 2 
Colours; Quad Demy Single Colour 


Complete typesetting, machining, bind 
ing facilities available Abo magnif 
cently equipped an studio Well-known 


house 
Box 143 Ad. Weekly 180 Pleet St BC4 


PHOTOGRAPHIC 
ENLARGEMENTS 
FOR THE B.1LF. 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 0938/9 


TING ATTRACTIVE DESIGN 
or Fintehed artwork for all classes 
of publicity Freetance Availability 
Bonon 6 Priday Road. Mitcham 


reliable and 
el connected 
JEWELLERY TRADE 
good iwing representin 
Rooten Trade Journals 
to Publcte Hortogerc 
Geneva 
PUBLISHERS of 


Magasine seck 


— a v expenenced 
“ with " 


cor 


° ke @ 
fin Claw 
ull paruculan 

4 Tour de I'ile 


email but rising 
link-up with progressiv« 


firm Aim mutual cconomics by 
sharing facilities 
Box 130 Ad Weekly 180 Fleet St BC4 


ACCOMMODATION 


Desk space in Pileet Street 
telephone, lighting and heating 
{2 per week Phone Central 1922 of 


SALES AND WANTS 


POR SALE. 4) in 
Guilloune compicte 
First-class working 
hand £%24 


Grieg Conqueror 
with DE motor 
condition Seoond 
or Offers Was, Prichard 
& Co iw SS Fenchurch Street 
London, E.C.5 


FOR SALE 
AT WELL BELOW COST 
LARGE AND VARIED 
STOCKS OF ALUMINIUM 
ALLOY SHEETS AVAIL- 
ABLE AT SUBSTANTIALLY 
BELOW FACTORY PRICES 


Enquirres invited for minimum | ton lots 
LEOPOLD LAZARUS LTD. 
Chronicle Buildings, Corporation Street 

Manchester 4 


St Stephen's Street, Birmingham 6 
Creechurch House, London, £.C.3 


See April 13 issue of Adver- 
tser's Weekly pages 90 and 9! 
for the Advertising Services & 
Supplies Section. May |! 
will be the next issue containing 
these services. 
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ADVERTISER'S WEEKLY 


Advertiser's 
Weekly 


‘On bokes for to rede, I me delyte.’ 


Thus the happy bookworm in Chaucer's day. 
In our own day, wherever books are a source of 
delight The Times Literary Supplement is an 
indispensable weekly guide. The 


foremost 


covers with equal authority every subject of 
intelligent interest, from biography and nuclear 
physics to economics and poetry. 
modern books are marked by learning and 
liveliness, wide sympathy and critical discern- 
ment. In brief, The Times Literary Supplement 
is read by a discriminating public of thoughtful 
mind and cultivated taste. 


Its reviews of 


THE *A@% TIMES 
AND ITS COMPANION 
PUBLICATIONS 


LITERARY SUPPLEMENT 
Every Friday 


periodical in the world devoted to literature, it EDUCATIONAL SUPPLEMENT 


Every Friday 
THE TIMES BY AIR 
Daily 
WEEKLY EDITION 
Every Wednesday 
REVIEW OF INDUSTRY 
First Wednesday of Every Month 


THE TIMES SURVEYS 
Occasional Publications on 
Matters of National Interest 


Tuurspay, Aprit 20, 1950. 


D. a copy 
40/- a year 
Post free 


(45/ - overseas) 


STOP PRESS 


NEWSPRINT UP 
45s. A TON 


Board of Trade announce 
generat increase trom Apri 24 
im maximum prices newsprin, 
and most ower types paper and 
beara, Gue oO imceases In COs. 
ot imporned wooedpup. Stan- 
dard price newsprint increased 
by &< 5s. a2 wn, Paper and 
beard price imereases vary 
according to woodpuip coment, 
and m.iude ower smail adjust- 
mens. increases range irom 
aoom 2—i10 per ceni. Some 
prices unchanged, ana following 
sypes freed from price coniros: 

Machuine-g.azed poser pape 's, 
bicachcea iUmnauon 


parcament, 
Boa:as tor printing, 
Presspahn boards and glazed 
ammuniweon beards, 
fexule press papers. 


P.R. GROUP FOR 
1951 FESTIVAL 


Festival of Britain Council 
has set up informai Group to 
advise on publicity and public 
relations, on matiers which may 
be referred to Group. 

Six members of institute of 
Paplic Relations, who have 
agreed to serve in personal 
capacities, are: John Pringle, 
BALA. F. L. Stevens, F.6.1, 
A. M. McLoughiim, Middiesex 
County Councu; Lex Hornsby, 
Ministry of Labour; R. 8S. For- 
man pot Michael Logan, LP.E. 


NATIONAL SELL-OUT 
FOR FIRST “EAGLE” 


Hulton state trade demand 
first issue “Eagle” overwhelm- 
ing. Trade orders had to be cut 
back by 45 per cent. There was 
a national sell-out. Urgent steps 
taken to step-up production. 

W. H. Smith & Son to run 
month's campaign advertising 
May. W een, throughout 

° use 110 local papers 

+ and Wales. 


John Sime, editorial director, 
Business Publications, won 
Arthur Dickins Cun at Fieet 
Street Column Club Spring 
| ta yesterday (Wednes- 

y). 


G. H. F. Vincent won Dutson 
Silver Cup, Publicity Club of 
Leeds public speaking contest, 
Tuesday evening Mrs. J. E. 
Dockrill second, E. Robinson 
third. Judges: G. G. Hall, C. E. 
Kirwin, rs. M. Whitehead. 


(Phone : Chancery 8844.) 
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